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Druckmaschinenmusik

In July 2022, and on the occasion of 20 years of the International Conference on
Typography and Visual Communication (ICTVC), the Druckmaschinenmusik will be
performed live at the printing shop of Asterios Goussios, in Oraiokastro, Thessaloniki.
At the event, which will be organised in the framework of the 8th ICTVC, the audience
will have the opportunity to participate in a unique audiovisual experience; a live
performance by ‘The Prefabricated Quartet’ and other guest musicians interacting with
the sounds of the actual printing machines in situ.

Thessaloniki, Graphic Design and Politics | @coalovikn, Fpa@iotiky kot
MoAttikn

No Politica screening and discussion with the filmmakers and participants

IpofoAn tov No Politica kat cu{ijTnon Tov kKovoU Ue ToUS SNULOVPYOUS KAl TOUG
OUVTEAEATES TOV PLAU

[IpoBoAT] TOU VTOKILAVTEP KAL GLUTHTNCT HE TOUG SNILLOUPYOUS KAL TOUG CUVTEAECTES
Tov No Politica (2021), evog @UANL YL T YPAPLOTIKY, TNV TIOALTIKT] Kot T OecoaAovikn.
To No Politica twv Nikov I'toVpn kat Fiwpyou Owovopov, péoa amd cuvevtevEeLs pe
ToUG oxedlaotég BayyéAn Adko (Beetroot Design Group), Ayyedo Mmaka, Anunten
HamagoyAov (DpS Athens) xat [TepkAr) [InAeidn (Pilides Advertising), Blyel Oépata 6mwg
1 KoWwVviK euBVYN Tov oxedlaoti, oL NOKol TpoPANUaTIGUOL TPV TNV AVAANYM eVOS
€pyou, 1 6UYXpOoVT] TIOALTIKY] KNV KaL 1) €EEALEN NG TTOANG.

Tnv ekdMAwon Ba cuvtovicel o Nikog I'lovpng.

aA@abéta

How do we define neutrality?

Greek typeface design exhibition of Irene Vlachou’s class at the Type Design Master ECAL,
Lausanne

Coming from around the world (Lebanon, Jordan, Portugal, Israel, France, Germany,
Switzerland, Hungary, China, South Korea) 13 Type Master students at ECAL, University
of Art and Design of Lausanne, attempted to design Greek typefaces for the first time.
Switzerland, being their point of connection, allowed them to start and grow their
journey of understanding and expressing a new script. They overcame the challenges
by understanding the aesthetical history of Greek typefaces and the calligraphic
notions. Based on their own background and experiences, they interpreted their own
contemporary approach to designing a Greek typeface and had different ways of not
understanding the script, pushing their designs in dissimilar directions.

Tolerance

International Poster Exhibition

An exhibition of seventy 50x70cm posters on the theme of tolerance as part of the Graphic
Stories Cyprus 2022 event

H Awebvnig éxBeom a@rowv e titAo Tolerance mpoB&AAEL TNV AVEKTIKOTNTA WG
ONUAVTIKT NOWKT apeT| IOV EUTIVEEL GXL LOVO TO OERATUO TNG SLAPOPETIKOTNTAG KoL TNV
amodoyn ™G, aAAG TavTtoxpova onuatodotel pia otdon {wng kavy va cuuBaAieL TG0
OTNV ATOWLKY EVTUYXI Kol EUNPEPiA GO0 KL GTNV APUOVIKT KAl EPNVIKT cUVOTIApEN TwV
Aa@v NG yNg.



The 8th ICTVC takes place from 7 to 9 July 2022 in Thessaloniki, Greece. The conference is
organised by the Institute for the Study of Typography & Visual Communication (ISTVC) and is
supported by academic and professional organisations. This time, the aim of the conference is to
‘see’ beyond the obvious, discussing examples from the past, deepening into the present, and raising
important issues for the future in the areas of history, theory and practice. As usual, the ICTVC
workshops precede the conference and a range of exhibitions frame and enrich the main event.

8th ICTVC, Thursday 7 July 2022 | 18.30

Opening keynote speaker, Dr Evanghelos Hekimoglou

8th ICTVC, Saturday 9 July 2022 | 18.00
Closing keynote speaker, Prof. Neville Brody

VAIJAYANTI AJINKYA
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Re-looking at Devanagari shorthand with aesthetic functionality

To look beyond the obvious is to push limits, ask

questions, venture into new territory, and dare to

be different. It is to think like an explorer and break
grounds. It isn’t that all is doom and gloom, but there
is indubitably not much documented research material
on Devanagari shorthand, i.e. the practice of speedily
taking down spoken words as dictation in the form

of symbols. Rhythm and stroke quality have a strong
influence on one’s aesthetic perceptions. The aim of
this paper is to make an attempt to keep shorthand
flourishing through calligraphy as an exploration and
contribute towards its revival with a hope to sustain
the practice and provide context and technique details.

Stenography, wherein ‘steno’ means ‘small’ and \{\ AN, ,é{“
‘graphy’ means ‘writing, involves transcribing it back oy ‘5’}7‘/ ﬁf‘ 0L
to the original English words using pens, typewriters, \? )\{'Ig ‘ {;a"ﬂ-(r[
or computers. Since the overarching goal of most R, f{

stenography practitioners is to write at the speed of
dictation, the signs in shorthand are small and easy. These signs are essentially geometric
shapes that include vertical, horizontal, and angular lines along with circles and curves;
all in the light and dark variations. In Devanagari shorthand, pairs of two alphabets are
made such as # and &, 7 and 9, that have an identical sign. The script is devoid of vowels
and the succeeding alphabet helps decode the previous one. Some strokes are drawn
from left to right like those for =, @, 71, 9, while some from top to bottom like the ¢, 3, 3, =.
Devanagari shorthand is still not under the global limelight and it is burdensome to
find somebody having proficiency in this discipline. The ingenious potential of writing
is nearly immeasurable. Through calligraphy, as one would imagine, these explorations
make an attempt to keep shorthand flourishing; generating inquisitiveness, leading to
awareness, sensitivity, and enlightenment. It is an attempt to keep a balance between
preserving spontaneity and stressing discipline. Using heterogeneous tools and
techniques never encourages crisp artwork, yet the result tends to be an unspeakable
mess. As a frisky approach to the written script, it persuades readers to look beyond
legibility while candidly deciphering spontaneous motifs to bring about alluring

calligraphic notions.

Keywords

Stenography, Speedwriting, Transcribing, Revival, Calligraphy

VAIJAYANTI AJINKYA is a Design Consultant from India.
With a passionate interest in Indic scripts, she has
practiced calligraphy in the Devanagari, Urdu, Kannada,
Malayalam and Bengali scripts. A recent Master’s grad-
uate from Sir]. ]. Institute of Applied Artin Mumbai, she
worked as a Type Design Intern and a Visual Designer
before pursuing her interest in typography. Vaijayanti is
inclined towards being hyper-referential in her projects

by gaining artistic insights from cinema, architecture
and history. Local hand-lettered signages and using
eccentric writing tools are some things that fascinate
her. This led to her presenting a research paper on
‘Engraving Letters’ at the Typography Day Conference
2020 in Amman, Jordan. She loves traveling, listening
to regional music, discovering new forms of art, and
tries to relate everything to typography.
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EMILY ALLBON, RACHEL WARNER

Freeing Liberty through information design

This presentation offers our experiences of information design research and practice im-
pacted by contexts and times of disruption. We discuss how three factors of ‘disruptive’
contexts - user, client, and pandemic contexts — can impact design research and practice.
Through these three frames of reference, we explore the value of seeing beyond the
obvious when faced with ‘disruptive’ contexts, turning the challenges faced into oppor-
tunities to broaden design research methods and design practice.

Our project focuses on designing human rights information provided by Liberty, an
independent civil liberties organisation in the UK. Liberty came to us with a challenge: to
identify how information design might help to make their web-based legal information
advice more accessible, useful, and understandable. Our project focuses on three distinct
topics: stop and search, police complaints, and immigration.

Ultimately we are designing information that will be used by people during intensive-
ly disruptive times in their lives - contexts in which the person needing information may
themselves be under great pressure or experiencing feelings of disconnect or turmoil.

In these circumstances, working with users, or those that work directly with them, to
design solutions that can effectively support them can pose difficulties, especially when
looking at legal information. In this instance we are mindful that approaches, such as
co-design workshops with end-users, may not be appropriate, at least at the outset of a
project. This is particularly the case for immigration where people may not be comforta-
ble identifying themselves.

Crucially, Liberty is a non-profit organisation working to provide information at times
of disruption within society - a client context whereby the non-profit status can pose
challenges to a project. One such challenge is the limited time and resources of Liberty
colleagues, meaning organising workshops or feedback can be time consuming. A major
hurdle is that the information Liberty provides can change frequently due to legislative
amendments, or changes in society such as the onset of a pandemic, meaning informa-
tion needs to be accurate and timely. Our solutions need to accommodate these needs.

Additionally, we continued our project through the disruptive context of the Cov-
id-19 pandemic. Our planned approach for face to face workshops with Liberty staff in
the initial project stages of exploration, were scuppered. Consequently, we adapted our
empathy, persona, and user journey map tasks, commonly used in design research and
practice, into an online space.

We are currently working on design solutions to the three topics, using the outcomes
from the empathy, persona, and journey map tasks developed in the online workshop. In
the first context, stop and search, our drafted solution addresses ‘it's happening now’ and
‘it has happened’ scenarios. This work is in collaboration with undergraduate design stu-
dents - providing a space for students to experience working within the challenges and
opportunities that ‘disruption’ can provide. In the immigration context we are exploring
how to make information more ‘human’ through illustration, appropriate language, and
hierarchy of content. For the police complaints topic we are experimenting with the use
of diagrams to make the process more transparent.

Keywords
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Human rights information, Civil liberty, Information design, Legal design

EMILY ALLBON is an Associate Professor at the City
Law School (City, University of London), moving into
academia in 2014 from a previous career in legal
librarianship. She is known for her work in devel-
oping the award-winning website Lawbore - which
supports law students, and TL;DR - the less textual
legal gallery - which showcases ways of making law
more universally accessible through design. Her work
has been recognised by both the librarianship and
academic law communities, and she is one of HEA's
National Teaching Fellows - the UK’s most prestigious
awards for excellence in higher education teaching and
support for learning.

RACHEL WARNER is Lecturer at the Typography &
Graphic Communication department, University of
Reading. She has worked as a design practitioner and
studied for a Doctorate in Typography & Graphic Com-
munication. Her doctoral research focuses on design for
decision making with the aim of understanding how
design and design practice contribute to the effective
provision of information to the public. She is particu-
larly interested in understanding how designers work
within constraints and influences on their practice, and
how real-world design practice and design pedagogy
can combine.
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ANGELIKI ATHANASIADI

Ano 1o ToTko oto SeBvé. Branding ko Rebranding yia éva cuvédplo pe
S61evn Yapaktipa

‘Eva amod ta kopfkd onpela yio to XTiowo evog toyxupov brand eival autd Tov agopd
™V a&ia Tov OVOHATOG TOV, TO 6GVVOA0 NANST| TwV OTOLXEIWY EVEPYNTLIKOV TOU TTOU
ouvdéovTal e TO OVOUA KoL TO AOYOTUTIO TOV Kat TTpooBEtouv adia ota Tpoidvta 1 Tig
UTINPEOieg TNG eTapiag. AT T ONUAVTIKOTEPX AUTA oTOLKE(Q ElvaL 1) ETlyvwOoN TG EMW-
vopiag g papkag amd Toug SuvNTIKOUG TTEAGTES.

T oxéomn Ue éva 6LVESPLO, 0 YEVIKOG 0p0g «SuvnTikol TTEAGTEG» popei va atodoBel
OTNV 0PpYAVWTIKY OHASA, TOUG SNULOVPYLKOUG GUVTEAEGTESG, TOUG KATA TOTIOUG KPATIKOUG
(POPELS KaL SNIUOCLOVG 0PYAVIOHOVG, TOUG EKTIALSEVTIKOVG (POPELS, TOUG SNULOVPYLKOVG
ETIAYYEAUATIEG KAL (QOLTNTEG TOU KAGSOU TNG OTITIKIG ETKOVWVING KAL (PUGLKA TOUG
€0eAovTEG Kat Toug xopnyoUs. ‘OAot auTtol aoTeAoVV TO EMOVOUATOUEVO KOLVO EVELAPE-
POVTOG KAL ATTOTEAOVV KaT ovoiav Toug KatavadwTés. To Tooo Loxupn elvat 1 kata-
YPOU@T] LLAG LEAPKAG, KOL OTNV TIPOKELLEVT TEPITTTWON €VvHG SLeBVoUg cuveSpiov OTTIKNG
ETKOLVWV{AG TO VTTOGUVEISNTO TOU KOWVoU evila@épovTtog, KaBopilel Ty emiyvwon g
EMWVLNLaG TOU cuvedpiov amd auTo.

‘EVaG KATAVOA®WTNG IOV aTAG £XEL TPATEPN YVWOT TNG VTTAPENG LLAG LAPKAG SEV
elval amapaimto 0TL Ba yivel kot teAdtng T™G. To va €xel SeL 1) akOVOEL KATIOLOG YL TO
OUVESPLO 1] YeVIKOTEPX var £xEL TEPLEADBEL GTNV aVTIAN YT TOU KATIOL! TIAN|pO@Opia 0€
oxéon pe auto, Sev eEaoaAilel tavTdxpova katl TV TPoHeot] Tou va eviiapepBei va
To TIapakoAouBNoeL 1] va epTAaKel e omolovdmote TpoTo. AvtifeTa, Hia LoxvpdTEPT
KOTAypa@t) oTn LVipn ToU KATavoAwT uropel va 08nynoeL TNV avakAnon, Tov armo-
(PUCLOTIKO EKEIVO TTApAyovTa OV BA KAVEL TOV KATAVOAWTY Vot AAANAOETILSPACEL |LE TO
OUYKEKPLUEVO TTPOTdV 1 VT peoia, To cuveSpLo SnAadT).

Eival yeyovdg 0TL éva 6uVESPLO OTITIKNG ETILKOLVWVIAG, akOpa Kot SteBvols xapakTi-
pPA, APOPA £VaV OXETIKA EEELSIKEVIEVO TOUEN TNG AYOPAS Kol aTtevBUveTaL o€ €161KO KO-
VO pe 18laltepa XapaKTNPLOTIKA, TOOO EMAYYEAUATIKE OGO KAl TTOALTIOTIKA. XTOX0G GTNV
TpokeévN TEpiTTWOoN elvaln Snpovpyia evog toxvupol brand yix To cuvéSplo to omoio
Ba amevBUveTal o€ Eva EVPVTEPO KOWVO. ZNUAVTIKOG TTHPAYOVTAS YLK TNV ETI{TEVEN TOV
0TOX0U auToV elval 1 Snpovpyla TAVTOXPOVA AVAYVW®OPLOTG KOL AVAKANOTG, LE GAAX AO-
ylan evatobntomoinon Tov Kovol o€ oxéon Ue To oUVESPLO. AUTO YIVETaL EQIKTO HEoQ
atd §pAceL KOWVWVIKNG EVBVVNG TTOU EVIGXVOUV TNV EVEPYO CUUUETOXT OTO GUVESPLO,
evBappuvouv Tov §laAoyo, cupuBdAAouy otV ekovoLa TPowBN oM Tou cuvedpiov amd To
(810 TO KOO TOU Kal eVIoYUoUV TEALKAE TNV elkOVa Tov. To kAl eivat 1 xapadn ToALTL-
KWV 0TPATIYLKNG KAl 0TOXEVHEVNG evatoBnTomoinong, Tov Ba Bonbrjcouv To cuvédplo
Vo KATAYPA@PEL KAL vt avakANOel attd To Koo, Yl TOUG 6woToUS OUwS AGYoug.

OL €@apUOYEG TIOU APOPOVV TNV OTITIKY TAUTOTNTA TOV cLUVESPIOU, TIPETEL VA £XOUV
WG 0TOXO VA ETTUYXOLV AUTO TIOU ATIOKAAOVE GTOV EUTIOPLKO KL ETILXELPNUATIKO KOGHO
WG EMYVWON TG EMWVURIAG PLLXG HAPKAG. ZTNV TIPOKELUEVT TIEPITTTWON, 1 ETYVWwON
aUTH AWopd To cLUVESPLO Kat amoTeAEl TOV akpoywviaio AiBo yia T §6unomn s ovoiag
Tov brand kat ¢ a&iag Tov ovopATOS TOL.

Keywords
branding, graphic design, visual identity, conference
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Jo DE BAERDEMAEKER
Typo Belgiéque: reviving typefaces of undiscovered Belgian typefoundries

Belgian typographic design has often been overshadowed by styles from surrounding
countries. Can we define one specific “Belgian style”, or should we follow claims that it is
fragmented, and merely influenced by characteristics of other international typographic
styles?

This paper will introduce the scope and the process of ‘Typo Belgiéque’, a prac-
tice-based research and type design project which sheds a light on authentic, traditional,
typeface designs and typographic practices which emerged from Belgian regions, and
draws on De Baerdemaeker’s ongoing research on tracing the origins and evolution
of typography in Belgium. Typo Belgiéque aims to outline the visual design identity of
Belgium in the nineteenth and twentieth century, by undertaking a thorough analysis of
recently discovered type material of until now unknown Belgian type foundries, and will
reconstruct this missing link in the typographic history and visual identity of Belgium,
the Low Countries and Europe.

By studying historical Belgian type foundries and their typeface families, and explor-
ing possibilities to reconstruct a Belgian visual identity via digital font technologies, a
new collection of digital fonts will be designed and developed as an important practical
design output of Typo Belgiéque. A unique selection of authentic printing types will be
used as the source of inspiration and the ultimate goal is to revitalize these as digital
computer fonts for contemporary use in (Belgian) publishing and media design. These
new and exclusive font families will be developed following the most recent variable font
technologies, to secure a high level of legibility and optimal use for dynamic, responsive
web- & screen typography in every form of digital publication.

Typo Belgiéque is a two-year practice oriented scientific research project (PWO) at
the LUCA School of Arts Research unit LABO Pro. More information can be requested via
jo.debaerdemaeker@luca-arts.be and www.typobelgieque.be.

Keywords
type design, type history, Belgian type foundries, type research, Typo Belgiéque, typography

H ATTEAIKH A®ANASIAAH €lval oYESIAOTPLA OTITIKNG
emuowwviag pe MA(Hons) oto Branding, Middlesex
University of London, (5pUtpla kat Creative Director
Tov etrolov AleBvoig Zuvedpiov Omtkig Emikowvm-

viag Graphic Stories, Stopyavatpla tov Design Forum
«10 min Design Talks», kot éxel ekdwoel To BLAlo
“Graphic Stories-Tpa@iotopies” pe 62 BewpnTika
apBpa kat 28 GUVEVTEVEELG GNHAVTIKWOV STULLOVPYODV.

Jo DE BAERDEMAEKER is an award-winning independ-
ent Belgian typeface designer and researcher. He
holds an MA in Typeface Design and was awarded a
PhD from the University of Reading. His interests are
designing, researching and writing about world script
typefaces (particularly on Tibetan, Lantsa, Mongolian

and Javanese) and multilingual typography. He is
elected vice-President of ATypl, and currently teaches
at LUCA School of Arts (campus Sint-Lucas Gent). In
2012 he founded Studio Type in Antwerp (Belgium),
and collaborates with international design agencies
and type foundries.
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WiB0 BAKKER, SUE PERKS

Isotype debated: two researchers on its influence on pictogram and icon
development

The visual statistics system Isotype found great popularity in the period 1920s-1940s
as a way to make social statistics understandable to a large audience. Originator

Otto Neurath successfully propagated its use as a tool for visual education in several
countries. Over the last decades design historians have proclaimed the large impact that
I[sotype had on the development of pictograms and icons. For example, in 1986 Ellen
Lupton stated in the journal Design Issues: ‘Isotype’s legacy includes both the design of
statistical charts and the more generalized production of visual symbol sets, from travel

signage to corporate identity marks.?

Indeed there seem to be visual similarities between Isotype symbols and pictograms.
At least two designers familiar with Isotype can be closely connected with the
development of pictograms for the Tokyo (1964) and Munich Olympics (1972). But is
this enough? In the most extensive study of Isotype to date-Isotype: Design and contexts:
1925-1971- design researcher Christopher Burke acknowledges the perception that
pictograms are the principle legacy of Isotype, but also noted that ‘it is difficult to
establish a direct connection.? And then there is still the outstanding issue of icons.

In this paper Sue Perks and Wibo Bakker, scholars with an ongoing research interest
in respectively Isotype and pictograms, will present their most recent views on this
matter. After a brief introduction they will take turns in responding to a series of three
questions they have formulated about Isotype’s influence, with an intention to come
to a shared conclusion. Although they are familiar with each other’s work, they don’t
know each other’s prepared answers. It is hoped that the result of this exchange will be a
clearer understanding of outstanding issues in this area.

1. Ellen Lupton, ‘Reading Isotype, Design Issues (2), Autumn 1986, p.47.
2. Christopher Burke, ‘Pictogram design: Vienna and beyond’in: Isotype: Design and contexts 1925-1971,

Hyphen Press, London 2005, pp.498-499.

Keywords
Isotype, pictograms, icons, design history

WIBO BAKKER is a visiting associate professor at the
School of Design of the Southern University of Science
and Technology (SUSTech), Shenzhen, China. He spe-
cializes in design history and information design. His
current research concerns the historic development
and use of transport symbols for which he carried out
extensive research in Germany, France, the UK and the
US. In addition, he is preparing research into symbol
use for AR and animated symbols.

SUE PERKS is an educator, designer, writer and re-
searcher. She leads MA Graphic Design at UCA Epsom,
Surrey, UK. Her research interests are based around
archives and build on themes from her doctoral the-
sis on the legacy of the principles of Isotype. Perks’
current research is based on the Henry Dreyfuss
Symbol Sourcebook Archive at the Cooper Hewitt,
Smithsonian Design Museum in New York.
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ANDREU BALIUS
Typecraft project: Type design as a tool for transformation

Type design is an activity that goes beyond the mere creation of new forms to provide an
increasingly saturated market of typefaces. As a specialized activity, it can contribute to a
more inclusive dialogue within the framework of our global society.

Typecraft Initiative is a project where type design and letter drawing are intended
to provide visibility to the popular expression that is manifested through crafts in India.
With the support of non-governmental organizations, Typecraft Initiative organizes and
develops type design workshops in which communities of artisans (mainly women) are
involved to link their skills and expertise in drawing letters. In these workshops, type
design works as a catalyst for an experimental union between design and craftsmanship.
Tradition and legacy knowledge are at the base and source of inspiration for this type
design process. Myths and symbols from Indian tribal cultures emerge within the
patterns and shapes of letters in a myriad of different forms.

-f

Community building is a vital aspect of the Typecraft project since is not only about
the creation of fonts. Moreover, it is about sharing expertise in design within a craft
community with an educational aim: One strategic aspect is to use these workshops as
a way to introduce design methodologies to local artisan communities such as ideating,
sketching and prototyping in order to provide resources and a more efficient approach
into the traditional craft practices. While sketching and making letters, artisans can
express themselves and develope a sense of authorship.

There are no rules. As designers, we don’'t want to restrict them with rules nor the
limitations of the Latin alphabet or western cultural conventions. These workshops
mostly work with artisan women to highlight gender issues and promote the rights
of minorities in India. Also, drawing letters is a way to provide some sort of literacy in
illiterate communities.

The first two fonts, Godna and Chittara, were released in 2017 taking into account the
letter drawings done by different craft communities. Other projects are still in progress.
Since this is not a commissioned work, these type design projects develop very slowly.
Font production is a separate part of the process and it is done at our design studios.

When the workshop is over, the digital font is what will remain from the whole
experience. The result is not intended to be fully commercial and the money received
from font licensing is returned to the communities as they are an important creative part
of this type co-design process.
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Working directly with the artisan communities and tribal artists forces us to travel
and live for a while in rural areas, to get used to local conditions (not very comfortable
sometimes) and language challenges. But, overall, the human experience that provides
the cultural contact with these communities is both enriching and inspiring as a living

experience.

Typecraft Initiative is a project developed by Ishan Khosla (New Delhi), Sol Matas

(Berlin) and Andreu Balius (Barcelona).

Keywords
co-design, type design, lettering, craft

ANDREU BALIUS is a type designer based in Spain.
He develops his work between Barcelona and the
Pyrenees. He designs retail and custom typefaces at
Typerepublic.com and has been awarded with several
Excellence in Type Design for his type design work.

He holds a PhD in Design and teaches typography

and type design at EINA, University School of Design
and Art, in Barcelona. Heis amember of AGI (Alliance
Graphique Internationale) since 2010, ATypl (Asso-
ciation Typographique Internationale) and the Type
Directors Club of New York.

ANN BESSEMANS, MARY DYSON
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Exploring the beliefs and biases of scientists and designers when

interpreting research findings

Our beliefs and biases come from: our discipline; our teachers; our knowledge of
research and/or practice; and personal experience. These are likely to influence how we,
as scientists or designers, interpret and even value research findings. Is it true that we, as
designers, are more likely to value our subjective judgements of legibility over findings
from objective legibility studies which measure performance? How can we become more
critical and open to interdisciplinary working, when we design with concrete legibility
concepts in mind? And how can we quietly empower typographic education in an

academic context?

Method: A Position / Statement Game / Workshop

During this game/workshop beliefs or biases about legibility are given, both from

a scientist’s and designer’s point of view. For example, ‘Speed of reading is a useful
way of measuring legibility’ vs ‘Readers’ preferences are useful’. After discussion with
participants, short knowledge clips could be presented to give new insights.

The room is then divided into an ‘agree’ and ‘disagree’ side. People can move
physically or an online tool for recording responses can be provided. This means that
participants can choose an extreme position of agreeing or not, but they can also stand
in the middle or lean more towards one end. This forms the starting point for discussing
the topic by means of sub-categories, such as the differing aims of legibility studies.

This is not a game with strict rules and a predetermined result. How the game
is played will depend on the situation, the style of the discussion leaders, and the
participants. The game finishes with a presentation to feedback and hopefully introduce

new insights.
Outcomes

We envision active participation to generate a fruitful discussion and hope that we can
challenge participants -those who are interested in legibility- and their biases. The game
is about identifying biases in the interpretation of research findings as scientists and/or

designers.

Keywords
Legibility, typography, education, design research

ANN BESSEMANS isalegibility expertand award-win-
ning graphic and type designer. She founded the
READSEARCH legibility research group at the PXL-
MAD School of Arts and Hasselt University where
she teaches typography and type design. Ann is the
program director of the international Master pro-
gram ‘Reading Type & Typography’. Annreceived her
PhD from Leiden University and Hasselt University
under the supervision of Prof. Dr Gerard Unger. She
is a member of the Data Science Institute UHasselt,
the Young Academy of Belgium and lecturer at the
Plantin Institute of Typography.

MARY DYsoN started by studying experimental psy-
chology with a PhD in perception. She then moved
into the Department of Typography & Graphic Com-
munication, University of Reading, UK, teaching and
researching theoretical and empirical approaches
to typography and graphic communication. She has
retired from her postin Typography & Graphic Com-
munication and enjoys writing and editing academic
texts, in particular working with former students/
colleagues who are now friends.
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PETR VAN BLOKLAND

The design of the (type) design process

If you cannot make a model of a design in one hour, why do you think you can finish a

complete design in twelve months?
Make complete rapid cycles.

Manage the level of details to keep them short.
Reduce the scale of sketches for more speed.

Or make the size fit all available space.

PETR VAN BLOKLAND is the owner, together with Clau-
dia Mens, of Buro Petr van Blokland + Claudia Mens,
founded in 1982. He studied at the Royal Academy of
Arts - cum laude - in The Hague and Industrial Design
at Delft Technical University. His special interest is in
typography, type design, designing the design process,
automation of design, developing software tools for
designers and design theory. He developed live design
games at various art schools and conferences around
the world and published columns in design magazines
on various topics. Van Blokland lectures at the De-
partment of Graphic Design (1988-2011) and Master
Type & Media (1998-present) of the Royal Academy

of Arts in The Hague, as well as at the Master Institute
of AKV St. Joost in Den Bosch (2010-present). He
received the Charles Peignot Award for typography of
Atypl, the Association Typographique International,
in 1988 and was Board Member from 1996 to 2003.
Besides lecturing, his current focus is on international
projects, related to typography and type design. He
also is co-founder of webtype.com and typenetwork.
com, for which many typedesign tools were developed.
Type Network is also the location of his type foundry
TYPETR. The online study environment DesignDesign.
Space started in 2017.
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MARIA SMITH BOHANNON

Climate design activism: Lessons from environmental pioneers of the late 60s
and 70s

Sustainable and ecological discourse, while considered a fringe topic in the 60s, has
reached a point where there is widespread consensus that significant systemic shifts

are required to secure the well-being of people and biosystems for future generations.
Anthropocentric activities have accelerated environmental degradation, and solving or
managing the crisis requires critical reflection. Recent discourse in design has centered
around the adoption of sustainability, ecological design practices, and the designers’

role as change-makers. These ideas were previously addressed by environmental design
pioneers in the twentieth century, yet what precedes is a somewhat obscure relationship
from historical to present-day practice. Though the ideas are not new, designers of the
present have not fully realized the lessons from environmental icons of the 60s and 70s,
including F. Buckminster Fuller, Victor Papanek, and Tomas Maldonado. Today, climate
design activism, a push toward ecologically sound design, is a prevailing part of the
design ethos. Design activism is generally defined as using design to advocate for positive
change - social and systemic issues or problems of sustainability and climate change. Cli-
mate design activism is in vogue today, whether in the form of scare tactics with a gloom
and doom focus, sustainable conversation starters poised in hopeful future-forward nar-
ratives, or the adoption of ecologically friendly materials and processes. Still, successfully
implementing climate design practices remains complex. A myriad of inter-connected
global systems of industrialization, depleted natural resources, and consumption culture
make climate design activist practice precarious at best. This paper will delve into key
messages, tools, and takeaways from early environmental design pioneers that can be
applied to design thinking and practice today. Inherently good problem solvers and adept
thinkers, graphic designers are uniquely situated to tackle complex problems as design
activists. By analyzing the work of environmental design pioneers, authors, and eco-ac-
tivists, we can understand the role designers can take today.

Keywords
sustainable design, design activism, climate designer, environmental design, ecological design

MARIA SMITH BOHANNON is a designer, writer, and
practitioner whose research includes expressive
use of typography and image and sustainable design
practices.She hasan MFA in Graphic Design from Kent
State University and a BFA in Graphic Design with
minors in Illustration and Drawing from the Mary
Schilling Meyers School of Art at The University of

Akron. Previously, she practiced professionally at
the Williams McBride Group in Lexington, Kentucky
where she was creative directorand asanartdirector
for Kleidon & Associates in Ohio. Currently, she is an
Assistant Professor of Graphic Design at Oakland
University.
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JOSEFINA BRAVO, SOL KAWAGE
“The sign is mine”. Democratising design in times of disruption

At the start of 2020, the COVID-19 pandemic interrupted everyday life, forcing dramatic
changes in, among other things, the way people inhabit and move around public spaces.
In order to encourage compliance with new rules and ensure safe social interaction,
those responsible for such spaces (including hospitals, public buildings, shopping
centres and transport hubs) were suddenly forced to think about circulation systems
and managing occupant density, as well as de facto redesigning service processes to
transform public behaviours. On top of that, it was necessary to communicate new rules
and requirements clearly and authoritatively.

Effective communication means using concise, precise and unambiguous language
as well as colour, images and layout to convey the message in a way that can be
perceived, understood, remembered and complied with by as many people as possible.
Research shows that visual consistency affects the credibility and authority of public
information, encouraging compliance, and so design skills are crucial to create effective
communications in times of disruption.

The pandemic has created unprecedented challenges for those needing to provide
information, notably because of the need to create —and update- information materials at
great speed. The design and production of information materials by conventional means
(that is, by teams of qualified designers, to schedules running to weeks or months),
became impractical or even impossible. Suddenly, effective communication became the
responsibility of everyone: business owners, managers, staff and community volunteers.

So how have information designers dealt with this need to democratise design, so
that everyone has the wherewithal to create better documents and communication
devices?

This talk will draw on existing research, examples and practical experiences of
making information resources for non-designers prompted by the pandemic.

Keywords
signs, toolkits, resource, how-to guides, vernacular design

JOSEFINA BRAVO is a practising information designer
and Post-doctoral Research Assistant at the Univer-
sity of Reading, UK. In her practice and research, she
has focused on the design of user-friendly health
information, emergency information and education
materials. She is particularly interested in user in-
structions and the range of visual techniques that can
be used to enable comprehension of instructional text.

SoL KAWAGE is a practising information designer
in Italy and Austria. Her work revolves around
wayfinding, environmental graphic design, proce-
dural instruction design and complex typography
to create conceptual order in complex domains, and
conveying this order to users and visitors through
efficient and aesthetic visual systems.
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DAVID BREZINA
Hyperglot — a database and tools for discovering language support in fonts

Hyperglot! helps answer seemingly simple questions about language support in fonts:
When can we use font A to set texts in language B? What are the font-level requirements
for correct representation of a particular language?

These are questions that get asked frequently when designers start familiarizing
themselves with a language they previously did not know or when they (or the investors)
specify a scope for a new typeface design. Understanding fonts language support is
useful in fonts’ promotion or when navigating large font libraries. Mapping language
requirements can also help software developers to automatically find ideal fallback fonts
or identify the languages of user-input texts.

Understanding that the goal of mapping language support for all languages of the
world needs to be a collective, ongoing, and documented undertaking, Hyperglot is
open source. The Unicode-based database builds on the research of Alvestrand (1995),
Everson (2015), Grierson (2012) and others and has already benefitted from numerous
contributors online. It also takes inspiration from existing projects such as Unicode
Common Locale Data Repository? or Underware’s Latin Plus character set®.

Hyperglot’s scope goes beyond these projects and appreciates the fact that languages
and their orthographies are always evolving. It takes a pragmatic approach by identifying
a standard character set for each orthography which makes it suitable for automation.
The database that currently contains information for over 640 languages is a work in
progress, designed to grow.

The presentation will discuss the motivations underlying Hyperglot’s approach, its
alternatives and limitations, and the responsibilities that remain on the shoulders of its
users.

1. https://hyperglot.rosettatype.com

2. https://cldr.unicode.org/index

3. https://underware.nl/latin_plus/info/

Alvestrand, Harald Tveit. Characters and character sets for various languages. 1995.
Everson, Michael. The Alphabets of Europe. 2015.

Grierson, George Abraham. Linguistic survey of India. Delhi: Low Price Publications. 2012.

Keywords
multilingualism, Unicode, language support, typography, typeface design, font development, graphemics

DAVID BREZINA is a designer, writer, lecturer, and
chieftype officer at Rosetta Type. He designed type-
faces for a diverse palette of the world’s scripts. David
holds a Master’s degree in computer science and an
MA in Typeface Design and PhD from the University
of Reading (UK). His cross-disciplinary PhD thesis

studied visual similarity and coherence of characters
in typefaces for continuous reading. Together with
Mary C Dyson et al. they run Design Regression, an
online mini journal about design for reading and
reading research.
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ANASTASIA CHOURMOUZIADI, ELISAVET KELIDOU

The “Sappho 2.0” exhibition. Converting a physical exhibition design concept
into digital

“Sappho 2.0” exhibition was designed in the framework of the Postgraduate Program
of the specialization in Museology of the Department of Cultural Technology and
Communication, University of the Aegean. The exhibition aimed to present the
multidimensional interpretation of historical, social, and cultural concepts of the life
and work of poet Sappho from ancient and contemporary evidence. The research
conducted on the subject, the collection of the material, and the design were processed
to realize the exhibition in a natural space in the city of Mytilene. Due to the restrictive
measures imposed by the pandemic, it was decided to use the selected material in a
digital presentation exhibition. The adaptation of the design for all exhibition sections,
from the physical presentation of the content to its digital version, sparked a series of
concerns on various issues concerning the transmission of messages and the overall
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MATTHIEU CORTAT-ROLLER, IRENE VLACHOU
Non Legitur, Graecum Est

Between February and July 2022, Irene Vlachou will be in Residency at La Becque (La
Tour-de-Peilz, Switzerland), conducting a personal project while guest lecturing within
the MA in Type Design of ECAL/University of Art and Design Lausanne. During her class,
she will introduce students to the Greek script and type design, with a focus on the early
minuscule book hands Greek, in connexion with the Bodmer Foundation, a museum and
collection of manuscripts nearby Geneva. Over the course of the semester, she will bring
students to experiment with hand-written forms of the script, in order to familiarise
them with its vernacular usage; and to develop typographic shapes out of their own
experience in handwriting rather than by looking at existing typefaces. The residency
will conclude with a trip to Greece, where the students will delve into the Greek script by
looking at every-day use of letterforms, from street signs to typographic collections. With

visit experience. Among the issues that needed to be adjusted was typography as a

text and environmental element. Typography is an essential element in all exhibitions.
It contributes to the orientation of communication, either when used as a tool for
documenting exhibition objects or as a means of different aspects of the exhibition
narrative. In any case, its aesthetic contribution to the style of the exhibition and,
therefore, to its narrative is crucial. The same goes for digital reports, as their goal is

the same as analog ones. For the exhibition “Sappho 2.0” it was necessary to adapt the
various printing surfaces both in the exhibition space and in the exhibition objects that
had already been designed for print production with the primary aim of simulating them
with the analog ones. This study captures the technical and communication dilemmas
and problems of text management concerning the differentiation of viewing, readability,
and the interaction of texts in the digital exhibition space.

Keywords

exhibition design, digital exhibition, graphic design, typography

ANASTASIA CHOURMOUZIADI has studied in three dif-
ferent academic environments (Chemistry, Architec-
ture, Archaeology) trying to jointly apply “positivist”
methodology, creative design and theoretical enquiry
on the field of cultural heritage management, exhibi-
tions, and museums. Her views and proposals have
been tested in cultural management master plans,
museum exhibitions -such as Thessaloniki Cinema
Museum-, archaeological sites rehabilitation -such
as Dispilio lake-side settlement reconstruction-, and
experimental exhibitions, while they are also present-
ed in publications and conferences. She is Associate
Professor of Museology at the Department of Cultural
Technology and Communication, University of the
Aegean, and Director of the Museology Laboratory
of the same university. Her main research interests

are theory and methodology of museum practice,
exhibition design, public archaeology, as well as the
impact of digital technologies on the above.
ELISAVET KELIDOU is a graphic designer and a PhD
candidate at the Department of Cultural Technology
and Communication of the University of the Aegean,
where she teaches Graphic Design, both at the under-
graduate and the postgraduate studies. She also holds
a Master’s degree in Cultural Informatics. In the context
of her professional activity, she worked for the Greek
Ministry of Culture and other Cultural Organizations
on the design and visual management of museum ex-
hibitions, as well as the creation of interactive cultural
applications. Her research interests lie in the process of
concept design and visualization of ideas and messages
within exhibition narratives.

this new material, they will proceed to a workshop and the conference in Thessaloniki.

The talk would consist of two parts. First “Non Legitur”: Matthieu Cortat, Head of
the programme, will introduce ECAL, its Master Type Design, and specifically the class
Non Legitur. Every year a different script is picked, and it is made sure that none of the
students -and often the teacher- knows it. The focus of the class is about methodology:
What questions to ask? How to rely on a knowledge developed with Latin scripts? What
are the strengths of being familiar with a script? And those of not being familiar? What
are the ethical questions raised by the design of a script one is not familiar with?

In the second part, “Graecum Est”, Irene Vlachou will talk about her journey with
ECAL students, her pedagogic approach and the final results that would have been just
finished at the time of the Conference. The whole title refers to the habit of medieval
monks, when copying a Latin text and finding a few Greek words, to replace them by

» o«

“Non Legitur, Graecum Est”, “I cannot read, it is Greek”.

Keywords

education, biscriptual, Latin script, Greek script, ECAL, pedagogy, minuscule book hand, study trip

MATTHIEU CORTAT-ROLLER is the Head of the Master
Type Design at ECAL/University of Art and Design,
Lausanne, Switzerland. He holds a BA from the
Department of Visual Communication, ECAL, and
an MA from the Atelier National de Recherche Ty-
pographique in Nancy, France. Before his position
at ECAL, he was scientific advisor for the Museum
of Print and Graphic Communication in Lyon. His
current practice is now split between type education,
retail fonts (distributed by 205 Type Foundry) and
custom projects for clients such as Caran d’Ache,
the Fondation Louis Vuitton, Eurosport, the Olympic
Museum, or cosmetic brand La Prairie. In the recent
years he coordinated two publications related to the
politics of type design, Archigraphiae, Rationalist
Lettering and Architecture in Fascist Rome and Aram,
the later focusing on Syriac script and the situation

of Aramaic-speaking community in the Middle East
and in its diaspora.

IRENE VLACHOU is a typeface designer based in Athens.
She holds an MA in Typeface Design from the Univer-
sity of Reading. She has collaborate with international
type foundries and corporations, working as a type-
face designer and a consultant for Greek typefaces.
From 2013-2019, she was a senior designer and vari-
able font expert at Type-Together. She currently works
full time, as a freelancer typeface designer; specialising
in OEM/System fonts. On behalf of the Greek Open
Source Community (GFOSS), she is a mentor on the
expansion of Greek libre fonts for the GSOC (Google
Summer of Code) program. For the spring semester of
2022, sheis an artist-in-residency at La Becque and a
visiting professor at the Master program of Typeface
design at ECAL, Lausanne.
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IoOANNA DELFINO

H avavéwon tou eEAAnvikoU gwkovoypadnévou BLBAiov Katd tn
UETATOALTEVTIKN Ttepiodo TG EANGSaG

Ztnv EAAGSa amd v apx1| TG LETATIOALTEVTIKNG TIEPLOSOU Tapatnpeitat pwio avOiom
OTOV XWPO TV ekSOTEWV. OL TACELG IOV EMEPEPAV OL AAAAYEG GTO KOLVWVLKO, TO
TCOALTIKO KOl TO TIOALTIOTIKO TIAQIGLO TG XWPUG VOTEPX ATIO TN LETATPOT| TOU
TIOALTEVLATOG, EMMpEncav To EAANVIKO BLBAL0 w¢ Tpog T Bepatoloyia Tou KAt WG TPOG
™ Soun Tou.

[Tépa amod Vv eEEAEN TNG TEXVOAOYING [E TIG VEEG SUVATOTNTEG EKTUTIWOTG IOV
oLVEBOAQY GTO PEYAAD AALA TNG TIHPAYWYTS KAL TNG TTOLOTNTAS TwV EKSOGEWY,

TO OEPATIKO EVSLAPEPOV TWV CLUYYPAPEWY GTPEPETAL GTOUG KOWVWVIKOUG
TPOBANUATIONOVS TNG ETTOXNS, HE EVTOVEG UTIAPELAKES avnouXieS. To VEOG TWV KEWWEVWV
OAAGTEL YIVETAL TILO OLKE(D, EVPUES, E XLOVHOP KAL) YAWOOX YIVETAL LOVTEPVA, EVW
TAPAAANAQ 1] ELKOVOYPAETOT) ATIOKTA £VA 0UCLACTIKO Kol KABopLoTikod poAo oTIS
LoTopieg, mavovTag va elval SLaKooUNTIKY.

T auTi) TN LETABaTIKY £TTOXT OL Elkovoypa@ot apyifouv va avalntolv KavoUpyLlovs
TPOCAVATOALGHOVG, EEPEVYOVTAG ATIO TN GUVNOWG APEAT] WPALOTIONOT) TWV ELKOVWV.
Olyouv KataoTAoeLg, oatipi{ouv Ta 1101 NG ETOXN G KAl KAVOUV TTOALTIKOUS UTTALVLY LOVG.
Tal OTITIKOTIONUEVA UNVUUATO TWV VEWV STLLOUPYWV VAL TEPLEGOTEPO ELPAVT
OTOV XWPO TOL TIALSIkov BiAlov. OL XIOVUOPLOTIKOL OXOALXOUOL KATAOTACEWY TNG
oVyxpovng EAANVIKNG TTpaypatikotntog Tou Evyévelov TpBula, petagpalovtat
omTIKA attd Niko MapouAdkn, Eve 0L KOWWVIKEG KoL OLKOAOYLKEG V| OUXIES TNG
AAkng Zén omtikomotoVvtat amd ) Zogia Zapapmovka. lTapdAAnAa KaAALTEXVES
OTwG 0 AAEENG Kupltadmovdog elodyouv Katvotopieg 0to EAANVIKO BLBALo, TOApWVTAS
Vo EVTAEOUV TEXVIKEG AoLVIOLOTESG 0T PEXPL TOTE WG ETIL TO TTAEIGTOV GUVTNPNTIKY
EAANVIKY] ELKOVOYPAPT OGN, XPNOLLOTIOLWVTAS OTIOLOSN TIOTE VALKO G GUVOECELS AvapyES,
APALPETIKES, XWPIG TIEPLOWPLA Kol TIEPLOPLOUOVG.

H véa oxéomn ¢ TuToypa@iag He TNV ELKOVA TTOU TAE0V AAANAOGUUTIATPOVOVTAL
OUVETEAEGE GTNV 0AAYT TNG HoP@1G TOU BLBAlov Kal TPOoPBANUATIOE TOUG OXESIAOTES
oL omoiol apxilouv Alyo apydTEPQ VA ELCAYOUV aPXEG KAL KAVOVEG BETOVTAG TAL OPLA OTLG
oLVBEoelg TV oeAlbwV Kal SlvovTag pa vEr (PEoKLX OTITIKT 6TO EAANVLIKO TOTI{O TOU
elkovoypa@névou BIBAIOV ATTOYELWVOVTAS TO AAAQ SLATNPWVTAG TNV EAANVIKY TOU
TOUTOTNTA.
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MARY DYSON, DAVID BREZINA
Questioning the obvious: different ways of seeing

‘The way we see things is affected by what we know or what we believe.’ (Berger, 2008, p5)
We make certain assumptions as researchers, teachers, and practitioners. These tend to
be based on our beliefs and biases. Do we know what way of seeing we are encouraging
in our students? People with expertise within a domain are likely to apply different
strategies when looking at objects than those without expertise. Typographic and

letter designers are trained to pay attention to variations in letterforms. They analyse
typeface characteristics such as x-height, cap height, letter width, length of ascenders
and descenders, size and shape of serifs, ratio of thick-to-thin strokes (contrast), or angle
of stress. Those without design training normally focus on the letter identity, rather than
the appearance, as part of the reading process. These two groups of people may therefore
have different ways of seeing. Previous research has concluded that typographic
expertise might lead to the processing of typefaces holistically (Dyson and Stott, 2012).
This means that separate visual features are processed as a single unified whole, so that
information on the spatial relationships between features is observed. But expertise
may also work in the opposite direction: holistic processing of faces was less evident
with more experience of drawing in art students (Zhou et al, 2012). We are conducting a
study to explore whether designers process letters more holistically than non-designers.
Adapting a paradigm used to measure holistic face processing, we ask people to compare
the top halves of two letters, presented sequentially, and say whether they are the same
or different. The letter identities are the same (e.g. both the letter ‘e’) but the styling may
vary. The bottom halves of the letters need to be ignored. If they cannot be ignored, this
indicates that the whole letters are being processed.

Berger, ]. (2008). Ways of seeing. Penguin.

Dyson, M. C, & Stott, C. A. (2012). Characterizing typographic expertise: Do we process typefaces like
faces? Visual Cognition, 20(9), 1082-1094.

Zhou, G. M., Cheng, Z.]., Zhang, X. D, & Wong, A. C. N. (2012). Smaller holistic processing of faces associated
with face drawing experience. Psychonomic Bulletin & Review, 19(2), 157-162.

Keywords
holistic processing, design expertise, letter perception, type styles
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£LKOVOYPAa@NoN, EAANVIKO eltkovoypa@névo BiBAio, TuToypa@ia, OTTIKOTOUHEVO UVUHX

H IQANNA AEA®INO givat amd@ottog tov Tunuatog
Ipaglotikns tou TEI ABrvag kot twv City & Guilds
of London Art School kat University of Westminster
e LETATITUXLOKEG 0TIOVEEG 0TLG «TEXVEG ELKOVOYPa-
ENONG» KALTOV «ZXESLACO KAL HEGA TEXVNG» AVTI-
otowxa. Epyaletal otov xwpo tou BiAiov, Sibdokel
(pe oVvpPacn) oto Tunpa Fpaplotikig & OTTIKNG
Emucowwviagtov [aAA dmov emtiongelval Yroym@ua

Awsaxtopag. Atakpibnke otov [TaveAAnvio Staywvi-
opd Xapaktikng tou Movoegiov KatoouAidn (2004).
Tuppeteixe otnv eAAnviky avtimpoowTteia tou A
AwaBaikavikot Zupmooiov Ewkaotikiig Anpovpyiog
otn ZapoBpakn kat o€ TOAAEG opadikés ekOETeLs
otnv EAAGSa kat To e§wTepLkd, e TILO TTPOTPATT
™ «Xapaktiky. Amd tnv mpoictopia otnv EAAGSa
TOU OTIUEPAN.

MaARyY DysoN started by studying experimental psy-
chology with a PhD in perception. She then moved
into the Department of Typography & Graphic Com-
munication, University of Reading, UK, teaching and
researching theoretical and empirical approaches
to typography and graphic communication. She has
retired from her postin Typography & Graphic Com-
munication and enjoys writing and editing academic
texts, in particular working with former students/
colleagues who are now friends.

DAVID BREZINA is a designer, writer, lecturer, and

chieftype officer at Rosetta Type. He designed type-
faces for a diverse palette of the world’s scripts. David
holds a Master’s degree in computer science and an
MA in Typeface Design and PhD from the University
of Reading (UK). His cross-disciplinary PhD thesis
studied visual similarity and coherence of characters
in typefaces for continuous reading. Together with
Mary C Dyson et al. they run Design Regression, an
online mini journal about design for reading and
reading research.
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CRAIG ELIASON
Auriol before and after the Great War

First produced by the G. Peignot & Fils foundry early in the twentieth century, the Auriol
typeface captures the spirit of Art Nouveau in its organic and ahistorical forms. With
their brushwork-inspired swells and gaps, Auriol’s letters have long been admired as

a display type. Beyond their obvious suitability for the attention-grabbing world of
promotion, though, we find in foundry specimens that Auriol types were also offered in
small point-sizes for extended reading.

George Auriol first developed his lettering style in the cabaret scene of Paris’s
Montmartre district around 1890. In ensuing years Auriol designed bookplates, sheet
music covers, monograms, and the like. After the century’s turn, Georges Peignot invited
the artist to contribute his design for a family of types. Comparing the resulting types to
Auriol’s freely brushed lithographic designs, we can see the regularization inherent in
the conversion to type. But it is also with Peignot’s intervention that these letterforms
were first envisioned for running text.

We will explore two books employing Auriol as a text face, separated by two decades
including the disruption of World War I. The earlier book is the 1903 edition of the novel
A Rebours by J. K. Huysmans, considered a classic of Decadent literature. The later book
is La Lettre d'Imprimerie by Francis Thibaudeau, a seminal study of the history of type
design (1921).

The choice of Auriol in these differing contexts signifies so differently. Between the
two books, eminently expressive book design becomes eminently practical book design;
the voice of an eccentric decadent becomes the voice of authoritative historian; taste
ascribed to the recluse gives way to taste ascribed to the nation. Auriol proved versatile
not only in its range of sizes and applications, but also in the connotations it evoked on
either side of the Great War.

Keywords
Auriol, history, text, typography, Peignot, Art Nouveau, Art Deco

CRAIG ELIASON earned a PhD in Art History from Rut-
gers University in2002. His scholarship since then has
focused on the history of type design. He has presented
and published research in numerous venues including
Design Issues, Printing History, and Typographica.
He founded Teeline Fonts in 2010, and his designs

have been been exhibited at the Gutenberg Museum,
honored at the Morisawa Type Design Competition,
and selected for the Society of Typographic Arts 100.
He is Professor of Art History at the University of St.
Thomas in Saint Paul, Minnesota, where he has been
teaching since 2002.

AMELIA FONTANEL, SHANI AVNI
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Double Disruption: The typographic library through a pandemic renovation

The Cary Graphic Arts Collection at Rochester Institute of Technology is one of the
world’s premier libraries on printing and typography. Like its international counterparts
in spring 2020, the staff pivoted to a virtual model of instruction and research facilitation
with positive results beyond expectations. Concurrent with the pandemic however,

the Cary and its parent university library faced a long-overdue building renovation

that carried on despite the stresses of COVID-19. The staff safely moved hundreds

of thousands of artifacts including archives, books, and printing presses, while

dodging myriad construction disruptions. Laugh along with this cautionary tale as its
hopeful curators forecast the near future of a much-improved rare book library that
accommodates 21st century typographic education.

Keywords

typographic education, printing history, archival collection

AMELIA FONTANEL is a curator at the RIT Cary Graphic
Arts Collection, a renowned library that collects on
design, typography, and the book arts. She earned a
MS in Printing Technology and Design from RIT, and a
BA in Art History from Nazareth College of Rochester.
She is responsible for teaching with some 30 different
presses and thousands of fonts of analog type in the
Cary’s Technology Collection. She actively lectures and
publishes on the history and practice of printing and
typography. Fontanel has held board positions with
the American Printing History Association and the
Hamilton Wood Type and Printing Museum.

SHANI AVNI is the Ismar David Visiting Assistant Curator
atthe RIT Cary Graphic Arts Collection since 2020. She
holds a BA in Graphic Design from Shenkar College, Is-
rael and an MA in Typeface Design from the University
of Reading, UK. For her thesis she researched The David
Hebrew typeface family and, since receiving her degree,
continues to do so. She designs, researches, teaches,
consults, writes and lectures on Hebrew type design
and typography and perseveres in her efforts to make
historical information accessible as both an academic
and a practical reference.
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CHRYSOULA GATSOU, EVANGELIA PAVLAKI
Icons and symbols in the time of pandemic: From concrete to abstract

In light of the Covid-19 pandemic, Visual communication offers a creative and practical
medium to bridge critical health literacy gaps and facilitate public health advocacy. Icons
concrete and abstracts have been broadly utilized to describe and promote pandemic

prevention measures. Concrete icons are thought to be easy to interpret as they allow
people to apply their everyday knowledge, on the objects depicted by them, in order to
make inferences about the function of the icon. On the other hand, abstract icons are
likely to represent information using graphical features such as lines and arrows and
accordingly have less clear connections with their real-world referents. The aim of this
study is to explore elderly people’s preference of concrete icon style versus to abstract
design. To do this, we used 12 existing icons associated with COVID-19 pandemic
prevention measures published by the health and medical organizations for the elderly
people. The icons include symbols for physical distancing, COVID-19 and coronavirus,
coronavirus mask, lockdown, infection prevention, testing and infected. We conducted
semi-structured interviews with 15 Greek elderly people and discussed their preference
and understandability depending on how the icons are visualized. We also distributed

50 questionnaires to people of the same age group looking again into aspects related to
icon legibility and understandability. Although our results did not show a statistically
significant difference we found that elderly had a strong preference towards the concrete
icons. Therefore, we suggest that concrete icons should be used in representations
specifically designed for elderly, as they are more legible for this category of users and do

not adversely affect their recognition.

Keywords
icon design style, pandemic, elderly

CHRYSOULA GATSOU is an Associate Professor at the
University of West Attica, Department of Graphic De-
sign and Visual Communication/Sector of Graphic Arts
Technology. She holds a BScin Graphic Arts Technology,
an MSc degree in Interactive Multimedia (University
of Westminster, UK) and a PhD in Human Computer
Interaction. Director of Graphic Arts Technology sector
in the Graphic and Visual Communication department
over the last 4 consecutive years. Her research was
presented at international conferences and has been
published in books and peer-reviewed academic
journals. She has more than 30 years of experience in
education, training, project and research within the
Greek and European Graphic Arts and Media sectors.
EVANGELIA PAVLAKI has a PhD and Master’s degree
(MArch) in Urban Design from the University of Not-
tingham as well as a Bachelor’s (BArch) and Master’s
degree (MArch) in Architecture from the University

of Crete, Greece. She is also a qualified Architect, a
BREEAM approved graduate and an active member of
CO-URBAN research network. After moving to the UK
and gaining a Master’s degree (MArch) in Sustainable
Urban Design with distinction, she pursued a fully
funded PhD project. Along with her 3-year research
project, she also worked at the University of Notting-
ham as teaching assistant in postgraduate urban de-
sign and architectural courses. She has been involved
in several ongoing large-scale urban developments in
the UK and internationally, and published a number
of research papers. Being extremely passionate about
cities and their versatile effects on human wellbeing,
her research looks at advanced applications of urban
design, sustainable urbanism and place experience.
She currently works as an Urban Designer and Archi-
tect at CSA Environmental in United Kingdom.

VANGELIS HATZITHEODOROU
The telos of graphic design
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TKomHG NG avakolvwong eivat va Slepguvrioel TV TIOAVOTITA 0 YPAPLOTIKOG
OXESLAONOG VA EXEL PTAOEL O€ v TEAOG WG TIPOG TOV OUCLAOTIKO AGY0 AelTovpyiag

Tov, SnAadn Vv emkovwvia. ApXIK& avaAVETAL ) TIPOBANUATIKT IOV QAIVETAL TIWG
odnyel og quTO TO CUUTEPATUA PHECA ATTO CUYKEKPLUEVQ, EVOEIKTIKE, TTapadelypata.

TN CUVEXELQ, TAPOVOLALETAL TO WG STILLOVPYTONKE 0 TTPOPANUATIONAS YIX TO

ETONEVO PN, LECW TNG AVAYKIG YA OXESLACTTIKY KAVOTOWIN 0TV aAVATITUEN KoL
LOP@OTIOMOT EVOG TEXVOUPYHATOG, KAL) AVAKOIV®WOT) KATAANYEL LE OPLOUEVEG OKEYPELS
IOV PLA0S0E0VV VUL AELTOUPYTICOUY WG TIPOTATELS YL TOV YPOAPLOTIKO 0XeSLHGHO TOU

HéAAovTog.

0 BAITEAHZE XATZHOEOAQPOY gival SlevBuvtig oxedla-
opov g Paragraph Design/Afnva. Ailddoket “Tpapt-
otk kat “Alayeipion kot Agovtoroyia Zxediaopot”
oto [avemiotpio Avtikng Attiknis. Kdtoyog BA (Hons)
tov Harrow College 6T0 ypa@lotikd TANpo@opLakod
oxedlaopo kat MA tou Central St. Martins oto ypa@t-
OTIKO TUTIOYPaPLKO oxeSlaopd. ‘Exel ouvepyaoTel e
Sl oTikég etalpeieg otnv ABMva, ato ) B€om Tou
StevBuvt oxedaoov. Tuppeteixe oV opydvwon
Kot 8lelBuvon Tou oXESLATHOV TG EIKOVAS KAL TNG
TauToéTNTAS TwV OAvpTaKkWY AYyOvwy s ABrvag.

Me v Paragraph Design oxebiaoe Tig paokdt twv
OAvpmiakwv Kat [MapaoAvpmiakov Ayovey, 0Tws
KO TN YPOUUXTOOELPA TOUG. 'Exel oxedidoel etapika
KOUL ELTIOPLIKA YPAPLOTIKA TIPOIOVTA Yot EAANVLKES KO
ToAVEOVIKES eTalpeleg Kal eTatpeieg Tov Anpooiov,
OTIWG ONUATA TPATIE(WV, CUCKEVATIES, oNUATOSOTNON,
YPAUUATOOELPES, TUNHA TV TEpTTEéPWY NG EXPO
2000 ko 2005 k.t.A Eival ovyypag@éag touv BiAiou
Olvumiaxa Ewovoypauuata, ZyeSiaouos kat XnpeLo-
Aoyia, Exk66oeig Iamacwtnpiov.
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BAS JAcoBS, AKIEM HELMLING, SAMI KORTEMAKI

Inside the letter

Designing type is the creation of distinctions between an inside and an outside. And by
doing that, black (and white) shapes arise, which we acknowledge as letters. And while
the technology to create those shapes changed several times in the recent 500 years, it
did not change anything to the fundamental question of what designing type implies and
what it does not imply. Until now, the inside of the letter was undefined. OpenType 1.9
and the COLR version 1 table changed this dramatically. Once we understand that the
COLR version 1 table is not about color (as the name wrongly suggests) but about the
inside of the letter, a potential new era of type design arises. A moment whereby type-
designers are designing letter shapes and the letter themselves.

Keywords

OT 1.9, COLRv1 table & glyf table, boundary-logic, gradients, Plakato COLRv1, Plakato Textile, types

AKIEM HELMLING WAS born in Heidelberg, Germany, in
1971.During 1994-1998 he studied Graphic Design at
the Fachhochschule Mannheim. A postgraduate of the
KABK Den Haag, 1998-2000. Next to Underware he is
also involved in the contemporary art center West Den
Haag. Lives in Den Haag, the Netherlands.

SaMm1 KORTEMAKI was born in Kerava, Finland 1975.
Over the years 1995-2001 he studied graphic design
at the Lahti Polytechnic/Institute of Design. During
1998-1999 he also studied at the KABK in Den Haag.
Lives with his wife Ulrika and their son in Helsinki,
Finland.

BAs JacoBs was born in Wanssum, the Netherlands,
1976. Studied visual communication at the artacademy
Academy of Visual Arts in Maastricht and followed the
postgraduate course typography and type design at the
Royal Academy of Art Den Haag. Lives in Amsterdam,
the Netherlands. Always on the look out for the Skgjars
of Nutella. Speaks with a Southern accent. Interested
in languages. And dialects. And slang. And script. And
alphabets. And type. Of course. Likes to ride a bike
instead of a car. As fast as possible.

LEILA HERNANDEZ
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Grabbing COVID by the horns: Finding inspiration during the pandemic

lockdown

The Pandemic disrupted the lives of everyone in a worldwide scale in every level, one
of the biggest challenges was how to continue to develop your courses? How did we as
educators use the current situation as a useful learning experience? By dealing with the
situation directly or how some say “grabbing the bull by the horns” meaning tackling
the situation head on. As educators, it is our job to find ways to instruct our students in
a meaningful way, during the pandemic it was challenging: many people were affected

directly or indirectly with COVID.

So, if COVID was in everyone’s mind how do educators work with this context? |
felt that instead of moving away from the topic we had to make the entire pandemic a
learning experience, turn it around and look at the positive side. This kind of behavior of
looking for the positive in what was/is a very negative experience would make room not
only to view a situation with different eyes, teaching all of us to change our perspective

but to also assess what we have learned.

At South Texas College we have a group project called “Social Responsibility” which
has a prime objective to make artwork based on a positive aspect brought on by the
pandemic, search for the positive. Find something that the pandemic brought that made
the world better. Students had to do a creative group project doing a group collage
with a specific COVID outcome in which they had to also write a report on. The result
is amazing, which up to this date I am using as a learning tool in my art appreciation

courses.

Keywords

positive, outlook, inspiration in the negative, education tool

LEILA M. HERNANDEZ is an artist, designer, educator
and a fervent admirer of popular culture and ancient
folklore. She studied Disefio Artesanal (Handcraft De-
sign) at the Universidad Dr Jose Matias Delgado in her
country-of-origin El Salvador, where she learned about
ceramics, textiles, and metals. Prof. Hernandez later
received a Master of Fine Arts degree (MFA) in graphic
design from the University of Florida. She currently
lives and works in Edinburg, Texas. A global artist,
Prof. Hernandez has lived in Europe and visited many
museums and cultural centers that have influenced her
artistic background such as The Vatican Museum, the
Uffizi, Museo Nacional Del Prado, The Louvre, Musée

d’Orsay, and the Hermitage. She lived in Florence and
Paris studying printmaking, drawing, painting, and art
history. Prof. Hernandez enjoys and is receptive to the
color, texture, and compositions in local handcrafts of
the countries that she has had the fortune of visiting
and those that she has visited through their cultural
artwork, that are immersed in color, texture, and
pattern. Prof. Hernandez research is mostly related
to contemporary issues related to popular culture,
she also explores the mixture of cultures, ideas, and
opinions in the border area between South Texas and
Northern Mexico which she has presented at national
and international conferences.
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JoHN HUDSON

Writing the Ending: the disintegration of the Soviet Union and Yugoslavia and
the politics of language and script

In the 1990s, the end of state socialist and communist regimes in Europe and across the
vast territories of the USSR coincided with various projects in the West to document
and encode writing systems and enable digital typography. The reassertion of national
identities across the former states was often expressed in terms of language and script,
resulting in the invention of new writing systems, the reclaiming of traditional ones,
and stories inspiring, tragic, and blackly comical. In many cases, these stories were
themselves continuations of older narratives of script and politics dating back to the
initial decades of the regimes.

Keywords
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MARY IKONIADOU

Between rupture and the promise of suture: the role of publishing in the
politics of repatriation. The claims of the Greek political refugees in Pyrsos
magazine, 1961-1968

Publishing can offer a site from which refugee populations challenge official narratives
of nationhood and claim ‘belonging’ to the national body from which they have been
displaced.

This paper will examine the case study of Pyrsos [[Tupodg] illustrated magazine,
published in East Germany by Greek political refugees of the Civil War (1946-1949). Ex-
ceptionally for this kind of publication, the magazine circulated across both sides of Cold
War borders in the 1960s. The paper will demonstrate that Pyrsos was characterised by
complex and politically charged editorial and distribution strategies that were rendered
visible in its design layout.

More specifically, through the analysis of two photomontage spreads from the maga-
zine, it will argue that design processes such as juxtaposition, metonymy, contradiction
and estrangement were employed so as to shape the political and cultural sensibilities
of a diverse readership. As it will be demonstrated, the magazine endeavoured to justify
the refugees’ claims by offering to visually, materially and affectively suture the rupture
caused by the traumas of the past (war; persecution; exile).

At the same time, it proposed the active imagining of the future in the restitution of
the Greek Left, back in the national history from where it had been violently removed.

Keywords
writing systems, script, politics, standardisation

writing systems, script, politics, standardisation MARY IKONIADOU is a Senior Lecturer in Graphic Design sits on the editorial board of the Journal of European

at the Leeds School of Arts. Her research interests Periodical Studies and co-runs the research project
center around the intersection of visuality and politics ‘The Politics of the Page: Visuality and Materiality in
with a particular focus on the entanglement of printed Illustrated Periodicals across Cold War Borders’.
matter, migration, and the Cold War. She currently

JoHN HuDsON was involved in a number of the docu- casesrecording the new alphabet ofalanguage while
mentation projects for writing systems of Europeand it was being invented, promulgated, and crushed in
the extended Cyrillic world during the 1990s,insome a matter of months.
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STELI1OS IRAKLEOUS
The Kaminaria ledger: an uknown Karamanlidika source

The Turkophone Christian Orthodox of Anatolia, or as they are more widely known
Karamanlides, were a community of people that lived across the Asia Minor during the
Ottoman times. After the exchange of populations between Greece and Turkey in 1923,
they had to leave Turkey on the grounds of their religion. What remains and it is become
a subject of study, is their written legacy Karamanlidika (Turkish language written in the
Greek alphabet).

The aforementioned community produced large amounts of printed material from
the 18th to 20th century, a considerable part of which has survived and has been
catalogued (e.g. Salaville and Dalleggio 1958, 1966 and 1974, Balta 1987, 1997). The
manuscripts are more scarce probably due to the hastily way they had to flee their
homeland. Manuscripts have their own importance since, among many other things, they
often reveal aspects of everyday life, much of which we ignore about the Turkophone
Christian Orthodox of Anatolia and everyday language which does not incorporate the
restrictions of a printed book.
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JANNEKE JOHANNA JANSSEN, ANN BESSEMANS

A new perspective on the history and (experimental research) practices of
index-typography

This presentation explores significant index developments and usage over time. We look
back into the ancients and the first steps of typographic cueing under knowledge

-and technology- expansion during the Medieval. From there, we travel to modern times
where indexes arose in the first magazines during the 18th century. We finish looking
ahead with innovative contemporary examples from a research perspective.

Indexes created the backbone of the first magazines and formed a significant function
in their emergence in 1731. Magazines play a prominent role in our archived history and
culture. Due to searchability and accessibility herein, we can develop our collective mem-
ory. The dense vertical syntaxes that shape indexes are particularly subject to typograph-
ic conventions. Although there are standardized manuals for indexing, limited empirical
research is conducted. Even more, nowadays indexes fulfil a vital position in digital
reading, where sources scatter over more than one document. Scanned and skimmed
reading is more applicable than pre-digital reading methods. The synergy of different
sources of reading material to obtain knowledge, and an immersive reading experience,

This talk aspires to present the recently discovered Kaminaria ledger (found in the
village Kaminaria in Cyprus) which dates back to the early 19th century and although
mostly written in Greek language, contains a considerable amount of pages written
in Karamanlidika. The ledger provides information on a number of issues like trade,
everyday life, religion, while proves to be a very useful source for Turkish language and

Karamanlidika studies.

Keywords
Karamanlidika, Turkish language, manuscripts

STELIOS IRAKLEOUS obtained his PhD from Leiden Uni-
versity. He holds a BA from the University of Cyprus and
an MA from Leiden University. His research is focused
on Karamanlidika, Ottoman language and literature,
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and the linguistic and cultural interactions in the
Eastern Mediterranean. He has taught as a lecturer at
Leiden University and University of Cyprus.

is of growing importance. Particularly in this digital era with ever-growing information
flows and changes in our reading habits. Therefore, the necessity arises to study this
complex reading and find designerly manners to facilitate reading by means of interac-
tion between hierarchical clustered (typo)graphic levels. Indexes provide a variety of
typographic navigational anchor points in how narratives are built up and understood by
readers. Consequently, these indexical anchor points are an important input for explor-

ing how to improve the reading experience.

To conclude, the visual timeline of index developments reveals new links into the
future of typographic navigation by means of search reading that are important in the
ever-growing streams of information in the reading landscape.

Keywords

index-typography, the future of the book/magazine, indexes, navigation, search reading

JANNEKE JANSSEN is an award-winning typographic
designer. She holds degrees in Visual Arts (Academy
of Fine Arts Maastricht, NL) and in Reading Type and
Typography (READSEARCH, PXL-MAD School of Arts
Hasselt, BE). Since 2019 she is pursuing a typographic
research PhD (Flemish Scientific Research Foundation/
affiliation Hasselt University) at READSEARCH under
the supervision of Prof. Dr Ann Bessemans and Prof. Dr
Adriaan van der Weel. Her work explores the effects of
legibility/readability in search reading through (typo)
graphic navigation and index-typography in non-linear
magazines with large-scale documentation in the era
of digitization by means of texts, images, grid systems
and their relations.

ANN BESSEMANS isalegibility expertand award-win-
ning graphic and type designer. She founded the
READSEARCH legibility research group at the PXL-
MAD School of Arts and Hasselt University where
she teaches typography and type design. Ann is the
program director of the international Master pro-
gram ‘Reading Type & Typography’. Annreceived her
PhD from Leiden University and Hasselt University
under the supervision of Prof. Dr Gerard Unger. She
is a member of the Data Science Institute UHasselt,
the Young Academy of Belgium and lecturer at the
Plantin Institute of Typography.
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Digital visual communication of Greek trade publishers

The aim of this paper is to present the visual communication tools used by Greek Trade
Publishers. More specifically we aim at focusing primarily on their online presence and
address issues like website design, content projection and digital marketing. The paper
will focus on a variety of publishers and we will also research on how the pandemic may
have transformed the digital presence of publishers.

Keywords

trade publishing, Greece, digital visual communication
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the Department of Civilisation, Creative Media and In-
dustries, of the University of Thessaly, and co-founder
and senior editor of the Psifides Publishing House.
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EVANGELOS KASSAVETIS
Metatrash

Ity mapovciaon Ba e§eTaoTOVY 5V0 TAPASELYLATIKES TIEPITTWOELS TUTIOYPAPLKWDV
«OTOPPLUUATWY». ZTa 800 autd Tapadelypata, oL a@etnpies elval SLa@OpPeTIKEG AAAA N
KOTAANEN KOWT): 0 KASOG ATIOPPLUUATWV.

To pwTto Tapadetypa épxetal amd to TapeABov. [podkettat yia éva oAU T
TEKUN PLO, ETTIKALPO YIXTL OXETITETAL QUESA PE TNV TTEPGLVY| UEYAAT ETETELO TV 200
Xpovwv amd tv EAAnvikn Emavaotaon. Bpébnke oe kado amoppiupdtwy. To edpnua
eyeilpel mowkidovg mpoPAnpatiopovs. Eipaote og B€om va avayvwpiooupe Kat va
Sltauidgoupe Ta €pya TG OTITIKNG ETMKOWVWVIAG KAL TNG TUTIOYPAPIOG WG POPElg
LOTOPLKNG LVTIUNG Kol aloOnTikn g Ttadelag;

H 8ettepn mepimtwon amotelel éva ouykynTiko Tapadetypa aglomoinong
TUTIOYPAPIKOU VALKOV TIPLV QUTO LETATPATIEL 0pLOTIKG 0€ okovTiSL [TpoépyeTal emiong
atod To TapeABoV, aAAd pag Aéel TTOAAG Yo TO TapdVv Kal Kupiwg yia To uéArov. Elpaote
mpobupoL va SiSaxToUe amd 6o TTapadelypata TpOVoLAG Kal 0LKOVO LG ToU
TapeABOVTOG, WOTE VA TIPOETOLUACOVE Eva LEAAOV PE ALYOTEPX aToppiUpaTa;

H otk emikovwvia katd Tov 210 almva EXeL LETATOTLOTEL € OUAVTIKO Babpo
AT TNV VALKT) UTTOOTACT] TWV GUUBATIKWV LETWV KL TPOTIWV ToV TapeAB6VTOG, 0TV
auAn Sudotaon g Yn@aknig emoxns. Evtovtols, o€ oplopévous Topels, 0Twg yia
TIPASELY LA 1) CUCKELAGIX, 1) TUTIOYPAPLKT] TIApaywyn avEavetat ekBetikd. O KOOHOG
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RALPH KENKE

The good, the bad and the ugly of Logotype or how to design with negative
space in mind!

Logo designs are a polarising subject for both designers that create them and clients
that pay for them. While the initial motivation and reason to design a logo are often for
both parties to make a unique visual graphic recognisable for a particular commodity or
service, the choices of aesthetic directions during the design process can drift apart.
Logos are a graphic design that companies use with or without their name to identify
themselves or their products. However, practitioners know there are distinct character-
istics to a logo, and research supports that logotypes (wordmark) are more memorable
than, for example, logos without a name and no typographic elements (logomarks).
Furthermore, the argument that logos that exclude typography require an increasing
level of visual exposure to accomplish recognition indicates the benefits of Logotype
(wordmark) in comparison to logos relying just on symbols (logomarks). While several
contributing factors suggest that typography has a significant positive association with
memorising factors, there are very few ideas on how practioners can use such factors

to achieve a high level of memorisation of a typography-based logo design. This paper
presents a practice-based methodology to visual communication practice as research
and includes an overview of the different types of practice-related research undertaken
across various disciplines; discussions of the purposes and applications of visual commu-
nication design concerning logotype design and Gestalt Principles. The research investi-

TOU vTL{&Lv KaL TNG OTITIKNG ETKOLVWVING £XEL KATAAUTIKO pOA0 0T SLlapdpwon
TWV 0pwV Tou Tayvidov. H culiton yia ) SuoTtoTia Twv amopppdtwy Kot
TNV KALUATIKT Kpl{on PO a@opd 0)L HOVO WG IBLOTEG KATAVUAWTEG OAAG 18IwG w¢

SMuovpyouLs Kat 6XESLACTTES.

H mapovaiaon éxel 81TT6 6T0X0. AQPEVOS ATIOCKOTIEL VX W TIGEL TNV AVTISLAGTOAT
AVAUESA 0T GOEN OlKOVOUIX TTOU SLAKPIVETAL OTA TUTIOYPAPLKAE £pYa TOV
TapeABOVTOG, TTPOG TNV AAGYLOTH CTIATAAN KoL A@POGVVY TTOU GUXVA XOPaKTNPIeL TIg
OUYXPOVEG OXESLATTIKES ETIAOYEG. APETEPOV, SLEPEVVAE AKPOBLY WG TNV ETEPXOUEV
KoL avamo@evKTT pLiikn aAdayn mapadelypatog mov emPBAEAAEL ) LOTOPLKT CUYKLpa
Tou metaverse. [l Ba a§LOTOWCOVLE TO VEO HEGO YLK VO LELWOOVE SPACTIKA TO
TEPLBAAAOVTIKO ATIOTUTIWUA TNG OTITIKNG EMIKOWVWVIaG; To véo elkovikd ToTio ivat €5
oplopoV TPoidv oxeSLAoUOV, TOCO WG TIEPLEKTNG 000 KoL WG TEPLexOuevo. H kopfkn
TPOKANON Yl TN 0XESLACGTIKI KowaTnTa elvat 16 edw. H petdfaon @aivetal va
Eemepvael To peyadelwdeg dApa tov Fovtepfépylov.

0 EYArTEAOE KAEZABETHE (gL oTnVv TpimoAn dmov
oxedlalel oto Snuovpylkd ypageio mov (Spuoe To
1991. ®oitnoe apxikd oto Tufua HAektpoAdywv
Mnyxavikaov g [MoAvteyvikng ZxoAng tov Mavemt-
otnuiov Matpwv kateivatmtuxtovyxog tou Turpatog
Evpwmaikov [ToArtiopot tng ZxoAng AvBpwmio TIKOV
Imoudwv tou EAAnvikol Avoiytov Mavemiotnpuiov
HE LETATITUXLOKT ETLHOPpPwoT otV lotopia kot
dLroocogia twv Emotnuov. Eldikevetal otnv tu-
TOYPAPLKT] KAL KAAALTEXVLIKY| ETILHEAELA EKSOTEWY,

TNV OWLIKY GUCKEVACIA, TNV OTITIKY TOVTOTNTA KL
NV emKowvwvia Tou ToAttiopov. ‘Epya touv €xovv
StakplBel oe EAANVIKOUG Kal EVPWTATKOVG SLayw-
viopovus. ApBpoypagel yia Bépata moAttiopol Kat
éxel Swoel SLaAéEels oe ouvéSpLa Kal NUEPLSES yia
TNV TUTIOYpa@IlA KaL TNV OTTIKY eTKowvwvia. Ia-
PAAANAQ AOXOAEITAL CUGTNUATIKA HE TNV EPEUVA
Kol TN HEAETN e8IKOV BEPdTWY TNG LoToplag TNG
TUTIOYPA@IOG KOL TOV OTITLKOV TTOALTIOHOV.

gation demonstrates Practitioner Mechanisms concerning cognition dysfluency and its
benefits to capitalise on negative space features within logotypes and monograms that

lead to a high level of visual recognition.

Keywords

typography, Gestalt principals, visual identity, negative space logo, practice-based research, logo design,
design mechanisms, graphic design, cognition dysfluency, creative practice

RALPH KENKE is a Design Lecturer at the University of
Newcastle, Australia, where he teaches Visual Identi-
ties, Wayfinding and Interactive Design. He graduated
with a Master in Design from UNSW Sydney and earned
his PhD at the University of Newcastle. Ralph is an In-
dustry Professional member of the Australian Graphic
Design Association (AGDA) and a research member
at the Future Art Science Technology Laboratory. His

research and practice in visual identities expand into
interaction design, typographic characteristics in log-
otypes, graphic design systems and media art instal-
lations. Ralph has worked as designer and researcher
in Australia, USA, France and Germany. His work was
honoured with a Type Directors Club Certificate of
Excellence and several AGDA awards.
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APOSTOLOS KORDAS, SOFIA STRATI

Ermwkowwvia og aotika neptBailovra: Epya ypadLoTIKIG, KIVNTEG EYKATAOTACELG KOl
OUTOTILKEG QVOLKATOLOKEVEG OTO SNLOOLO XWPO TNG TTOANG

ItV mpOTAoN TAPOoVoLAlovTal SUVATOTNTES EKACTIKMOV TAPELPATEWY KUl EPTLEPWV
SpAcEWV 0TO «OCWUA» TNG TIOANG, OL OTIO(EG TIPAYUATEVOVTAL OUTOTILKES NVUKATAOKEVEG
TOTIWV KL cLVONK®VY o€ SUGKOAOUG KALPOUG, LLE GTOXO TOV KAOVIGHO TNG KATECTNHEVS
avtiAnyng tou meptBdAiovtog TG TTOANG 1) TIS BeBatdTnTeg amévavtti ota mpaypata. H
TapEpPaon e8® VOEITAL WG EIKAGTIKY SpAEoT, 1) OTIOIX ELGEPYETAL OE KATAOTAGELS KAl
OUVONKEG EKTOG TOU KOGHOU TNG TEXVNG, GTNV TPooTidOela va aAA&Eouv ol ekel vpLoTa-
ueveg Suopeveic ouvOnkes. EE oplopon, n mtapeéuBaocn cuviotd TpoKkAnon?t 1) TOVAG)LGTOV
OXOAL0, € KATIOLO 1181 UTIAPXOV ETILKOWVWVLAKO £PYO 1) O€ pLa BEUATIKY KAL OTLS TTPOC-
Sokieg ToOu KooV 1] aKOUN CUUTIAN PWOT] TNG AEtTovpylag Toug. Me Bdon Ti§ Tapamavw
B€oeLg, emyelpoLVTaL, HECW VTIOSELYHATIKWOV ava@opwv (Case Studies), mapeppfacelg
0TO SNUOCL0 XWPO YL va StepguvnBel  SuvatdTNTA TNG SLAPOPETIKNG avTIANYMG TG
OLKELOTTO(M oM G TOV?.

AUTEG 0L UTIOSELYLATIKEG AVAPOPEG GTOXEVOUV GTNV AVATPOTI TNG KabBlepwpévng
POTIG TWV YEYOVATWV KL TOU TIPOQAVOUG GTATOUS, AAAG{OVTAS XPT|OELS KAt pOAOUG OE
TepAAAOVTA, HEGW OUTOTILKWV AVAKATACKEV WV, ST|ULOUPYDVTAG «AAAOUG» TOTIOVG,
E¢voug pog autovs. H umépBacm g «xpnotikie» Toug Asttovpylag yivetat éva oxoAo
OTOV QrUX0 XAPAKTIPA TNG TTOANG, TTPOKAAWVTAS UL VEQ AVAYVWOT) O€ 0XECT) LLE TNV
TOAN, KAovi{ovTag TapGAANAQ TO AUTOVONTO OTNH OKEYT TWV UTIOKELUEVWY, GXETIKA UE
TO SMUOOL0 XWPO KAL TNV TTOAN KL EVAVTLA 6T AOYLKT] EVOG AUTOUATIOUOU EVEPYELWDV
oTn (w1 KAl TNV TUTIOTIONUEVT EK@pPAoT 1) TS BEBALOTNTES ATEVAVTL GTA TIPAYUATA.

1. Av kaun mapéufacn amo tn eion TnG EYeLKaL TN XPOL THE AvaTPOTNG, VAL TAEOV ATTOSEKTH WS VOULUN
HOPPT] TEYVNE KL GUX VA TIPAYUATOTIOLELTAL UE TNV UTOGTHPLEN TWV ATOUWV TIOU KATEYOVY Béaeis eéovaliag.
2. Xpnotuomotdvtag KAELSLd TNG OTTIKNG avTIANYPNG, IOV UE TO EAGYLOTO VA UTTOPOUV VA QVASLAUOPPL)-
O0VV TNV ELKOVA.

Biphioypagpia

Bachelard G., H momtikij Tov ywpov, ute. Béitoouv E., Xat{nvikoAr, I, Exé. Xat{nvikoAr, A6rva 1992
Debord G., H kotvwvia tov Osduatog, ExS. EAcV6epog Tomog, ABriva 1986,

HAtakng M., Ot petauoppaoeis tns moAns, Awabéoiuo and: http://www.translatum.gr /etexts/iliakis/
metamorphoses1.htm >, [6 Nogufpiov 2021]

Lefebvre, H., Aikaiwua otnv woAn. Xwpog kat moAitiky, ExS. Kovkida, ABrva 2007.

Mdavtdov I, MoAvypovémovios A., Amo-yeliwuéva tomia tov Osduatog, Apxitéktoves Ileplodiké tov
ZAAAZ-TIEA, tevyos 49, mepiodog B, lavovdpios-PeBpovdpiog 2005.

Perec G., Xopeies Xdpwv, utp. Kupraxidng AxiAAéag, Exé. Yipidov, AGrva 2000.

Ztavpidng X, Ao tThv ToAn 00dvn atnv ToAn oknvy, ExS. EAAnvikd Ipauuata, ABrva 2002.
Tovpvikiatng I, Kataokeva{ovtag To AKTLOTO: TOTIKES OUTOTIIES KL AOTIKES AVTIOTPOPES, ENUELWOELS
epyaotnpiov: «Eldika Oéuata Pswpliag Apxitextovikric» EMII, ABrva 2008.

Keywords
YPAPLOTIKY GTO XWPO, KvoUpeVa TIEPLBAAAOVTA, OUTOTILKEG AVAKATAOKEVEG, «OOUA» TNG TOANG,
OTITIKO £pEBLOpQ, SNIUOCLOG XWPOG

0 AnozToA0z KoPaAs eivat Epyaotnplakd Atbaktikod
[Ipoowmikd (EAII) oto Turpa loAttiopov, Anpovp-
YKV Méowv kat Blopnyaviav tov Mavemiotnpuiov
Oeocoariag kat Si8dokel TxeSlaopno Ewkovag kat
Tavtotntag (branding).

H Zoo1A ETPATH elvat AvamAnpwtpia Kabnynitpla
oto Mavemotno Avtikig Attikrg (ITAAA), ZxoAn
E@appoopévav Texvaov kat MoAttiopot, Tuipa
Fpa@iotikns kat OTTikns Emkowwviag.

VIKTOR KOEN
Greetings from pandemic island
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Initially conceived as a set of postcards, Greetings from Pandemic Island, evolved into

a pictorial bridge between the 1918-19 influenza and COVID-19 pandemics. Spanning
these hundred years, the series documents the brutal realties of such crises by ques-
tioning issues of personal and collective responsibility, humanity and gross indifference
but also highlights an intricate web of long existing layers of racial and socioeconomic

disparities catalyzed by the epidemic.

By utilizing a wide range of vintage photography, turn of the century advertising and
public service ephemera and typography, this visual essay functions as a vivid reminder
of global experiences still unfolding through mass and social media in our devices. But
mostly, about the obsessive urgency to simply make something and stay mentally afloat

when everything around is sinking.

Immediacy dictated that these archival collages work in simple ways, delivering their
visual impact through combined fragments, distorted proportions or double exposures.
Instead of well thought out detailed manipulation and multilayered effects, photos that
strongly attracted my attention during research, were embraced as corner stones for
new compositions. Unintentionally crossing paths with images demanding to be involved
was certainly an integral part of this project’s genetic code.

Mementos from one of the most pandemic stricken area on the planet is ironic as the
disproportionate loss of life on this urban island thoroughly effected the psychosynthesis
of its inhabitants in ways we are yet unable to grasp. But for a while, if not essential, the
most one could do about this, was generating as much noise as possible at seven every
night. That and trying somehow to put desperation, loneliness and fear, on paper.

VIKTOR KOEN, Chair BFA Illustration, BFA Cartooning,
School of Visual Arts. Education: BFA, Bezalel Academy
of Arts and Design; MFA, School of Visual Arts. One-per-
son exhibitions include Benaki Museum, Athens; United
Photo Industries; Type Directors Club; Coningsby
Gallery, London; Slovak National Museum, Bratislava;
Photography Centre of Athens; Strychnin Gallery,
Berlin; Fraser Gallery of Bethesda, MD; State Museum
of Contemporary Art, Thessaloniki; Merry Karnowsky
Gallery, Los Angeles. Clients include: Atlantic Records,
Roadrunner Records, BBC, Delta Airlines, IBM, Merrill
Lynch, Penguin Random House, Doubleday, HarperCol-
lins, Rizzoli, Houghton Mifflin Harcourt. Publications

include: The New York Times, Wall Street Journal,
Nature, Time, Newsweek, Esquire, National Geographic,
Rolling Stone, Wired, ESPN, Men'’s Journal, Bloomb-
erg, Fortune, Money, Forbes, Nation, BusinessWeek,
The Atlantic, Tor, Boston Globe, Chicago Tribune, Los
Angeles Times. Awards and honors include: Award of
Excellence, Communication Arts; Gold Award, Graphis;
First Prize, Digital Hall of Fame; Kounio/Hasselblad
Award; Gold Award, Folio; First Prize, EVGE Award;
First Prize, Viridian Gallery National Juried Exhibition;
Award for Excellence, Society of Publication Designers;
Speaker, TEDx, Athens
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ALEXANDRA KOROLKOVA

Antigone’s adventures in Greece and Russia

Paratype received quite an unusual custom typeface order in the spring of 2020. An
Athos orthodox monastery was going to issue a new liturgical book, with carefully
restored historical texts, neat layout with not too much decoration and a very special
typeface which was never used for that kind of books before. They had chosen Jan van
Krimpen'’s Antigone for the Greek text of Liturgy. But as Antigone was not existing as
digital typeface, they commissioned us a revival based on Oedipus the King book printed
by Enschede for The Heritage Press in 1956.

The digital typeface consists of carefully revived characters from the book and some
additional characters not found in the book, such as full set of Polytonic Greek, small
caps, some alternates and special ligatures for marginalia.

The story continued with some consulting on book layout and illustration style and
with a nicely printed book with main text set in Antigone. And we hope it’s not the end...

Keywords

type design, revival, custom typeface, polytonic Greek

ALEXANDRA KOROLKOVA is a type designer, book design-
er, type researcher and type consultant. She is the Art
director of Paratype. Alexandra is the 9th recipient of
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of Sber. She is the author of a book on typography for

beginners titled Live Typography (in Russian) which
was first issued in 2007 and re-issued in 2008, 2010
and 2012, as well as of a series of type-related articles.
Alexandra has delivered speeches at ATypl, TYPO Ber-
lin, TypeCon, TYPO Labs, Serebro Nabora, Typofest, Ty-
petersburg and other conferences and typo meetings.
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YorGoSs KOUMARIDIS

Mpw 1o «TUNWORTW». ApXEia yLa TV TUNtoypadia Kal TV OTTIKA EMKOWWVio
o010 EAANVLKO AOyOoTEXVLKO Kal IoTOpLKO ApXELO Ko N tepintwon Tou apyeiov
tou Kapolou Toilek

A6 To apyxeio Tou Lté@avov IIdpya kat Tov ayuTTIOTIKOU TIEPLoSIKOV [lavatyntia £ws
OO TIPOCPATEG TIPOOKTNOELG OTIWG TOU apXelov Twv ekdooewv «Kelpevar» Tou diAtmmov
BAdyou kat tov apyeiov tov Kapotov Toilek, To EAANvik6 Aoyotexvikod kat lotopko
Apyxelo Tov MoppwTtikov [8pupatog EBviknig Tpamélng (EAIA-MIET) €xel ouykevtpwoel
TAN006 apyeiwv oV TEPLEXOUV TEKUNPLA GXETIKA [E TNV TUTIOYPAPIX KL TNV OTITIKNY
emkowvwvia. H avakolvwon Ba Tapovstdoel pe 6OVTOUO TPOTIO oplopéva amd Ta apyeio
avtd. Tavtdypova Ba TpooTadroel va GUUBAAEL TNV £pEVVA YLA TNV LOTOPLA TNG
TUTIOYPAEING KAl TNG OTITIKNG ETIKOWVWVIAG oty EAAGSa pe v avadeltn twv onpeiwv
ekelvwv IOV Ta apyela EUTTEPLEXOVV TEKUNPLA TIOU EVSLAPEPOVY TOUG EPEVVITEG TWV
TeS WV aUTWV: AAANAOYpA@IX CLUYYPAPEWY EKSOTWV KAL ETTAYYEAUATLOV, ATOSEEELS
KOl TILOAGY L ETILXELPTOEWY TOV KAGSOL (TuToypa@eia, AlBoypa@eia, KUTIOTIOLES,
SLaENULOTIKES eTaLpeieg, ekSOTIKOL 0(KOL), EPNUEPX, KATAAOYOL EKSOTIKWV O{KWV,
TUTOYpPa@IKA Sokipla pe SlopBwaoels kaL 08nyies, kALoE, aploes.

Ztnv elofynomn Ba mapovoilaotel avaAuTikOTEPA
N mepimTwon Tov apyeiov Tov {wypdov, ypapioty,
peta@paoth kal ovyypagéa Kapotov Tollek,

VTIEVOUVOU TNG KAAATEXVIKNG KAL TUTIOYPXPLKIG
ETIUEAELNG TOV TIEPLOSIKOV KL TWV eKEOTEWV TNG
Awxywviov. To £pyo ToU eival APKETA YVWOTO KAl £XEL
Tpafnéel oto TapeABOV TO EVELAPEPOV TNG YPAPLOTIKIG
KOl KOAALTEXVIKTG KOWVOTNTAG. £TO apyeio Tov OUwG,
oV TavounOnke Tpdo@ata, TEPLEXETAL T TpoioTopia
TOU TEALKOV TtpoidvTog (Tou BLAiov, Tou TtepLodikov,
™G aioag, Tov AoyotuTov). [IAN00og oxediwv (kupiwg
eEWEUAAWV) Kot GAAWY Tekunplwv oL oxeTilovTal pe
TOV 0XESLAGUO TOU TUTIWUEVOL TIPOIOVTOG: ) ApPXLKY LBE
IOV PTtopel Vo 1 Tay Lo wtoypa@ia, éva TuToypa@Lkd
KOoUN U 1) éva YEWUETPLKO oXESL0, Sladoxikd oxédia,
TPWTA TUTOHATA, 081YiEG 0TO TEPLOWPLO, SOKIUATTIKA
@, Tolykol AKOUT, TUTTOYPA@LKES 0ONYLES,
aAAnAoypa@ia, 0w oL emiotoAEg Tou Nikov Kaytiton
oxeTkd pe v ékdoon tou BiBAiov tov 0 Eéddatng v
eMPEAELX TOL OTIol0V gixe avaidfet o Tollek, kat pia BAAacoa TUTIWUEVOU, YPAUUEVOL
Kot oXeSLAOHEVOL XAPTLOU ATIO Vv AETTTOAOYO 0TIV TEALKT ETUEAELX KL XAOTIKO G TNV
Slatpnon tou apxeiov Tov dvBpwTo.

Keywords
apyela, EAAnvik6 Aoyotexviko kat Iotopikd Apyelo, Tumoypagia, ypagotki, KdpoAog Toilek

YorGos KOUMARIDIS works as an archivist/historian
at the National Bank of Greece Cultural Foundation/
Hellenic Literary and Historical Archive (ELIA-MIET)
in Thessaloniki since 2008. He writes stories from the
archives at the blog eliamietthessaloniki.wordpress.
com. He studied history at the University of Thess-

aly and Birkbeck College. He has published articles
on the history of 1940s in Greece and the history of
Thessaloniki and has presented archives in journals
and conferences. He loves tracing (when processing
an archive) items related to book history, typography,
and graphic design.
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CoSTAS MANTZALOS
Error is the new culture. Visual and textual triggers, create new meanings

The presentation investigates the significance that art plays in conveying messages and
meanings through word twisters as deliberate errors to ‘translate’ current socio-political
and economic issues. The presentation illustrates examples from the art practice of the
TWOFOURTWO Art Group.

With the advancement of technology and because of the information revolution, the
visual language has become a significant element in everyday life. Unlike the written
language though, the visual language has not yet managed to formulate a structured
grammar or syntax with rules and regulations, therefore it is not always cognitive. Visual
intelligence still relies on the individual’s understanding and perception and may vary
from one person to another, but then again this is also in the case not only of the visual
arts but also music, poetry etc.

Over the period of the 20th century the boundaries of artistic genres were fluid
and constantly changing. It is not rare in the contemporary art scene to find works that
require a whole new platform to be placed upon. A platform, which can accommodate a
hybrid of disciplines such as design, architecture, fashion or even literature.

The TWOFOURTWO Art Group embarked on a voyage of collaboration under the um-
brella of the group. Deriving from different backgrounds; a visual artist and an architect
- both parts explore their common experience to produce a visual base on which they
can communicate, between themselves and with the viewers. The work itself does not
pretend to be a traditionally accepted art form but it rather seeks a place in its own right.
It was the creative displacement of both parts, which has leaded them to work as a col-
lective. The TWOFOURTWO Art Group was formed on 21 August 1996 in Nicosia, Cyprus
by Costas Mantzalos and Constantinos Kounnis. It is a collective that lives and believes in
Art, as an evolutionary institution, which changes in time and mutates with the passing
of time, however, like democracy, remains a supreme power vested in the people and
characterized by recognition of equality of opinions and voices.

The work of the TWOFOURTWO Art Group kicked off as a very personal need to
explore the notion of togetherness, the self and the other. The work had evolved and had
been shaped to investigate the notion of the private and the public, the personal and
the common, the domestics and the international. In many cases the work of the TWO|-
FOUR|TWO ART GROUP especially since 2012 progressed towards appropriation and
action and involved a process where the art object became a series of interactive events,
allowing audience participation and interaction.

Keywords
contemporary art, appropriation, installation

CoSTAS MANTZALOS was trained in visual arts in the
UK. He also registered for a higher research degree
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ELENA BARTOMEU MAGANA

Reading direction vs reading time in road signage design policies. TARRA-GONA
a case study

The following article describes a participatory research process about road signmark
legibility in short reading times. It was developed by a team of design students and the
teacher in the subject “Ergonomics, Perception and Usability” within the Design Degree,
at EINA. Two main aims were achieved. The first one was to introduce students to design
research methods while practicing some issues of the course as visibility, legibility and
readability. The second was to consider the relation between two variables, reading
direction and reading time. The article draws up the relevance of reading direction as

a cultural capital issue in legibility (Unger, 2009). Reading direction was tested among
reading time in a highway road signmark which presented legibility problems. This
signmark presents the name of the city Tarragona in two rows in the order Gona-Tarra, as
regulated in the legibility policy of road inscriptions of the Spanish Ministry of Urbanism
and Public Works (BOE, 1987). When written, it was considered drivers would read first
the closest text row Tarra-, despite occidental reading directions indicates to start with
Gona. This decision was taken due to the short reading time drivers have on the road, as
argued in the public works regulation code.

The research was developed with a Design-Based methodology (DBRC, 2003), with is
characterized by the requirement of the acquisition of scientific knowledge (Raatz, Euler,
2017). The students learned and developed test plans, measurement tools for testing and
common statistic issues to lead three user tests within the design process. The project
was planned as a redesign process with three user experience tests. The first one was
an exploratory test and consisted on filming the current signage and asking several
questions to a group of users. This test was carried out by an average of a projected range
of local and foreign users, to avoid familiar bias. In the second test, a pilot, there was a
redesign of the road mark. The students tested the new sign in a video simulated context
of a highway. To perform this context they reproduced the reading process under stress
and blocked the reading time as an static variable of control. Finally, the last test was a
new and improved option thanks to the suggestions of the participants to the first and
pilot tests. The legibility was the dynamic variable and the goal of the redesign process
was to increase it without decreasing reading time.

The initial hypothesis highlighted reading direction, reading time and letter defor-
mation as the main legibility problems on the road. But the results show that a letter
with perspective deformation can maintain legibility, moreover when not even a user
perceived the letter deformation in the exploratory test. Regarding foreign and local
users, same results were given in reading direction, despite their mother tongue was not
Catalan. Referring to reading direction, results can be considered conclusive: the superi-
ority of our cultural reading direction among short reading time on the road is a fact.

The article constitutes a basis for further research about legibility and a basis for
redefining signage policies. It has also been an exciting contact with applied design
research into an educational framework, specially for our undergraduate students.

Eight years after the experiment, the students of “Design research” of the Design Degree
are assessing the legibility policy of road inscriptions. The main aim is it to submit this
changes to the Spanish Ministry of Urbanism and Public Works, with the collaboration of
the Research Group on Design, Health and Wellbeing at EINA.
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ELENI MARTINI

lotopieg yLa TG YpadpLKEG ATELKOVIOELG OTATLOTIKWV SE80UEVWV

Me v kpion ¢ TTavdnpiag, Adyw eyKAELOHOU Kol LETAMOPAS TG PUOLKIG {w1§ Kat
TWV avBpOTVWV Spactnplotitwy o€ Sladiktuakd TeptBdAloy, Aot yivape amodekTes
HLag TANUUVPAS OTATIOTIKWOV YPAPIKWY, TIOU ATOSEKVUOUV 1] amokpUTITOUV BECELS Kat
avTimapadéoelg. AsxOnKape kot SeEXOLAOTE TEPAOTIEG TTOCOTITEG TIAN|POPOPLIV, VOUUEPX
OUVOSEVOUEVN UTEO ELKOVES KOl SLYpAUUATO. X€ KATIOLEG TIEPLTITWOELS, EL8IKA o€ BEpa-
T SNUOCKOTCEWVY, TTAPATNPELTAL AVAVTLOTOLK (A TNG OTITIKOTIOONG TNG TANpo@opiag
KOL TOVU TrepLEXOEVOU, SnAad TG TPAOEGNG TG EVIUEPWOTG KAL TOV OTITIKOV ATTOTE-
Aéopatog. AnpovpyodvTal EPOTNHATIKA w6 TIPOG TNV «EKOVO» TNG AN po@opiag: TToa
Sedopéva kataypd@ovtal kal Ttwgs amewkovifovtay; Iwg vonuatodotel o oxeSlacpnog tv
mAnpo@opia; IMws SLopnop@®VETAL OTITIKA 1} LETAS00T TNG TTANPOPOPILNG OE TIEPLOSOUG
kplomg; Tlwg ouvepyaletal o oxedSlaopog (design) pe Eva mAnpo@oplakd cuotnpa; [ov
GUVAVTLETALT) TEXVN LE TNV EMOTUN KAL KATAPEPVEL VA ATTOTUTIDOEL TO TIOALTIOTIKO-KOL-
VVIKO oTiypo; T'a va katavonoou e TL GUUBAIVEL OTHEPX, AVATIOPEVKTA AVATPEXOVIE
0TO TAPEABOV TIPOG AVEVPEDT AVAAOYLWV OTLS TPAKTIKEG KAL 0TO LoTOPLKO TAnioto. H toto-
pla TWV YPAQIK®OV TWV OCTATIOTIK®OV OTOLEIWV KAL T KATAYPAPN-ATEKOVIOT) SESOUEVWY,
TpOTL EYEL paKPd LoTopia, oploBeTeital To 190 audvar amd Ta HEGK KAL LEXPL TO TEAOG
Tou oupBaivel pa £kpnén ot xpromn, ot peBASouG oxeSlaonol, dAAG Kat 6TV TIOKIALX
Oepdtwv e@appoyns. Auto ogeidetal kat ot eEEAEN TNG TEXVOAOYING TWV EKTUTIWOCEWV.
Avtiolpe amd autn ™ xpoviki) epiodo Ttapadeiypata afidAoya ws Tpog T dnovp-
YIKOTNTA KOL TNV aLoBNTIKT, TA OTIO{A TAUTOXPOVA (PAVEPWDVOUV TO TIOALTIKO-KOLWVWVIKO
mAaiolo ™ emoxn§ Toug: ) ta visual statistics tng Stdonung voonAevtpiag Florence
Nightingale, Ta omolia TekunpLdVoLV TI§ cUVONKEG voonAeiag katd T Stdpkela Tov
Kpuuaikob toAépov (1854-56) kat amotédeoav Bactkd emiyeipnua yio ™ BeAtiwon Twv
oLVONK®V ™S dnudotag vyeiag otn Biktwplavny AyyAia. B) Ta visual statistics tov Agpoa-
HepkavoV Ko wvioAdyov, totopikol kat ouyypag@éa William Edward Burghardt Du Bois
KOL NG OUASAG (pOLTNTWV TOV, T 0Tto{a Kdvouv opath T {wt) Tou paipov TANOuepuol
HETA TOV EP@UAL0 TTOAENO oTNV Apepiky, otV apx1| Tov 2000 awnva. Evav alova peta
KOl A0V, EXOVTAG ATIELPX TTAPASElyLaTa KOAaIoONTWV Kat epmvevopévwy infographics,
€ QUTN TNV €pEVVA E0TIALOVE O€ “Ypa@ikd emPBilwong” o kalpd kplong, aAAd KaL 6T
media statistics 1} creative statistics mov oxetifovtal pe tnv évvola ¢ Aoyokploiag 1) tng
TapamAdvnong. “Ta SeSopéva pmopovy va Bonbnoouy otnv avtiAnym evog xaoTikov
KOopov... AAAG oL aplBpoi pmopel va kpvBouv TANpo@opieg 1} va un Aéve 6An v Lotopia.
Elvat éva mAaioo avagopds, éva otolxeio yia va Eekvijooupe T culijtnon 1 va tomobe-
™Oolpe .., .oxvpiletar ) Mona Chalabi (data journalist, The Guardian US). Ta §eSopéva
kaBopifouv Tig Lwée pag, pag fondolv va ByGAoUE CUNTIEPACHATA YO TNV TIPAYHATLKT
{1 KAL VA (PUVTOOTOVUE ELKOVES TOU HEAAOVTOG. DaiveTat OTL TTOAAEG Tt Tig peBdSoug
OTITIKIG KATAYPaP1G SeSopévwy avdayovtal oTo TapeAfdv kat ofjuepa, LGAAoV pmopov-
pe va 818axBolpe TOAAG o€ BEpaTa ALoONTIKNG —ATO TTPWTOTIOPOUG, [T ETTAYYEAUATIES
Ypa@ioTeg— aAAd kKot OIS katl SeovtoAoyiag “kotrtalovtag Tiow”. Madi pe Ta loTopikd
Tapadetypata, Do OEAAE VA LETAPEPOVE GTOVUG VEOUG KL HEAAOVTEG OXESLAOTES, TNV
aloL08oén dmoym tou designer Bruce Mau: “O ypa@Lotikdg oxeSLlaoLdg etval pio TpoktL-
K1 TIOV TILOTEVEL OE VA KAAUTEPO PEAAOV”.
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GEORGIOS MATTHIOPOULOS
What’s in a name? The Elzevir vs Times Greek conundrum

For over a century after the introduction of the neoclassical paradigm, three distinct
typefaces monopolized most of the Greek printed texts in France, England and Germany
respectively, while the French design was also used almost exclusively in the publishing
sector of the newly founded Greek State.

By the 1890s, the rapid industrialization of Europe had marginalized the craftsmen
type-cutters and precipitated the faster production of new types through the easy
use of large drawings with the aid of the pantograph. These innovations ushered the
application of new design ideas for the Greek alphabet mostly from the German type
foundries, which aimed at the burgeoning classical publications of the Universities and to
gain a larger share of the growing Greek market.

At the turn of the 20th century a new German upright design was quietly introduced
in Greek publications (mostly known as Elzevir Greek) and it was soon adopted by
the Linotype Co in the US (Greek No. 3). It was also offered by the Greek foundries
and became the only serious rival of the French type supremacy, especially for use in
magazines and newspapers.

In the 1950s, the English Monotype Ltd introduced the Greek extension of its famous
Times type family (as upright Greek 565), which in many ways followed the German
design and since the introduction of phototypesetting in the 1970s, both the old and new
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MARiA PEREZ MENA, ANN BESSEMANS

Typography to bring auditory cues to readers that cannot hear to improve their
comprehension

Reading is a complex activity that relies on several cognitive and linguistic processes.
The key role that phonology seems to play in the process of reading has been widely
investigated and many scholars have raised the question about the impact that the lack
of auditory cues creates in readers with hearing issues. A vast amount of literature shows
that non-hearing readers usually struggle with developing reading skills, which affect

to their linguistic development and verbal learning and subsequently, hampers their
integration in social and professional environments.

Previous research on this matter has tended to focus on linguistic solutions, by
simplifying lexical content and reducing the amount of text. In the case of reading
material to support audio-visual content, such as the case of subtitles, a visual approach
has also been adopted on top: establishing a set of guidelines for the number of words
per line and second as well as suggesting the use of a specific font style, font size and
color of the font. However, these guidelines are usually established by experts with no
relation to the field of typography and visual communication, creating typo-graphic
solutions of questionable efficiency.

Communication in times of Covid-19 has become more challenging than ever before
for people with hearing issues, since the omnipresence of an opaque facemask has forced
them to rely on reading material, sometimes exclusively. At READSEARCH, we believe

designs were referred under the blanket name Times Greek.

The origins of the Elzevir Greek type have remained an unresolved puzzle, but my
recent research has discovered some new evidence, which traces it back to a “missing”
link, an obscure upright typeface, which had evolved from the ubiquitous oblique Greek
type used by German publishers of the Greek classics throughout the 19th century.

Keywords

Elzevir Greek type, Times Greek type, German typefoundries, Greek typefoundries, Linotype Co.,
Monotype Ltd., photocomposition, Neoclassical paradigm
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that better solutions for written communications can be found from a typographic

perspective.

Specifically, in this case of study we show how a typographic interpretation of speech
features may bring auditory cues to non-hearing adult readers when being used in
subtitles. This study shows an improvement in the reading performance of non-hearing
adult readers in terms of reading comprehension.
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legibility research, typography, type design, communication
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FRASER MUGGERIDGE
The design of paragraphs: Contextual indent paragraph setting

Words set as continuous text with sentences form paragraphs. The many decisions that
inform how text is set form the basis of any page or book design. This presentation
focuses on the paragraph, as an integral part of continuous text typographic organisation.
[ will describe the various approaches, focusing on a specific system of ‘contextual indent
paragraph setting’.

A new paragraph is signalled using space. This can be vertical space between
paragraphs, a more instructional mode, or the use of indentation of a new paragraph,
the most economical and conventional. These methods or conventions are designed so
that the reader knows there is a new paragraph starting. The subtle control of these
parameters, how much space between paragraphs or the length of indent, determines
the style and attitude of the piece of work, and that of the designer. The conventions of
vertical space or indents has been governed historically by the machines and technology
used to compose text. This technology is constantly changing. Starting a paragraph at
the left of the line is the convention, the perceived norm expected by the reader of Latin
text, where they would expect to start to read the next line. Changes in the technology
of setting paragraphs have been designed to accommodate this. Current computer page
layout software such as Adobe InDesign follows the same convention with various design

options listed as icon tool bars.

‘Contextual indent paragraph setting, a term that [ have defined, uses a indent on the
following line after the end of a paragraph that relates visually to where the previous
paragraph ended, to create a continuous flow of text, and a different indent each time
the text is set. It leads to dynamic layouts that feel alive. With the introduction of an
automated script that I have developed, this method of responsive setting reacts to the
nuances rather than imposing a strict system on language.

This talk will look at key historical examples of such paragraph setting, found in
poetry, experimental music and writing, employed to visually interpret the meaning of
the text. Examples from my studio practice, from a conceptual, theoretical, and practical
viewpoint offer a creative way of studying and applying the design of paragraphs within

typographic discourse.
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MARIA NICHOLAS
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Designing for posterity: The printed book as cultural guardian

As ever, rumors of the printed book’s demise have been greatly exaggerated. Last year,
print book sales soared in the US and reached levels not seen in at least a decade in the
UK. These developments were undoubtedly influenced by the pandemic, as readers
sought comfort in turning the pages of a physical book and escapism from having to stare
at yet another screen. Arguably, however, they also attest to the enduring staying power
of the printed book and its perennial role not just in encapsulating culture tangibly
through its pages, but in its ability to itself become a cultural artifact intended to be

referenced and preserved.

In this presentation/case study, the author details the rollercoaster journey involved
in deciding to research, write, design, and produce on her own a print-only, bilingual,
500+ page visual biography of her late father (a Greek music artist from Thessaloniki),
with the bulk of the work taking place as COVID-19 raged worldwide.

The challenges, intricacies, and highs and lows of the process are explored, from
zeroing in on the intrinsic motivation needed to realize a personal dream project, to
the thrill and excitement of new discoveries yielded by research, to the considerable
loneliness of designing “against the odds” as a team of one in the middle of a global
pandemic. At the same time, an argument is made for the unique ability of the printed
book to powerfully communicate, archive, and protect cultural history - a trait other
media, including those borne over the last 20 years, continue to lack.
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RiccARDO OLOCCO, MICHELE PATANE, GERRY LEONIDAS
A framework for type revivals

Many typefaces created today are related to types of the past, and interest in older letter-
forms is stimulated by the great number of visual resources available. We are surrounded
by digital fonts based in one way or another on historical models, but how can we distin-
guish a type revival from a typeface that is loosely based on historical forms? We believe
that more work on this subject is necessary, both to help navigate the landscape of
contemporary typefaces, and to give greater clarity to discussions on the history of type.
This presentation describes the findings of a research project into the design process of
revival types. We define a theoretical ground underpinning for the practical work, which
includes a definition of revivals, and a discussion on the boundaries of a revival project.
We then introduce a framework of analysis for recording the relevant design features of
the type we use as a model; this is our toolbox for getting familiar with the type we want
to revive. We then progress to apply our framework in practice, using the roman type

cut by Francesco Griffo for the De Aetna (1496) as the source. Based on this analysis, we
show the process of reviving this historical type.

Although this framework focuses on a procedure for designing type revivals, we be-
lieve that our approach, and our analytical process in particular, can be adopted beyond
the scope of a revival project. In such cases, our approach promotes a reflective, deliber-
ate design process, and foregrounds the connection of established historical models and

contemporary practice.
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FILIP PALDIA, SAMUEL CARNOKY
Beyond the stroke
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If Gerrit Noordzij was correct that the foundation of Type Design is in writing, then the
vast majority of the typographic shapes must consist of the Strokes. Noordzij has proposed
an evaluation concept of typographic forms through stroke forms based on translation,
expansion, and rotation. The concept is visualised in the Cubic diagram. Nonetheless, this
stroke evaluation system has been studied primarily with outline based tools.

This paper studies the typographic stroke with LTTR/INK technology that allows
drawing rich stroke shapes. Experimental results demonstrate the possibilities inspired
by Huang’s perversion beyond the original Noordzij's Cube and propose a new stroke

evaluation parameter - Contrast Tilt.
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OMIROS PANAYIDES
George Simonis Archive. Cyprus’ “two cents” on graphic design

During an interview that appeared on Design Observer (29th May 2020) on the The
People’s Graphic Design Archive endeavor, with Louise Sandhausn, Steven Heller stated
that “Graphic design history had been a patchwork of narratives involving certain
schools and movements built around commercial advertising and publicity, book and
periodical and typographic avant gardes which defined a taxonomy of styles, methods
and philosophies”. From a plethora of nodes, inside a mass network of points and signs
in graphic designs’ sphere, historians, authors and educators, form their own canon of
graphic design history, based on popularity, personal preference/taste, local culture and
their social status.

For more than fifty years, George Simonis (1934-2021) worked as a modern
lithographer and freelance graphic designer, pioneering the field of commercial art and
graphic design in Cyprus. He devoted himself to a career, full of challenging and creative
endeavors, producing cutting edge work that blends craftsmanship and creativity.

In an era where “commercial art” or “graphic design” was an unknown term to the
masses, Simonis managed to excel. This research project is a first look into the personal
archives of Cypriot Graphic Designer George Simonis -one of the first graphic designers/
practitioners in Cyprus- through a collection of scans, photographs and stories as

were narrated by him, including a peek into George’s father’s life, that worked as a
commercial engraver in Cyprus from 1931-1960. The presentation also aims to discuss
the importance of “looking” beyond the familiar western written history, away from

the known power-dogs and why a local-oriented design history can be relatable to the
graphic design students of today.

Keywords
graphic design history, archives, Cyprus, biography
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ETEOKLIS PAPANASTASIOU

KaAUtepeg “eMIKOWVWVIAKES” LOEEG, KAAUTEPOG KOOLOG!

‘Exoupe pia Sta@opd Le Toug {wypa@oug Kal, £V YEVEL TOUG ELKXOTLIKOUG. K&voupe
TPAYHATA Yo VA gival o eDKOAX KATAVONTA 6TO KOO, Xwpi§ va xpelaletal auto va
KatoBadeL evépyeLa, xpOVo KAl TIPOGOXT YLt va CUAAGBEL KL VO KATAVOTOEL TO HIVULAL.
H A&B0¢ emikovwvia Snpovpyei ap@iBoiies. Eldikd otnv mepintwon tou Covid, ot
KUBEPVNOELS ATTETUXAV GTO VO KEPSIGOUY TNV EUTILETOGUVN TWV TIOALTWV HECW TWV
EVIUEPWTIKWV/SLAPNULOTIKOV KAUTIAVLOV TOVG. Q0TO00, WG YPaioTes, vTI{diveps,
SLaENULOTESG, papKeTieps, Tav Kot elval kabBKov pag va AVVOUUE ETILKOLVWVLOKA
TPOBAUAT KAL VO UMV AELTOUPYOVE WG KYPAUUATEIG» TwV TEAXT®V. [IpocwTIKGE,
HETA ATTO OKTW XPOVLA GTOV KOGHO TNG SLL@NULONG, KL EPXOUEVOG AVTIUETWTIOG LE
SLa@OopPETIKA €161 KOWVWOV TTOU TIPOEPYOVTAL ATIO SLAPOPETIKOVG KAASOUG, ALKieg
K.T.A., LoVaSIKOG 0KOTOG OV VAL VA HETASWO® TO UVULA, WOTE VAL YIVEL TILO EVKOAN
KATAVONTO 6TOV 0TOLOSNTIOTE. ZTOX0G 1oL Elval HEow TNG TAPovsiacT§ Hov va
HOLPAOT®W Hall 600G TN GLAOCO@IX OV KAL VA 0OG HETAPEPW TO UIVUHA YA TO OGO
oNUavTiKn eivat 1 SovAeld pog!

Keywords
ideas, communication, graphic design, social issues, marketing, graphic communication

OMIROS PANAYIDES is a graphic designer and an as-
sistant professor at the School of Fine and Applied
Arts at the Cyprus University of Technology and co-
ordinator at the Semiotics and Visual Communication
Lab. In 2016, he was one of the founding members
(elected vice-president for 6 years), of the Cyprus

Association of Graphic Designers and Illustrators. His
professional practice of graphic design and academic
research revolves around Book Arts, Zines, Type De-
sign, Visual Archives and the Preservation of Visual
Communication in Cyprus through the Graphic Design
of Printed Matter.

0 ETEOKAHE [TATTANAZTAZIOY QoXOAE(TAL ETTAYYEAPQ-
TWKA pe T Staripomn 6w Kal OKT® Xpovia® PETog,
elvat To tpito €tog Aettoupyiag TnNG MPOCWTILKIG
Sla@nuiotikig Tou eTatpeiag. Méoa amo ouvepyaoies,
KOUL 0T GUVEXELA LE TNV SIKT) TOV Opada, xeL EpBeL o
ETOLPY| KL EXEL STULOUPYT)OEL ETILTUXTUEVESG KAUTIAVIEG
Yy yvwota ) Atyotepo yvwotda brands og Kompo kat
eEwTtepLkd. AuTo OV TOV XYapakTnpilet eival ot pLlo-

OTIAOTIKEG SLLPNUIOELS, TIOU TPAYHATOTIOLOVVTAL HE
HKPO TIPOUTIOAOYLOUO KoL SEV TIEPVOUV amapatypn-
TeG, petadidovrag T cwota pnvopata. Eldikotepa
Ta tedevtala xpovia, £xeL avamtugel pia Stapopetiky
@Loco@ia, 6TIou N TAXVTNTA KAl 1| CWoTH oKEYM
oLVEPYAJOVTAL Yl VO VIKIOOUV Ta peyaAa budget
KaL TNV TEAELOTN TA.
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PASCHALIS PASCHALIS, MARIOS ADONIS
Sunny side up: A “lockdown” stop motion animation film

As the coronavirus pandemic sweeps across the globe, businesses were called on to
remain shut, countries have closed their borders, and citizens were urged to stay home
in an effort to slow the spread of the outbreak. The consequences of this forced social
distancing were and are still expected to be particularly significant in human psychology.
Art and expression are known to reduce the negative effects on human psychology whilst
stimulate creativity in the process. This was the motivating force behind this 3-minute-
long animated film which consists of approximately 4000 individual photographs.

The film Sunny side up was inspired by the observation of the human “monkey
mind”; a psychological metaphor of the unsettled mind used in Buddhism and Taoism
writings, at an unprecedented period where time to contemplate was exceptionally
aplenty. The film takes place in a household kitchen where the viewer listens to the
character’s thoughts while he is in the process of cooking a sunny side up egg. From a
psychological perspective this animation portrayed a normative process of a continues
stream of “automatic thoughts” which when attended to lead to a corresponding
emotional state and behavior (Beck, 1971). Under normal circumstances we are better
able to manage this constant stream of automatic thoughts by attending to our everyday
task and becoming mindful, in other words taming the Monkey Mind (Kabat-Zinn, 1990).
Under lockdown conditions this is much harder to achieve just from the nature of limited
tasks to attend to and as a result we are more likely to attend the seemingly random

automatic thoughts.

The presentation will demonstrate the film and go deeper into the human psychology,
the amplification of thoughts and emotions that emerged from the lack of socializing and

the benefits of creativity and expression.

References

Beck, A. T. (1971). Cognition, affect, and psychopathology. Archives of General Psychiatry, 24, 495-500
Kabat-Zinn, ] (1990). Full Catastrophe Living: Using the Wisdom of Your Body and Mind to Face Stress,

Pain, and Illness (1st ed.). Dell Publishing.

“You can’t stop the waves, but you can learn to surf”, Jon Kabat-Zinn.

Keywords

stop motion animation, automatic thoughts, monkey mind, lockdown, creativity and expression

PAscHALIS PASCHALIS is an Associate Professor,
founder and coordinator of the BA in Interactive
Media and Animation and Head of the Department
of Design and Multimedia, University of Nicosia. His
research interests include user interface design,
interactive media project management, stop motion
animation and visual communication. He has been
presenting his research and films at international
conferences and festivals and has many years of pro-
fessional experiencein his field. He worked on funded
research projects, served in academic, reviewing and
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academic programs in Greek public Universities.

MARIOS ADONIS is an Associate Professor of clinical
health psychology and is currently the Head of the
Social Sciences Department at the University of Nic-
osia. He has served as aboard member of the Cyprus
Mental Health Commission and the Cyprus AntiDrug
Council. He has also served as the vice president of
the Cyprus Psychologists Association for two terms.
He works as a Clinician and is the Clinical supervisor
for a substance dependence rehabilitation center in
Cyprus. His research interests include psychosocial
and cultural factorsin cardiovascular health, trauma
and positive psychology, especially humility.
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SUE PERKS

A passion for symbols: tracing the inspirations behind the design and
production of Henry Dreyfuss’ Symbol Sourcebook

Jorge Frascara stated ‘the design of the design method and the design of the research
method are tasks of a higher order than the design of the communications’ - this is
certainly true of Henry Dreyfuss’ 1972 Symbol Sourcebook project. This paper describes
the method that enabled Dreyfuss to finally design and deliver his ambitious project in
just two years from 1970-72, recounting the inspirations, triumphs, tribulations and
teamwork that brought the project to fruition.

The paper draws on research from the Henry Dreyfuss Symbol Sourcebook archive at
the Cooper Hewitt in New York. As someone with a fascination for archives, it has been
a revelation to sift through the 26 boxes of working papers that document the method
behind the publishing of the book, which casts a light on a rich vein of graphic design
history from the late 1960s to the early 1970s. [ uncovered surprising connections,
sourced from Dreyfuss’ long and illustrious career as an industrial designer spanning
over 5 decades of the 20th century. I observed the incredible network he built over his
lifetime (1904-1972) populated by eminent international designers. Dreyfuss didn’t un-
dertake the project alone - it was underpinned by a body of knowledge gleaned from the
best symbol designers and design consultants of the time and assembled by a loyal team
of tight-knit designers, managers and administrators. The design process starting with
funding, administration, collection, classification and collation and culminated with the
design, publicity and production of the book, all evidenced through the archived working
papers. Above all, the archive shows Dreyfuss’ unstoppable desire to make the project
happen against all odds - with airmail instead of email, it was a huge achievement.

2022 marks fifty years since the book was published and Dreyfuss and his wife’s sad
death in Pasadena USA. This paper celebrates their achievements.

Keywords

Henry Dreyfuss’ Symbol Sourcebook, symbols, internationalism

SUE PERKS is an educator, designer, writer and re-
searcher. She leads MA Graphic Design at UCA Epsom,
Surrey, UK. Her research interests are based around
archives and build on themes from her doctoral the-

sis on the legacy of the principles of Isotype. Perks’
current research is based on the Henry Dreyfuss
Symbol Sourcebook Archive at the Cooper Hewitt,
Smithsonian Design Museum in New York.

SAYALI MILIND PHADKE
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Maps of un-obvious disruptions. The transition of a project through the
pandemic using new research spaces and digital outcomes to see beyond the

obvious

This paper is based on ‘Maps of Un-obvious Disruptions’ - the author’s MA (Graphic
Design) project based on socio-political maps. Compelled to see beyond the obvious due
to pandemic disruptions, the research methodology followed in the project grew out of
conventional methods, iterating the potent affordance of social media, memes and virtual
platforms as research spaces as well as showcases of socio-political design concepts.

The project includes typographic expression in tangible and intangible spaces to
represent the socio-political disruptions beyond the obvious elements seen on a map.
The project explores the relationship between typography, maps, and the constant
disruptions in a place through redirected research before and through the pandemic.

As demonstrated by the following outcomes in the project, the paper explains the ver-
satile affordance of typography as a medium of visual communication to engage viewers
before and through the pandemic, along with its authority to represent socio-political
themes in physical as well as digital maps, in various stages of outcomes of the project.
[t iterates how type compels the viewer to believe the depiction of a place as the obvious
truth. It helps viewers to see beyond the obvious in a map and represent disruptions in a
place caused by factors like pandemics, global events, cultural stereotypes, circumstanc-
es, crowd behavior etc., which make up versions of truth about a place.

This paper discusses the newly emerged potential of online communities as design
outcomes and research methods emerging out of pandemic disruptions to engage with
live audiences. Growing out of the seriousness of print and physical spaces, the project’s
latest outcomes use the personal yet empathetic voice of online communities and
online stores on social media to see beyond the obvious and showcase the un-obvious
disruptions on maps through typography, real voices and community-building.

Keywords

typography, maps, socio-political design, disruptions, pandemic disruptions, unobvious design, see-be-
yond-the-obvious, invisible disruptions, spatial experience, zines, editorials, digital outcomes, un-obvious
research platforms, social media, memes, online community, word-pictures, word-maps, mock souvenir

store, digital showcase, innovative showcase platform

SAYALI MILIND PHADKE is a designer from Mumbai
practicing in various sectors. Having worked as an art
director and designer across the advertising, design
and product design sectors, the right balance between
design ideation and empathy is the crux of her work
through the years. Her work explores the potential of
innovative design communication and experimental
typography to expand the realm of possibilities which
design can offer. Having her work exhibited in various
spaces including the prestigious British Museum of

Natural History in London, she also explores the design
challenges of socio-political themes in her personal
work. Having received design education from Univer-
sity of Mumbai and University of the Arts, London,
Sayali has won multiple prestigious national awards by
the Communication Arts Guild of India (CAG) and has
received notable acclaim for her contribution in design
research and typographic experiments as a speaker at
international conferences like Typoday 2018 (Mumbai)
and Typoday 2020 (Jordan).
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PENELOPE PHILOTHEOU

Forbidden typography from a ghost town

Upon entering the formerly forbidden town quarter
of Varosha, the last thing you expect to encounter are
letterforms. Amongst the forty-eight year old decay
of classic and modernist architecture, wonderful
typography has resisted time and survived to be
discovered half a century later. Accessing this part

of Ammochostos (Famagusta), the occupied district
on the east coast of Cyprus, has been impossible
since the Turkish invasion of 1974. During the
Covid-19 pandemic the world came to a standstill
for almost two years, with the consequences of

the global socioeconomic disruption to be felt for
years to come. Varosha, on the other hand, has been
forced into a warfare lockdown for almost fifty years,
metamorphosed from a luxurious sea side resort

of the 70’s into a no-man’s land. Typography and
Visual Communication during this half century, in
this part of the world has remained at a standstil],

frozen in lockdown and impossible to be visited.

An indefinite quarantine. ‘Forbidden typography from a ghost town), is a visual journey
and analysis of what has been discovered, signage, fonts, logos, a historical typographic
perspective. Forbidden but not forgotten, a typographical odyssey of a town and its
inhabitants. A European town which remains occupied since the invasion. A portrayal
of the catastrophic results of warfare, an enforced destruction, which has disrupted and
paused visual communication from the end of the 20th century.

Keywords
typography, history, past, present, future, war

PENELOPE PHILOTHEOU is an educator and commu-
nication designer, whose inquisitiveness focuses on
typography interrelating with architecture, interiors,
art and fashion. Additionally, she researches visual
identity and communication in urban landscapes,
investigating fontand colour psychology, encouraging
the quality of human life and sustainability in cities.
Educated at the University of the Arts, she obtained
an MA in Communication Design from Central Saint
Martins and a BA (Hons) in Graphic and Media Design
from London College of Communication. She worked
as a designer in London and Milan for twelve years
with a variety of clients in Europe and Asia. Cur-

rently she is based in Cyprus as a design consultant
for selective projects with artists and local artisans.
An advocate of design education and thinking in a
world of perplexity and systematic dehumanisation,
she is training Gen Z students, often from disadvan-
taged background, in public Secondary technical
and vocational education schools. Simultaneously,
she is teaching at the School for the Deaf in Nicosia,
hard of hearing and deaf teenagers, endeavouring
for equality on educational opportunity by access to
art and design tertiary education and careers in the
creative industries.

THOMAS PHINNEY
Variable font design tradeoffs
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When creating multi-axis variable fonts with three or more axes, the choice of how to
configure the masters for the font offers challenging tradeoffs. The two fundamental
configurations (star and polyhedron) offer either fewer masters with less work and
smaller file size, but less control, or more masters for more control, but also more work
and bigger font files. Phinney discusses and shows these tradeoffs, as well as restrictions
created by the topology (arrangement of masters) requirements shared by current

variable font production tools.

What are the advantages and disadvantages inherent in starting with a defined
“Regular” master in the middle of a design space? What topologies are supported and
which produce undefined results with current tools? What are resulting common
mistakes made in choosing/placing masters? What are the complications caused by
vector addition, and how does having more axes make it worse?

Phinney examines how these issues and choices played out in his work on two
different large-scale projects for Google: Science Gothic (with Vassil Kateliev and
Brandon Buerkle) and (Google Symbols / Material Symbols, with Kateliev and Lisa
Huang). Finally, Phinney discusses lessons learned and how he would ideally approach
new future projects based on what he knows now.

Keywords
variable fonts, variations, type design

THOMAS PHINNEY is a type designer who has created
fonts for Adobe and Google. He is the former CEO of
FontLab, and previously had strategic/technical prod-
uct management roles at Adobe and Extensis. Phinney
was on the board of ATypl from 2004-2020. He has
four patents, one medal, an MS in printing/typography

from RIT, and an MBA from UC Berkeley. Phinney did
his 1997 Master’s thesis on “Extreme Form Change in
Multiple Master Fonts,” a precursor to variable font
technology. His team’s open-source typeface Science
Gothic is a 4-axis variable font with 36 masters, each
with over 2000 glyphs.
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PAVEL PISKLAKOV
Back to Vkhutemas and Bauhaus? Some thoughts on future design education

Nowadays, many young people imagine a career in design as an opportunity to realize
their creative ambition. They often think that a contemporary designer is a person who
creates beautiful pictures, logos, posters, or strange art objects earning lots of money.
Many of them study design, thinking that the main activity in a designer’s work is
drawing, but they do not learn how all this should be made; this is a wrong attitude.
Today, many design education programs focus on fine arts and composition or on
the marketing and analytic research, but pay little attention to the study of different
materials such as metal, wood, plastic, etc. and how to use and work with them. As a
result, graduates are not aware of the various properties of modern materials or of the
methods of processing them thinking “this is not my job”; again, this is a wrong attitude.
No design field today can exist without “the material”. When you create a poster on your
computer, you create something that will be printed, or posted on a website, or used in
various different ways. Whether you like it or not, you should think about materials and
technologies that will be used for the printing of your poster. Knowledge of materials and

good understanding of the technologies of processing these materials is one of the key

skills for a contemporary designer.

In the history of design education there were two famous schools that proclaimed
the need to study materials — both established a century ago; Vkhutemas, in the Soviet
Union and Bauhaus in Germany. Today, there is a need to go back to those ideas and focus
on the study of modern materials as part of our design education programs. But should
we do it the same way as hundred years ago or should we revisit this approach? In this
paper we try to answer this question and discuss a structure of such a design education

program.
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PAVEL PISKLAKOV is a designer, typographer and
educator, born, living and working in Chelyabinsk.
He is Assistant Professor at the South Ural State Uni-
versity. After receiving a degree in Applied Maths, he
was deeply engaged in the study of communication
design. Pavel specializes in poster design, identity,
and typography. His works were exhibited in more
than 35 countries and received several prestigious
international awards. He teaches courses in computer
graphics, typography, principles of art and design,
statistics, and methods of mathematical modeling.

He speaks about newspaper, magazine and poster
design, history of the poster and communication
design for different audiences. Pavel’s students were
winners and finalists at various international poster
competitions. Design education, integration of math
methods and design, exploration of new technologies
in media, typography are his fields of research. He
has also organized and hosted many design events
in Chelyabinsk. Member of ATypl, AIGA and Russia
Designers Association.
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ELENI MOSCHANDREOU, ELISSAVET GEORGIADOU

IxeSLaoOG ouoKkevaoiag Kot ¢pUAo. YriepBaivovrag ta Eudula 6TEPEOTUTILKA
OTOLXELOL OTOV OXESLAOWO TNG CUCKEVAOLOG

H amewovion ELQUA®Y oTePEOTUTIWV elvat cUVNOES @aLVOLEVO 0TOV OXESLAGUO OU-
OKELAOLWV KAL 0TV TTPO®HON o1 KATAVOAWTIKWOV TIPoiovTwy. To «UTAE yia éva ayopt

KoL To pol yia éva Kopiltow ivat évag dypagog kavovag eSw kat Sekaetieg, pe ta §Uo
XPOUATA Vo ATTOTEAOVV TOUG TIPWTOUG SEIKTEG IOV XPNOLULOTIOLOVVTAL ATIO TIG SUTLKEG
KOWmVieS yla va Egxwpifouv To OnAvko amd to apoevikd. Ta Tedevtaia xpovia @aivetal
OTLN Blopnxavia ™G cuokeLAGTIAG ATTOPAKPVVETAL OTASIAKAE ATIO AUTY] TV KaTtevBuvor).
[ToAAég eTaupeieg emaveEeTalovy OAa Ta BEpaTa oL a@opoVV T oXESINOT GUCKEVAGLOV
KaL TNV TTIPowOnon mpoidvIwy — XpWHUATA, CXNUATA, EMWVUUIES VEWV GELP®V, HAPKE-
TVYK K.Q., ®OTE VA atevBuvVovTaL 6€ OA0UG TOUG KATAVAAWTES aAVeEEAPTHTWS @UAOV. QG
ATOTEAEGUQ, ] CUCKEVAGC (A TWV TIPOIOVTWV YIVETAL OA0 KAL TILO OUSETEPT OXESIAOTIKA,
£0TIAlOVTAG 0T AELTOVPYIKOTNTA Kot OXL 6T @Opua. OL oxedlaoTeg Bplokouy VEES,
SMuovpyLKég AVOELS YL CUCKEVAGIEG OVBETEPES WG TIPOG TO PUAO, KATAPYWVTAG £TOL
TIG TAPWYXNUEVES TIAALEG £VVOLEG KaL S{VOVTAG ML VEX ATTAVTNON 6TV TTOAVHop@ia TNG
kowwviag. H mapovoa HeAEtn epeuvd Tn ox£0T OXESLAGHOV TG CUCKEVAGLAG KAL (PUAOV,
1e otdx0 va SlepguvnBoUv oL TAPAYOVTES TTOU TNV EMNPEAlOVV Kot 081ynoav o€ otadL-
aKEG AAAAYES KoL VEEG TATELG oxeStaapoV. [TpaypatomomOnke épeuva Pe TPELS OLASES
£0TIOONG TV S£KA ATORWV HE 0KOTIO va Stepeuvn el 1) UTtapén EUPUAWY OTEPEOTUTILKWOV
oTolElWwV 0TOV OXESLAOHO TV GUYXPOVWY GUOKELVAOLWOV TNG EAANviki g ayopdg. H tp®-
™ a@opd EAAnveg/Seg epyaldpevoug 30-45 etwv, eva 1) Sevtepn kaw 1 tpitn EAAnveg
kot Apafeg @ortnTtég 20-24 etwv avtiotoya mou Stapévouv otnv EAAGSa, pe otdyo kat
TNV EMTAL0V CUYKPLTIKT] aQVAALOT).

H épevva eotidlel oe otolyela Touv oxXeSLACOUOV TG cUGKELVAGIAG OTIWS, GXTU/UEYE-
00¢, xpWUaA, TUTIOYPAPIX, AEKTIKEG KAL OTITIKEG TIANPOPOPIES, ELKOVEG, GUUBOAN KoL V).
ETTpOoOETA, ATOTUTIMVEL T OXECT AVAPETA 6TV NAKIA 0AAA KoL TNV €BVIKOTNTA
TWV KATAVAAWTOV WG TPOG TOV TPOTIO TTPOSANYNG TWV OTEPEOTUTILKWV GTOLXEIWV ULAG
ovokevaciag. Ta AMOTEAEGUATA TG EPEVVAS PAVEPWVOULY TNV VTIAPEN TIOAA®V EUPUAWV
OTEPEOTUTIWV OTOUG KATAVUAWTES TNG EAANVIKIG AYOpAs, 660V a@opd Toug AGYous ayo-
PGS TV ocLVOKELVAGUEVWY TIPoiovTWV. H Asloymeia twv EAAvwv/EAANvISwv Tov cup-
HETEXAV OTNV EPEVVN ETIAEYEL TTPOTOVTA CUUPWVA IE CUYKEKPLUEVA XAPAKTNPLOTIKA
TOU OXESLAGHOV TNG CUCKEVAGLAG TTOU ATeEVOVVOVTAL GTO PUAO TOUG OTIWG, GKOUPA XPW-
HOTO KO TETPAYWVLIGUEVOU OXTLATOG CUCKEVNTIESG YIX TOUG AVOPES KL AVOLXTA XPWUAL-
T KoL KAUTTUAGYP OOV OXNUATOG CUOKEVAT(ES Yia TIG yuvaikes. H opdda twv Apdfwv
Sev emnpealetal o peydAo Babuod amo ta Sik@opa xapakmpLoTika,/petaAnTég Tou
oxedlaopnoV TG cuokevaoiag kat Tpofaivouv aTnV ayopd eKeiVG TNG CUCKELAGING IOV
TO TIEPLEXOUEVD TNG KAAUTITEL 0€ PHEYAAVTEPO BaBUO TIG avAYKES TOUG, aveEapTHTWS o)XN-
HOTOG, XPWUATOG, ELKOVOYPAPN NS K.A&. Kowvd xapaktnploTikd Twv HEA®V TV OUdSwv
eatiaong eivat n agociwon Toug oy emwvupia. AnAwvouv mpobupia va ayopasouvv
£€va véo Ttpoldv, xwpig va Toug evSLa@EPEL IBLAITEPA 1) GUGKEVAGI TOV, EPOGOV AUTO
SlatiBetal amd Vv emwvupia TTov epumiotevovTal, pe Bactkr] Opws TpouTdOeon TTwG M
TLUN TOL Elval tkavoTomTiki. Av kat ot EAANVES kKatavadwTég xpeldlovtal Tteplocdtepo
XPOVO VO UTIEPVIKIGOUV T EUPUAN OTEPEGTUTIA GTOV OXESLAoUO TNG cuoKeEVATiag, To
HEAAOV TIPOUNVUETAL EVOIWVO GTOV KAASO TNG CUOKELAGIAG LLXG KAL Ol KATAVOAWTES Sel-
XVOUV TNV TIPOTI|UNGT) TOUG O€ HIVILOALOTIKES, PIALKEG TIPOG TO TtEPLBAAAOV, S1adpaoTiIKES
KOl TTOAUX PN OTIKEG CUOKEVAGLEG.
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£U@LAa oTePedTUTIA, O0XESLAONOG oVoKeEVATiaG, oXeESLIAONOG cuoKEVAGIAG Kal UAD, 0VSETEP WG

TPOG TO PUAO cuokevasia

H EAENH MOEZXANAPEOY omoU8ace Business Ad-
ministration and Computer Information Systems
oto Apepikaviko KoAéyio (The Deree College) kat
Imovdég otig duoikég Emotnpes oto EAANvVikO
Avoukto lMavemotruto. Eivatkdtoxog tou petamtv-
Xtakov titAov omovdwv Atayeipton kat Texvoloyia
[Towdtntag tov EAAnvikov Avoiktol Iaveniotnpul-
ov (EAI) xat @ottd oto Metamtuylakd AimAwpa
EiSixevong Fpagkég Téxveg-TloAvpéoa otn ZxoAn
Epappoopévwv Texvov kat Buwoipov ZyxeSiaopov
tou EAIL Zew kat epydletal otnv ABfva wg Zxedid-
otpta Biopnxavikov Zxediov (2D/3D oxeSiaopd, 3D
printing & prototyping) yia meplocdtepa and 25
étn.ExetaoyoAnBei pe katepyaoieg vAtkwv pelaser
(Yia epevvnTIKOVG KAl EUTOPLKOVG 0KOTIOUG) Kal
TPOCPATA APYLOE VA Ao XOAE(TL Le TNV ekTIaiSeVON

Keywords

aAAoSamwv evAikwy o€ TEXVIKA BEpata cuvThipn-
OMNG AEPOTKAPWV.

HEAIZABET TEQPTIAAOY {eLKaL epydleTal otn Ogo-
oalovikn. Zmovsace Ypa@ikéG TEXVES, WTOYPA-
@la, ETKOWVWVIA, KIVIIHATOYPAPO KAl EKTIXLSEVTL-
KavumeppEéoa. ALBACKELEVTUTIA HECK, NAEKTPOVLIKES
EKSO0ELG KL TTAPAYWYN VTOKLHAVTEP 0TT LXOAN
Anpooioypagiagkat Méowv Madikr¢ Emikowvwviag
Tov Aptototedeiov Mavemotnuiov Oecoarovikng
kat TexvoAdoyia Fpagpikwv Texvwv otn ZxoAn
E@appoopévwv Texvav kat Bubotpov Zxediaopot
Tov EAAnvikoV Avolktov lTavemiotnpiov. H épguvd
NG ExELTTapovoLlaoTel e SLeBVT cLUVESPLA KL EXEL
Snuootevteioe LPALA KALETILOTNHOVIKA TTEPLOSIKA
ue kpitég. Emiong, Spactnplomoteital otnv mapa-
YWYT KoL TN 6KNvoBesia VIOKIHaVTEp.

emaLENUEVN TIPAYHATIKOTNTA, ETAVENUEVO EVTUTIO, TEXVOAOYIX KL TIOALTIOUOG

H EIPHNH IIITATZH e{vat TTUX10UX0G TOU TUHATOG
E@appoopévng IIAnpo@opikrg tov llavemiotnuiov
Makedoviag kat @oltrtpla 6to MeTAmTLXLAKO
AtmAwpa Edikevong Fpagukég Téxves - MoAvpéoa,
otn ZxoAn E@appoopévwv Texvwv kat Biwaoipov
Ixedtaopov touv EAAnvikov Avoiktov llavemiotnpi-
ov. Zetkatepydletat otnv Kopotnvn wg ekmatdev-
Tik6g AeutepoBaduiag Ekmaidevong. Qgumebuvn
OXOALKNG ORASaG SpaAcTNPLOTY TWY VAOTIOLEL LE TOUG
HOONTEG OTITIKOAKOUOTIKEG SPATELS KAL KLV LALTO-
YPpa@kéG Tavies, oLomoieg £xouv AdBel maveAAvVIa
kat 8tebvn BpaPeia.

H EAIZABET 'EQPTIAAOY (el KL epydleTaL oTn Ogo-

oalovikn. Zmovdace Ypa@LKEG TEXVESG, YWTOYP-
@lo, emkovwvia, KIVNUATOYPAPO KoL EKTTALSEVTL-
KAUTEPUETA. ALBAOKELEVTUTIA LEG X, NAEKTPOVLKEG
€KGO0ELS KL TAPAYWYT VTOKLLAVTEP 0TN ZXOAN
Anpootoypa@iagkat Méowv Malikr¢ Emikowvwviag
Tov Aptototedeiov [avemiotnuiov Oecoarovikng
kat TexvoAoyia Fpa@ikwv Texvwv otn ZxoAn
Epappoopévwyv Texvwv kat Buwoipov Zyxediacpov
tov EAAnvikoU Avotktot llaveniotnpiov. H épguva
NG éxELTTapovolaoTel o€ SLeEBVT GLUVESPLA KaL EXEL
Snpootevteioe BIRALA KALETLOTNHOVIKA TTEPLOSIKA
pe kpirés. Emiong, Spactnplomoteitatl otnv mapa-
Ywy™ KoL T oknvoBeoia VToKILavTEp.
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IRENE PITATZI, ELISSAVET GEORGIADOU

Xaptng EMaUENUEVNG TTPAYUOTIKOTNTOG YLOL TNV TLOALTLOTIKA T(POBOAT TG
TOANG TG Kopotnvrg

H teyvodoyia ¢ emavinuévng mpaypatikottag (EI) £xel Snpovpynoet .oxvpoug
SeopoUg avdpeca og Evtumn Kot Ym@Lakr] TANpo@opia, LETE TNV ETIXEPNHATIKY Kivion
ToL Topéa Twv Fpa@ikwv Texvmv va TV evidEel 0TV TopaywyLky Tou §paotnplot-
TA, ELTAOUTIOVTOG TA EVTUTIX fe SUVAULKO Ym@Lako TiEPLEXOLEVO Kal TIpocBEéTovTag
a&ia oty Tapadootakr) avayvwor). H xprion ™ EIl cuvédeoe oTatikéG, TUTWUEVES OTO
XapTi TANPO@OPIES e KIVOUUEVES, TPLOSLACTATES, PEAALOTIKEG, NYNTIKES, SLASPACTIKES
KOl EVTUTIWOLOKEG PN @Lakég TANpo@opies. OL TUTTWHEVOL XAPAKTIPES ‘TWwVTAVEVOUV', OL
TUTIWHEVES ELKOVEG KLVOUVTAL TA SLOSLACTATA TUTIWHEVA YPOPIKA ATTOKTOUV GYKO Kol
opBwvovtal 0TI oeAibes TpoobEéToVTag o€ EvTuTia KABE €(80VG Kl TIEPLEXOUEVOL Suva-
Hiko, evnpuepwpévo kat Sladpactikd meplexopevo. O 6pog «emavinuévn TpayuaTiKoTn-
TO» AVAPEPETAL OTNV TEYVOAOYIQ TTOU CUUTIANPWVEL OE TIPAYHATIKO XpOVO TOV (PUGLIKO
KOO0 LLE ELKOVIKA QVTIKEPEVA TTOU SMILOVPYOUVTAL ATIO UTTOAOYLOTI] KL aiveTal 4Tl
GUVUTIAPYOUV GTOV (510 XWpo e autov. Ot texvoroyies g EIl, o€ cuvdvaopd pe v
VUTOAOYLOTIKN VEQPOUG Kal To 5G, Bplokouv amixnorn o€ ToAA0UG TopE(S TNG avBp®TILVIG
Spaotnpomtag, cuumeplapBavopuévou Tov ToALTiopov. To evia@épov g avlpwo-
TNTAG YLK TOV TIOALTIOHO 0A0EVa au§dveTal, VTTOOTNPLLOUEVO oo SleBvelg ouvONKES IOV
TpooTaBolv va TIPOCTATEVCOLV TNV TIAYKOCG LA TIOALTIOTIKI] KXL QUOLKI] KAT|pOVOuLE,
oupmepAapBavopévwy apyxaiwy, apxaloAoyk®y XmpwVv, RUANG Kat uTIoRPUXLAG KANPO-
VOULAG, CUAAOY®WV HOVOEIWV, TIPOQOPIK®OV TIAPASOGEWVY Kol GAAWVY LOPP®Y TIOAMTIOTIKIG
kAnpovopds. Apketég epapuoyég EIl maykooping cuppdiovv o avthv tnv KatevBuvon.

To gup¥tepo epevvNTIKS EVELAPEPOV, GTO TAXIGLO TNG TTapoVOAS EPYATiag, E0TIAEL
otV EIl otig Fpagkég Téxves kat Tov moAttiopd. EdikoTtepa, Slepeuvmvtat oty Tpagn
To OTASL AVATITUENG ETOVENUEVOL EVTUTIOU YL TNV TIPOBOAT TOALTIOUIK®DV GTOLXE(WV
Kol peEAeTdTOL 0 BaBpdg otov omoio pmopel va cupBdAet éva emavinpévo EVviumo oty
TPoLoAN KAl SLATNPNON TNG TOALTIOTIKIG KANPOVOULAG. ZUYKEKPLUEVA, SNULOVPYNONKE
€vag EMAVENUEVOS TIOALTIOTIKOS X&pTNG TNS KopoTtnvig, o omtolog mapovotalel Ta on-
HOVTIKOTEPX ONUEIA TOALTIOTIKOV EVELAPEPOVTOG TNG TIOANG. Me TN Xp1om TG EQApO-
YNs AR media, 1) omola Tpoo@EpeTal yia KvnTég ouokevgg i0S kat Android, o xpriotng
UTIOPEL VX CUPWOEL TIG TUTTWHEVEG ELKOVES KL VA EPTIAOUTIOEL TNV AVAYVWOT] TOU XAPTN
Kuplwg pe Bivteo, Nxo kat 3D ypawa. H épeuva aflomoinoe opddeg eotiaong otnv
AVAAUOT ATALTCEWV TWV XPNOTWYV, KAB®G KAl 0TN SLALOPO®TIKT Kol TEAKN afloAdyn-
o1. OLopadeg amoteAoUVTAY ATIO KATOIKOUG SLa@OpwV NALKLOV TNG TTOANG, OTIWG UIKPWV
HABNTWOV, TEAELOPOLTWY HAONTWV, EKTALSEVTIK®Y, Epyalopeévwv otn Anpotiki Koww-
el Emieipnon MoAtiopot, Maudeiag, ABANTIopob Kopotvig. H Bivteockommon twv
pvnueiwv Kot oL aEnynoets @épouvv v €ykpion ts E@opeiag Apxatotitwy, Tou Afjpov
Kopotnvig, s Mntpdmoins Mapwveiag kat Kopotnvng kat g Mov@Tteiag, avaioya pe
™mv mepimtwon.

H épevva £€8eiée 6TL O oUVSVAGOG EVTUTING TEXVOAOYIAG, UM @LAKNG TEXVOAOYING KAl
TOALTIoHOV 08N Yel o€ éva vED, aUYXPOVO Kal EVTUTIWOLAKO Héso. O TPOTIOG TIPOGEYYLONG
TOU TIOALTIOPOU KpiBnke EAKVOTIKOG aTtd Ta pEAN TwV opddwv. Tpooteédnke agia oto
£€VTUTIO, [E TNV ApEoN KaL ypriyopn Tipdofacn oty mAnpoopia péow piag aming, kata-
VONTHG 0N XP1ion e@appoyns. AlamiotwOnke, 0Tl umopel va supBdAeL oty TTpooAn Tou
TIOALTIOHOV €VOG TOTIOU KL VX TIPOCEAKVOEL TO EVOLAQEPOV ATIO EKTIALSEVTIKNG, TOUPLOTL-
KNG 1 AMAQ EVI|LEPWTLKNG OKOTILAG. ZNUELWONKE, OTL Bacikd TAEOVEKTN LA TNG XPTIONS TNG
EIl oto évtumo eival Tl To Statnpel {wvtavo, eviuepwpévo Kal Tikalpo, EQOoov pmopel
va tpocBEtel TANpo@opia 1] va aAAATEL TO (506 KL TO TIEPLEYOUEVO VA TTACA GTLYU,
XwpLg TNV avAYKN EMAVEKTUTIWOTG TOV.
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PANAGIOTA SAKELLARIOU, ELISSAVET GEORGIADOU

The current landscape of Greek typographic design: A study on the work and
views of Greek designers and academics

Typography is widely recognized as the dominant tool for efficient visual communica-
tion. Typographic production has evolved at different rates and in different directions
when Greek is examined in relation to Latin alphabet. Various factors, such as historical,
social, political, and economic, have contributed to this differentiation, with Greek ty-
pography showing a significant lag over the centuries due to a variety of socioeconomic
reasons. Until the 19th century, Greek typography developed almost exclusively abroad
by foreign designers, while only from the 20th century onwards began the design of
letters by Greeks, timidly at first. During the recent decades, however, the landscape has
changed significantly. High standard fonts that support the Greek language are available
in the international market and have been designed either by Greek designers or with
their consultancy. These fonts are distinguished into originals, digitization of historical
typefaces and extensions of existing Latin fonts to support the Greek language.

This work combines literature review and interviews with the main contemporary
Greek type designers and academics in order to explore the modern landscape of Greek
typeface design, specializing in the contribution of Greek designers as a driving force for
the promotion of Greek typographic design. Focuses on the main Greek representatives
of the modern typographic scene and the distinguished Greek academics whose research
promotes Greek typographic design internationally, highlighting their work and exploring
their views in relation to contemporary Greek type design, their personal design choices,
the peculiarities of Greek language, the role of the font designer today and his/her posi-
tion as a professional in the modern business environment, the influence of technology in
type design, and in general the trends and perspectives they recognize in the field.

Whether employed in type foundries or working as freelance designers, the design-
ers have acquired a particularly high level of specialization in typographic design for the
Greek language, developing their own original fonts or font extensions to support the
Greek language, or providing consulting services to foreign designers. Many have even
studied and redesigned historical fonts, highlighting the importance of tradition as an
integral part of typographic design for a particular writing system. In general, the results
show that Greek typography has been upgraded, with the contribution of Greek design-
ers and academics who are active in the field and their work is internationally recog-
nized. They lead the evolution of Greek typography and their consolidation in the world
typographic scene as a system with individual characteristics that need to be highlighted.

Keywords
typographic design, fonts, typefaces, typographic elements, type designers
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IRMA PUSKAREVIC, GERRY LEONIDAS
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Towards a research framework for the South Slavic typographic heritage

Geography and history have ensured that the cultural identity of the South Slavic region
has been the subject of intense debate. The output of the region is characteristically
in a ‘between’ state: between East and West, between centre of actions and periphery,
between local and imported. This layered history results in a rich and complex narrative,
which incorporates numerous cultural paradigm shifts over the decades. These include
colonial and postcolonial experiences, and the transition to post-digital societies. We
argue that typographic materials are a central element of this narrative, capturing and
reflecting states and transitions in cultural output. Furthermore, these materials are an
essential tool for unpacking the layers of cultural experience and activity in the region.
However, the same factors that impart richness and complexity in the South Slavic
region have contributed to the relative absence of comprehensive, annotated archives.
The challenge of assembling substantial and representative selections of typographic
material from the region hinders research, holds back the development of updated,
decolonised cultural narratives, and impoverishes wider perceptions of the region’s
output. In this talk we outline a resource and framework for collecting and cataloguing
materials from the typographic heritage of the South Slavic region. The resource
maps existing archives and collections, and provides a space for adding material.
The framework ephasises the challenges of developing a substantial and reflective
resource by contributing notes on how to approach undocumented material, discussing
terminology and indexing, and addressing methods of inclusion and attribution. The
aim is to support an informed, reflective, and inclusive engagement with historical
material, and enable collaboration, networking and exchange around plural histories of

typographic design in the region.

IRMA PUSKAREVIC is a graphic designer and Assis-
tant Professor at Wichita State University, US, with
a special interest in language and typography. She
received her PhD from the University of Novi Sad,
Department of Graphic Engineering and Design. She is
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the phenomenon of multilingualism, i.e. multi-script
typography of the South Slavic region.

GERRY LEONIDAS is a Professor of Typography at
the University of Reading, UK. He is the programme
director for three Masters programmes on typeface
design and typography, and director of the TDi sum-
mer course. His work focuses on typeface design
processes across scripts, and Greek typeface design
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NACE PUSNIK, JEFF PULASKI, IRMA PUSKAREVIC
World Typography Map project

Multilingual communication is increasing due to globalisation. Contemporary practice
of graphic design and typography is faced with cultural and commercial projects that
require multilingual visual representation. When it comes to education in graphic design,
there is a lag in keeping up with the practice due to rapid cultural, social, and economical
occurrences. “Typography World Map Project” aims to help bridge this gap. The project
is a transcultural educational project which brings together academic institutions from
different language speaking environments: ADCI (School of Art, Design and Creative
Industries, Wichita State University, Kansas, USA) and OTGO (Department of Textiles,
Graphic Arts and Design, University of Ljubljana, Slovenia, EU). Graphic design students
were engaged in a collaborative project of map making. Seeing that maps are graphic
tools for visual representation of data, students used the skills to navigate the rich world
of letterforms which are adorned by historical, social, and cultural constructs.

The goal of the international project is building a typographic knowledge base and
developing collaborative communication design skills which support inclusive design. In
order to equip students with knowledge and skills to address users who speak differ-
ent languages, we proposed that students work collaboratively on designing maps that
reflect cohabitation of languages through typographic means. As a part of this project,
groups of students were engaged in a culture and language that is not their own or native
to them. Through process, students learned how typography, as visual representation
of language, is used to reflect particular culture’s communication needs. Students from
ADCI and OTGO were instructed to explore the countries/states in Europe/USA. Based on
research, students designed letterforms that make up the names of individual European
countries and USA states. As an expansion of project, we hope to bring other institutions
into this collaboration where students will engage in multilingual and multiscriptual
projects.

Acknowledgement
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communication, culture, education, globalisation, graphic design, lettering, multilingualism, typography,
visual representation
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MANDAR RANE, PURBA JOSHI, AVINASH SHENDE
The pandemic effect: Challenges of teaching the invisible student

The COVID-19 pandemic has changed the ways of educating design students across

the globe. The shift in teaching studio courses from a shared studio environment to
online has challenged design educators to develop new ideas within the constraints of
this new normal. Framed in this context, a course to improve spatial visualization was
taught to post-graduate communication design students. Before the pandemic, spatial
visualization involved the act of making three-dimensional paper objects by teams of
students. Working together, sharing tools, and asking for help while working with each
other was natural for a design class. Collaboration and peer learning was facilitated by
just being together in a physical space. Pandemic brought constraints for geographically
distributed students locked to a computer screen and the instructor teaching through an
online conferencing tool, in isolation. Educators and students had never experienced such
teaching and learning modes that were beyond the obvious.

Teaching to blank screens, students with switched-off cameras, no responses to
queries from the instructor became familiar narratives. Students controlling their
presence was never the case in an offline class. The techniques of attention-grabbing and
conversations ought to be revisited by design educators.

The paper’s authors share a case study of a course in communication design to
improve spatial visualization. The challenge was to improve students’ involvement while
they experienced creating a visual idea from its inception into a viable product (a visual
puzzle; Fig. 2).

Each student had to design a visual puzzle and then challenge their classmates to
solve it on-screen within a specific time limit. Puzzles were designed using an isomet-
ric grid and consisted of two or more snakes (abstracted) intertwined into a complex
composition. The snakes would have a head marked by eyes and a tail. (Fig. 1) Solving the
puzzle involved tracing the path of the snakes from their head to their tails. Each snake
strictly moved on the X, Y, and Z axes within the predefined frame. Rules for the fair game
were articulated and optical illusions were considered unfair. Once the puzzles were
designed, students were divided into two groups. Each group challenged the other group
to solve the puzzle on-screen by annotating the snake’s path from its head to tail. Groups
would push forth their best puzzle to challenge the other group. Rewards points were
accumulated to decide a winning score for teams rather than an individual. This method
ensured collaboration and peer learning as the groups cross-checked their solutions be-
fore challenging the opposite team. The gamified approach of challenging creations led to
increased participation from individual students stuck in remote, isolated working spaces
into virtual interactive groups. Such interactions made students switch on cameras and
participate in creating and solving the puzzle game wholeheartedly as a team.

In conclusion, the paper discusses the pros and cons of gamification in the design
of an online course to improve spatial visualization. Authors report that novelty of
approaching content for spatial visualization and gamification acts as an effective tool
to infuse collective energy and create lively environments in constrained settings of the
pandemic. Striking the right balance of content and gamification is a key idea to make the
invisible students, ‘visible’.
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Jos1PA SELTHOFER, MARTINA BEMBIC SERGO

Visual communication of images on Croatian news portals during the Covid-19

crisis

In the period of the Covid-19 crisis, visual communication has become a powerful tool
for presenting information in the digital environment. Due to that fact, images that
appear daily on news portals are pictures of reality.

The research aims to analyze the graphic elements on images published on Croatian
news portals during the Covid-19 crisis. The purpose of the study is to determine how
visual information about Covid-19 was presented in the digital environment on news
portals in Croatia from March 15, 2020, to December 30, 2021. The research sample
consisted of images published on the five most popular Croatian news portals. The
methodology used was Visual content analysis (Bell 2002). The research data were
gathered and validated in a customized Web application (Selthofer, Jakopec 2014).
Categories and properties in the analysis are created based on previous research in the
field (Rose 2012). Image elements from the research sample were infographics and
photography. Graphic elements of the infographic, such as symbol, color, illustration,
and typography, were analyzed. Photographs from the research sample were marked as
figurative or abstract images. Figurative images were analyzed and assigned to one of
the following categories: person, building, nature, or artifact. Figurative images of people
were further analyzed through different properties: gender, age group, social status,

social distance.

The research data collected through the study contribute to the knowledge of visual
communication characteristics during the Covid-19 crises on news portals in Croatia.

Bell, Philip. Handbook of Content Analysis. Ur. Van Leeuwen, Theo; Jewit, Carey. SAGE Publication:
London, 2002. Str. 12-34.

Rose, G. (2012). Visual methodologies: an introduction to researching with visual materials. London:
Sage Publications.

Selthofer, ]. & Jakopec, T. (2014). How can customized IT system support qualitative methods in Website
validation: application for visual content analysis. In S. Faletar Tanackovi¢ and B. Bosanci¢ (Eds.). Pro-
ceedings of the 13th International Cconference Libraries in the Digital Age (LIDA), Zadar, 16-20 June
(pp.157-162). Retrieved from http://ozk.unizd.hr/proceedings/index.php/lida/article/view/119/216

(Archived by WebCite® at http://www.webcitation.org/6xiUBYtef)
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NIKI SIOKI

MAnw¢ 6ev €XOUNE TEAELWOEL LE TO MAPeAOAV; IxvnAATWVTAG TG AMaPXES TNG
vpadLotikng otnv EAAGSa (TéAn 190u — apxeg 2000 atwva)

Ztnv otopla Tou ypakoL oxediaopov (graphic design) n ep@dvion kain
SLpOPPEWOT TNG YPAPLOTIKIG WG ETAYYEAUATIKNG TIPAKTLKNG TOTIODETEITAL XPOVIKA
0T HETATIOAENLKT) TIEPIOSO0 KL SLAPUOPPWVETAL EEXWPLOTA ATIO TLG KOLVWVLIKO-TIOALTIKEG
KO OLKOVOWULKEG GUVONKES TNG KABE XWpag, kKupiwg otn Avtkr) Eupdmn kat tig HITA.
[Ipdo@ata To EPELYNTIKO EVELAPEPOV EXEL OTPAPEL KAL GE TOAXLOTEPES TIEPLOSOUG, OTIWG
T0 T€A0G Tov 190V KAt oL TPWTEG SeKAETIEG TOV 2000 ALOVA, SLEPELVWOVTAS TIG GUVONKES
IOV SMULOVPYN GV TNV AVAYKT YO EQAPUOYES YPAPLKTG ETILKOVWVIXG.

H mapovoa epyacia amoteAel pépog piag euptepng Epevvag mou EETATEL TV
TPOIoTOPIN TNG YPAPLOTIKNG WG EMAYYEAUATIKIG TPAKTIKNG 0TV EAAGSa karTdl
TG TPWTES SeKaeTieg Tou 2000 ALOVA KAl ESIKATEPA OTA XPOVIA TOU EAANVIKOV
peoomoAépov. Tnv mepiodo auTi), 0 EKGUYXPOVIOUOGS SLELCSVEL 0€ OAQ T ETITIES A TNG
KOLVWVLKNG KoL OLKOVOULKNG {w1|G, 1 KUPLapXT AXOTIKT KOUATOUPA SLAPOP@WOVETAL ATTO
EVPWTIAIKES LBEEC KAl TAOELG Kal 1) KaTavaAwon avgavetal. [IpokimTel £€ToLn avdykn
Yla EVTUTIX OTITIKA HECQ ETILKOVWVING T 0TtolX XPTOLLOTOLWOVTAS TNV KaAaloOnoia Oa
€EUTINPETOVV CUYKEKPLUEVOUG ETILKOLVWVIAKOUG GTOXOVG. ZXESLATTIKG TIPOIOVTA, OTIWG
Stapnuioets, apioeg Kat ekSO0ELS, KATAKAVIOUVY TNV KAONUEPLVOTNTA TWV KATOIKWY 0TA
HEYAAQ aOTIKG KEvTpa. YTTeLBLVOL Yia TOV OXESLAG O KAL TNV TIHPAYWYT] AUTWV TWV
TPOIOVTWYV VAL ETAYYEAUATIEG IOV SPAGTNPLOTIOLOVVTAL OTO TIESIO TWV KAAWDV TEXVHOV
KO(L 0TOUG ETTAYYEALATIKOVG XWPOUG TNG SLL@TULOTG KAl TNG EKTUTIWTIKIG Blopnxaviag.

TV gpyacio auth SLEPELV® TN OXECT] TWV TIPAKTIKWOV OXESLAGLOV ~TIOU
apyotepa Ba ovopaoToUV ‘YPAQLOTIKY' — PE TOUG TTAPATIAV® KAASOUG, Ue 6TdX0 va
avadei&w v moAvTAok6TNTA TNG. H o)éon auth Slapopewbnke péoa amd cuyyEveleg
KOL QVTITTOAAO TN TEG O€ TIEPLOSOUG PLLKOV KOWVWVIKWV 0AAXY®V KL OLKOVOULK®OV
avatapagewv Kal, OTws @aivetal, emate kKaBoplotikd péAo oty eEEAEN TG

YPUPLOTIKNG 0T HETATIOAE KT EAAGS .

Keywords

YPa@LoTIKY, YPOPLIKOG oxeSlacds, graphic design, Lotopia Tov oxedlacol, kaAég TéEQVeES, Stapnpion,
Bopnxavia ektumwoewv, EAANVIKOG pecomdrepog
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Ta ePEVVNTIKA TNG EVOLAPEPOVTA ETILKEVTPWVOVTAL
0TIV LOTOPI TNG YPAPLOTIKAG KAt TNG TUTIOYpa@iog
otnv EAAGSa kat tnv Kdmpo kat otnv otopia Tou
OXESLAG OV TWV EAANVIK®OV EVTUTIWV UE ELPACT] OTA
Bl kar tov meptodukd TOTo. [N elkoot mepimov xpod-
VLA EPYACTNKE OTOV XWPO TWV EKSOTEWV e e18ikevon
OTO EMOTNHOVIKO Kat akadnuaikd BipAio. Eivar taxti-

KO HEAOG OE ETILOTNUOVIKEG OPYQAVWOELS, CUVTAKTIKEG
ETUTPOTIEG TIEPLOSIKWV, KAL ETUOTNHOVIKEG ETLTPOTIEG
opydvwong Stebvav cuvedpiwv. OL Lo TTpdoPaTES
Snuootevoelg ™G TEPAAUBAEVOUY TV GUV-ETHEAELQ
Tou ouAAoykoU topov Design for visual communi-
cation (Cambridge Scholars Publishing, 2019) kat ta
epeuvnTikd apOpa ‘The postwar schoolbook as a mate-
rial artefact. Two Greek reading textbooks from 1944’
(Journal of Educational Media, Memory and Society,
2019), kau ‘Thinking out of the book: Visual language
and textual form in the design of ebooks’ (Advances in
Design and Digital Communication, 2021).
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VICTORIA SQUIRE

Visual communication in a time of crisis: Insights into the relationship between
visual communication and health

The impact of Covid-19 has taken numerous forms. It will continue to affect individuals
and groups in a multitude of ways, due to the ever adapting, ever changing uncertain
world. A shift has taken place in our perspectives, knowledge and understanding of
health crises, with visual communication being integral to this process; through the visu-
alization of health data, communication of scientific knowledge, and as a crucial force for
knowledge mobilization.

This paper will outline a research study of visual communicators’ experiences
and visual manifestations of the Covid-19 pandemic, bringing greater insight into the
relationship between visual communication and the Covid-19 health crisis, along with
historical knowledge, such as the information design of Florence Nightingale, Spanish
Flu, and the AIDS campaign.

Research methods include, a survey of sources, interviews with selected designers,
and qualitative content research analysis of published visual communication works
during the Covid-19 pandemic. Data will include the Message Graphic Communication
Design research journal Covid-19 special issue, which has asked, “with what, why and
how have visual communicators responded through graphic communication design to
the Covid-19 pandemic.”

The paper will provide research results, giving insights into the relationship between
visual communication and the Covid-19 crisis. It will briefly highlight where visual

Through the (Looking) Glass Revive +

Message Covid-19 Special issue Message Covid-19 Special issue
Photograph ©Carole Evans, from Through the ©Kelly Salchow Macarthur
(Looking) Glass, photobook ©James Alexander Michigan, USA

London, UK
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Message Covid-19 Special issue
© Hedzlynn Kamaruzzaman
Plymouth, UK

communicators’ have contributed, for example, inspiring and capturing new ways of
teaching and learning; reaching out and collaborating with communities; seeking solace
in practice to provide comfort to themselves and others.

The focal point will be the relationship between visual communication and health.

This will include examples such as, using visual communication as a means of escape and
refuge during isolation; capturing and portraying emotions, disturbance or tension, im-
provement and healing; communicating positive messages back to oneself and to others.
Finally, the paper will speculatively question the future of visual communication and
health highlighting examples such as, where, and how can visual communication capture
feelings and emotions when supporting the processing of fear and uncertainty? How and
why is graphic co-creation supportive to the health of community? Can visual communi-
cation create empathy and kindness in others through capturing the voices of individuals

in challenging situations?

Keywords

visual communication, graphic design, health, Covid-19 pandemic

VICTORIA SQUIRE is a Graphic Design & Typography
educator and researcher in the School of Art, Design
& Architecture at the University of Plymouth, UK.
She holds an MA Communication Design degree from
Central Saint Martin’s College of Art & Design, London.
Her research explores graphic design in relation to
sustainable development goals, particularly health
and community, where she is interested in proposing
and communicating future alternatives to visual com-
munication design, moving away from a commercial

role, into the relationship between design, health, and
social change. Victoria has exhibited her research as
practice in the UK, United States, Denmark and more
recently through the United Designs Alliance ‘Messages
to Humanity’ poster exhibition, South Korea. Victoria is
a co-founder and co-managing editor of the internation-
al peer-reviewed academic Graphic Communication
Design Research journal, Message. Alongside this,
Victoria is a co-chief editor of the international Design
Behaviors research journal, United Designs Alliance.
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EVANGELOS SYRIGOS, YANNIS SKARPELOS, EVRIPIDES ZANTIDES

Quality criteria for typographic design and editorial production of school
textbooks

This paper is a systematic bibliographic review study aiming to summarize the existing
Greek literature in the field of evaluation of school textbooks based on the quality criteria
of typographic and editorial production in Greece.

Description of objectives of the research

The research refers to the literature review by examining (a) the standard
documentation evaluation material produced by official public bodies to determine
whether there is material that constitutes a scientific guide to typographic design and
editorial production or a simple framework of guidelines for the evaluation of textbooks.
(b) Scientific studies, based on the relevance of their research object, regarding the

way of planning the organization - presentation of the content. The main object of the
research aims to investigate whether the above criteria and evaluation frameworks
correspond to the complex interdisciplinary modern procedures for publishing manuals,
the scientific fields of the field of Graphic Arts.

Greek textbooks are provided free of charge and tend to be considered social goods
as they convey the official view, which is reinforced by their approval and production
system. A brief assessment of the history of Greek typography certifies the timeless
absence of publishing and typographic models of textbooks and teaching materials, the
responsibility for the design and production of which the Greek state had and still has
through its supervised bodies, such as the IEP and the Institute of Computer Technology
& Publications ITYE - Diofantos.

Conceptual framework - Field overview

Textbooks are specialized books, distinct from other related genres, defined primarily
by their function, presenting a basic learning resource and intended for a clearly defined
category of users with a predetermined age and educational level. The book has features
such as the escalation of productive curiosity, stability, deeply focused on the meaning
of the text reading and aesthetic enjoyment and the functional structure based on
typographic principles and arrangements. The socializing nature of school textbooks
and their widespread use in educational systems, such as Greece, where closed curricula
prevail, strengthens their importance even more. The poorly designed and inadequately
technical book threatens to exclude groups of the population outside the school process,
devaluing the respective subject matter.

The images give a degree of facilitation of reality (pedagogical and scientific criteria)
and their agreement in terms of cultural criteria. Typographic design organizes and
presents content by performing the basic functions of modern typography, such as
readability and legibility. Proper design of publishing processes answers questions of
materiality, long-term use and reproduction of school textbooks.

Editorial evaluation indicators: research will be implemented based on scientific
indicators of the fields of the graphic arts publishing sector such as: design-production/
reproduction bodies, design-production framework criteria - production of teaching
packages, specifications of material for receiving visual and textual files and approvals,
options and issues of visual-typographic structure of covers and body of manuals,
management-technical specifications of electronic pre-press. The results of the research
can be applied to the improvement of the processes of preparation, edition and
production of all textbooks produced by the Greek state.
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GEORGE TRIANTAFYLLAKOS

Typefaces in Greek book typesetting from 1980 to date: A quantitative
analysis and preliminary conclusions from a random sampling

Anyone who is merely observant and/or interested in the typesetting of greek books
printed the past few decades has the impression that almost the entirety of Greek
editions is typeset using only a handful (even less) of very specific typefaces. This is
rather difficult to confirm quantitatively since, (a) the number of greek printed books
throughout the years makes it prohibitive, and (b) the recording of data regarding the
typefaces used to typeset greek books has been, and remains to this day, incomplete.
Thus, it remains an unconfirmed observation or, in other words, a primal hypothesis that
can only be partially verified by a systematic but, inevitably, sampling recording.

The present work presents a first attempt to verify this hypothesis through a
three-steps process: (a) a sampling recording of titles, with the primary task being
the recognition of the typefaces used for their typesetting, (b) a statistical analysis
based on diverse parameters such as year of publication, original language, publication
genre, number of pages, etc., and (c) a qualitative analysis, that is, an interpretation
of the resulting data based on each parameter. The conclusions of such a process can
be nothing more than subjective and in no case can they be treated as conclusive. The
reader is asked to read them as a personal interpretation, in an attempt of the author
to understand (a) what factors influence the choice of a typeface for typesetting greek
books, (b) what are the characteristics of the dominant and more popular typefaces,
and (c) why specific typefaces (and their variants thereof), such as Didot (hereinafter
referred to as “Apla”) and Times, have long been the primary choice for a significant

number of books.

Presentation in Greek

Keywords

book typesetting, Apla, quantitative analysis, qualitative analysis, Greek typefaces, typefaces
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KAMAN KA MAN TsANG, KEITH TAM
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Hong Kong Graphic Archive. Connecting the past and the present

The Hong Kong Graphic Archive was established at the Hong Kong Design Institute in
2021. Being the first archive of graphic design in Hong Kong, it acts as a physical and
digital reference library that preserves, records, and make available graphic design
artefacts of historical significance for teaching and learning and research purposes.
The Archive aims to make the rich visual heritage of Hong Kong accessible to students,
enhancing their historical knowledge through experiential learning. It also serves as a
platform for public education for creative practitioners and the public alike.

In several events showcasing the archive holdings to the public, an interesting
phenomenon was observed: creative practitioners in their forties or older may have
personal memories relating to the artefacts. They could recall their memories when the
artefacts are shown to them and can tell stories and actively discuss the cultural and
social context of the artefacts. They are also curious about how the young generation
who do not have any personal experiences with the artefacts would interpret them.

In this study, 100 responses from current post-secondary design students will be
collected. They will be shown a selection of artefacts from the Archive between the
1950s and 1970s. Participants will be asked to guess the age of the artefacts, to describe
the visual element they are most impressed with, as well as to make a drawing of their
favourite item. Using the same set of artefacts, semi-structured interviews will also be
conducted with creative practitioners over the age of 40.

With this study, we aim to develop an initial understanding of how the younger
generation learn and develop inspirations from the archive collection, and how older
generations could contribute to the construction of knowledge through the Archive,

connecting the past and the present.

Keywords

Hong Kong Graphic Archive, graphic design history, design education
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DILEK NUR PoLAT UNSUR

Turkish alphabet reform as a disruption of public life: typographic

transformation of urban space

Young Turkey was a nation that had inherited a multicultural society from the Ottoman
Empire. As a result, one could see a diverse typographic scene in the cities with
multilingual signs and posters. However, when the new Republic decided to change its
script/ alphabet in 1928 and adopt a more purist attitude, every single element in the
public space that contained a typographic element was completely changed in a short
period of time. The public’s perception and visual scenery were also changed. Although
it was difficult for them to maintain their daily routines, they showed considerable
resilience and learned to keep up with this change that will remain in their lives
permanently. Some unusual methods the government resorted to, such as putting up
posters and neon signs with the new alphabet outside and even hiring prisoners to paint
the new outdoor signs, made it easier for them to adapt and cope with this traumatic
change. The reformers, however, were not the only ones to display this zeal. Newspapers
were also active as street reporters, exerting considerable social pressure and public
shaming for the unchanged typographic elements in the cities, even though the timetable
was tight and the alphabet law was not enacted yet. Because of the large scale of the
changes, which ranged from shop signs to ship names, typographic and orthographic

problems were inevitable.

In my talk, I will use photographs, newspaper and magazine articles from this period
to show what the typographic scene looked like before the reform, and how a significant
and unique transformation in the public sphere occurred in a short period of time.

The typographic and orthographic problems will be mentioned, as well as the public’s
experience during the disruption and transition that came with the alphabet change.

Keywords

Turkish alphabet reform, public spaces, signage design, posters, typography

DILEK NUR PoLaT UNSUR received her BA degree from
Hacettepe University, Department of Graphic Design
in 2011 and her MA degree in Book Design from the
University of Reading, Department of Typography and
Graphic Communication in 2013. She continued her
doctoral studies on the history of graphic design in
the same department and earned the title of Doctor in

2018 with her thesis, ‘A typographic analysis of news-
papers and magazines in the Turkish Alphabet Reform
(1928-1929)" She is currently an assistant professor at
Necmettin Erbakan University, Department of Graphics.
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WALDA VERBAENEN, ANN BESSEMANS
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Phonological experiments through history. The bridge between societal

reading struggles and type design

Nowadays, social design -a creative power to engage with societal struggles- is a popular
activity amongst designers. Creativity holds a tremendous power to find solutions for

a social problem but looking back at the history on social support that was designedly
created, this was not always the case. During this lecture, the above perspective will be
touched upon by the presentation of a history of phonological experiments. Throughout
typographic and linguistic history, many phonological experiments have been developed
to aid (moreover English) reading with correct pronunciation of letters and words.

In this presentation, old phonological type experiments from four centuries ago will

be compared against more recent ones, successful ones against others that failed. It

will become clear that solutions that were offered in this light, were not always very
successful, probably because the lack of typographic knowledge and/or skills. Pitfalls
will be identified to envision new research paths. How can we expand upon our basic
alphabet (for the Latin Script) to provide phonological support for reading? What is
exactly the power of our convention, our typography to represent the phonological
support for reading? My PhD (at READSEARCH, PXL-MAD School of Arts and Hasselt
University) is embedded within this line of thinking namely, how a typeface can provide
graphic support to improve the pronunciation of a language while reading or when a
non-native speaker deals with utterances of a language the reader is not familiar with.

Keywords

typography, type design, phonology, visual prosody, social design

WALDA VERBAENEN after completing an MA in Graphic
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KYRIAKI VARVALOUKA, VASILIKI SARAKATSIANOU, ROSSETOS METZITAKOS

Npotuna Kot avti-ntpotuna otnv eudur) cuokevaocio: AAAGlovrag ta
OTEPEOTUTIA LESA ATIO TNV TEXVN

Me a@etnpia To brand name “It’s ok to be Juicy”, éva tpoidv cokoAdtag kot onpeio
AVAPOPAS TNV ATIEIKOVLOT] TOU YUVULKEIOU COUATOS TIG EIKACTIKEG TEXVEG ATIO TNV
Avayévvnon wg ) cVyxpovn emox1, | TApoVoA AVUKOIVWOT) ETILXELPEL VA TIAPOUGLATEL
Hia TpWTOTUTN L€ CLUOKEVATIAG, TTOU GTOXO TNG £XEL VX AUENCEL TNV EUTIOPLKOTNTA TOU
TPOTOVTOG KL TAUTOXPOVA VU CUUPBAAAEL TNV AAAQYT) TWV GTEPEGTUTIWV OUOPPLAS KAL
™MV ameAevB£PwOT TOV YUVALKEIOV, KUPIWG, COUATOS ATIO TTAYLWHEVA TIPOTUTIA.

0 Tuprvag ¢ I8EaG GUVSEETAL e EVA ETHIKALPO KOWWVIKO {Tnua, To “body
shaming”, To omolo oTI§ uépeg pag Exel TapeL peyaieg Staotdoels. [ipodkeLtat ovolaoTt-
K& ya P veépmovoa popen “bullying”, n omola oxetietal pe Tnv aAdylotn apvnTikn
KPLTIKT] TNG EEWTEPLKNG ELPAVIOTG EVOG ATOUOV, oV ATtOKA{VEL aTtd T TpoBeANpEVA KaL
KOW®G amodekTd TpdTLTIA OpOP@PLAG. To “body shaming” pumopel va dnpovpynoetl cuvat-
obnpata pelovediag koL avac@arelag, Slaitepa o€ ATopa veapotepns NAkiag, cuxvd pe
00BapEg EMMTWOELS 0TV PUYIKT KAl COUATIKY TOUG Uyela. 1o mAaiolo autd 1 emAoyn
™G ookoAatag 6ev eival tuxaia. H cokoAdta amoteAel pia kategoxnv “évoxn amdiavon”
IOV GLVSEETAL CUVELSNTA Kol UTTOGUVEISNTA pe TNV ahinom Tou cwpaTikoU Bapous kat
kat' eméktoon pe to “body shaming”.

Ty tapovoa avakoivwon TIapoustdletal éva Tpoidv COKOAGTAS OV TIEPLAQL-
Bavel: a) TN cUOKELAGIX TNG COKOAGTAG OTNV 0TIl ATIELKOVI{oVTAL YLUUWEN cwpaTa
YUVOUK®V ATt SLACTIHOVG THVAKES {WYPa@LKNG Kal B) Lo EQappoyT KN ToU THAEQP®VOU,
oTNV oToia 0 KATavaAWTHS £xeL Tpocfaon péow QR code oto Tiow HéPOG TNG CUCKEL-
aclag. Zmmv e@apuoyn mapexovtal Bloypa@ikd otoeia Kat TANPo@opIeS yla To Tivaka
{WYPAPIKNG TNG EKACTOTE CUCKEVAOLNG KOl EVILEPWTIKA ApBpa Yia To “body shaming”.

H mpdtaon “It’s ok to be Juicy” ek@pdlet pia véa avtiAnym yla Tov poAo TG GUGKEL -
olag, TWV EKACTIK®V TEXVWOV KAL TNG SLA@N LTS TOGO GTNV AVTIUETMTILOT TOV avOpw-
TILVOU 0WHATOG 660 KAl 6TV Tpowbnon tou mpoidvtog. H mapotoa ipdTaon emSLmKeL
TAPAAANAQ LLE TNV AVENOT] TWV TWATGEWV TOV GUYKEKPLULEVOU TTPOIOVTOG, TNV EVALoON-
ToTo{nom Kot ameAevB£PON TOU KATAVAAWTN ATd TN SUVACTIKY ETILPPOT] TWV eTLREPAN-
HEVWV TIPOTUTIWV OLOPPLAG KL TNV ATIEVOXOTIONOT) TWV YAGTPOVOULK®OV ATIOAAVCEWV.

Mépog TG €pEVVag Kol TwV ELKOVWYV TNG TAPoVoas TTPOTACTG TIPOEPXETAL ATIO TO
VALKO Kal T Toplopata ¢ SIMAwUATIKNG epyaciag ov ekmovel 1 Kuplakn BapBoaiov-
Ka, 6To mAaiolo tov Ipoypdupartog Metantuxlakwv Emouvdwv «Ev@ung Zuokevaoia:
Néeg Texvoloyieg kat Marketing», Tov Tunpatog F'pa@lotikig kat Ontikng Emikowvwviag,
[Mavemot) o AuTikiG ATTIKNG.

Keywords
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EVPUTG CLOKELVUG(Q, TIPOTUTI, OTEPEATUTIA, GOKOAATQ, juicy

H KYPIAKH BAPBAAOYKA £ival amdQoLTog TG 0X0ANG
Ewaotikwv Teyvaov kat Emetnuov g Téxvng tou
[avenmomplov Iwavvivwv pe eldikevon ™ yALTITIKY.
H Bepatikn g meplotpé@etal yOpw atod Toug phhoug
KaL TG oUUPOALKEG pop@Eg Toug. MTapakoAovBel ta
Mpoypappata Metamtuytakov Zmovdmv: a) «Pnet-
akés Mop@ég g Texvme» otv Avirtatn ZxoAn Kedwv
Texvav ABnvag kat B) «Evpung Zuokevaoia: Néeg
Texvoloyieg kot Marketing» oto Tunpa Fpa@iotikis
kot Otk s Emucowwviag oto Mavemiotipo Autikng
Attikng. ‘Exet 81848l eicaotikég téyveg ot Agvtepo-
Ba&OpLa ExmaiSevom KoL £XeL CUUUETATXEL OE OLASIKES
eKOETELG, NUEPIBES KL PETTIRAA TEXVNG.

H BASIAIKH XAPAKATEIANOY eivat [otoptkog Téxvng,
TTUXL0VX0G TOV TUNpaTog loTopiag kot Apxatoro-
yiag tov Mavemiotnpuiov ABNvaY, kK&ToX0G pHETA-
TITUXLAKOU SITA®UATOG KAL SISAKTOPLKOV TITAOU e
vmotpo@ia tov I8pvpatog Kpatikwv Yotpo@Lwv.
Elvat EAIIT oto Tunpa Fpa@iotikng kot OTTIKNG
Enikowwviag, lTavemiotpio Avtikng Attikng. Exet
S816agel 0to EAANVIKO Avolkto IMavemiotipio, o€
Anpooia IEK kot KEK. Exet cuppetdoyeL o€ epev-
VI TIKA TIPOYPAUUATA KL ETILOTTHLOVIKEG ETILTPOTIES.
'ExetL Snpootevoel to BLAio: H apaipeon otn Ned-
tepn EAAnvikn Téxvn. Exel dnpooteVoel pedéteg
KoL @pBpa o€ TPAKTIKA EAANVIKOV KAl SleBviv
ovvedpiwv, EMOTNHOVIKE TTEPLOSIKE, CUAAOYLKOVG
TOpoUG Kal Tov TePLodikd TUTO. Exel emipeAn0ei

ekBéoelgkatkataddyous ekbeoewv. Eivat pédogtng
Etaipiag EAAMjvwv [otopikwv tng Téxvng.

O PassETOT METZHTAKOZ givat amd@oLTOG TOU
Tupatog Fpagiotikig tov TEI ABYvag (1996). K-
toxog Master of Arts in Visual Communication tov
Birmingham U.C.E. University of Central England
™G AyyAiag (1998), 6mov améktnoe Kot St8akto-
pkd titdo (PhD) pe eldikevon otnyv «Omtikn Eme-
kowwvia kat ta Atadpactikd [oAvpéoar» (2006).
Entikoupog KabBnyntng oto Tunqpa Fpa@lotiknig
kat Omtikg Emkowwviag, lavemiotipio Avtikig
AtTtikig (2009-01uepQ), LEYVWOTIKO AVTIKEIPEVO
«pa@lotikn pe MoAvpéoa». AtevBuving Topéa
Fpagiotikng (2017-oMpepa). Baoikd péiog tov
£pELVNTIKOV gpyaaThplov «Xxediaopov (Design),
Apxitextovikns Ecwtepikv Xopwv kat OTtikoa-
kovoTikT¢ Tekunpiwong» (2015-2022). YnevhOuvog
Kat8npovpyds tov epyactnpiov Fpagiotikig Ilo-
Avpéowv (2006). Kabnyntnig twv Metamtuytakodv
Mpoypappdtwy Zmovdnv: a) «EveungZuokevaoia:
Néeg TexvoAoyieg kat Marketing» (2018-2022)
kat B) «Animation Awodidotato kat TpioSidotato
KlvoUpevo oxédlo» (2021-2022),Tov TUNULATOG
Tpa@lotikig.'ExeL TapeL L€POG OE ETILOTNUOVIKA GU-
VESPLA WG OULANTNG KaL €XEL SnpooteVoelg og Tipa-
KTIKG ovvedpiwv. Exel el8ikdtnta 670 0XESLAGUO
LotooeAibwv kaL éxeL oxedldoel petagh dAAwv tnv
totooeAiba tov MMavemiotnuiov AvTikng ATTIKNSG.
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KAREL VAN DER WAARDE
Pictograms for patients: two case studies

Situation: Patients need information about their medicines and treatments. Doctors,
nurses, pharmacists, and industry provide this information in both verbal and visual
formats. This communication is not always successful for patients because of stress,
time-pressure, jargon, and poor design.

For some reason, people believe that pictograms and symbols do provide an effective
supplement. It is claimed that pictograms should be easily understandable for everyone
and do not need language. New pictograms are continuously introduced and promoted
by regulators, researchers, and practitioners.

Question: Is there any evidence that pictograms really ‘enable people to act
appropriately’?

Approach: Two introductions of pictograms are analysed, linked to the literature

and standards, and tested. One is the ‘pregnancy pictogram’ that was introduced for
Valproate packaging in 2017. The other is the ‘only use once’ pictogram introduced in
2004.

Results: The published test results show that both pictograms are poorly understood.
Neither scores much higher than 50% in optimal circumstances. When people with
particular characteristics (elderly, pregnant women, non-native speakers, those with

a brief education) are involved, the success percentages go down to below 30%. The
analysis shows that the design process, testing methods, and criteria of ISO-standards do
not seem to be suitable for medical information.

Furthermore, the meaning of ‘a pictogram’ ranges from a substantially stylized

picture to a very detailed illustration that might even include text.

Conclusions: Pictograms as stylized illustrations can only marginally improve
communication about medicines and treatments. Global understanding of pictograms
by all patients is unlikely to be achievable. Designers need to take ‘a specific action in a
specific situation in a specific context’ as starting point for the development of pictorial
information. The design process must consists of iterative co-design and testing. Well
designed pictorial information -as opposed to ‘pictograms’- is effective in specific
circumstances and ‘enables people to act appropriately’.

Keywords
pictograms, medicines, treatment, testing, information design
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ROSALIE WAGNER
Towards a comprehensive definition of font engineering

Font engineering is a specific niche of the type design industry and the lack of accessible
documentation makes it hard for other professionals of that industry to understand what
itis, and what it is for. It is also not a topic that is usually taught during a type design
education program, therefore students are hardly aware of that part of the font making
process. This situation makes it hard for type designers to understand the font engineer’s
timeline, prices, and decisions.

This talk aims to unveil a part of this mystery by giving a comprehensive definition
of font engineering. We will clarify the difference between a software engineer and a
font engineer, and to avoid any confusion, we will also distinguish the python developer
from a font developer. To answer the question of what is font mastering/pre-production,
and what is font production; we will dig into diverse related topics, such as the opentype
specification and font tables, give a brief description of the end to end process, and review
commonly available tools.

Since there are many ways and methods to approach the production of a font project,
we will analyse three concrete cases that differ by their engineering strategies: a mass
distributor, a mid-size independent foundry, and a one-person company.

Finally, we will address questions that often come up for both students and
professionals:

* Where to begin? What documentation is available?

» What should the skills of a font engineer be?

« In which cases is font engineering needed, and will it still be needed in the future?

The subject is still debated within the type design community, and the answers given
here are not meant to dogmatise the profession. On the contrary, we hope it will raise a
rich discussion to improve and nuance the definition of font engineering today.

Keywords
font engineering, font production, font tools, font software
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LIuCHUAN WANG

A comparative study on online health poster campaigns during the pandemic
launched in China and the Netherlands

Over the past two years, in the face of the global COVID-19 pandemic, new health
campaigns have been launched in different countries and regions around the world.
Following WHO (World Health Organisation) guidance, government health campaigns
have encouraged or forced people to take action against the spread of the virus in ways
that are consistent with their countries’ values.

Counter to and endorsing of official publicity, the use of social media networks have
provided individuals with a global channel to express their own opinions and advice,
empowering each individual as a potential correspondent, in an attempt to break the
monopoly of what is seen as governments propaganda.

Studying this visual communication within different cultural contexts can help
researchers better understand its creative motivation, information effects and perceived
hidden meanings.

This particular comparative study looked at two similar online poster campaigns
launched in China and the Netherlands under different cultural contexts. Through
exploring the new manifestations of posters as a traditional means of visual communica-
tion in contemporary cultural and social contexts in different cultural backgrounds. This
paper addresses the following questions: As a traditional visual communication medi-
um, what are the unique and contrasting features of national health campaign posters,
within the context of the Internet? How can individuals as a ‘propagandist’ create con-
temporary online posters to communicate with other publics in different visual cultural
contexts. How do people from different social and cultural backgrounds visually commu-
nicate their views when facing the same social event in the online media age? This paper
proposes the answers: In the current pandemic prevention and control, online posters
have replaced most traditional posters to spread health knowledge and persuade people
to cooperate. Particular countries have different pandemic prevention measures, which
are reflected in their cultural poster design approaches.

Mainstream governmental publicity may influence the individual’s online
correspondence.

Keywords
graphic design, visual communication, visual propaganda, poster, Covid-19, health campaign, culture,
social discourse, behaviour change

LIUCHUAN WANG is a PhD candidate at the University tion to help Chinese young couples to make informed
of Brighton, UK. She researches the use of visual fertility decisions after the changes in China’s Birth
communication to inform and explain complex social Policy. Liuchuan is a graphic design practitioner and
issues influenced by restrictive government policies. she is also teaching part time.

For example, she’s looking at using visual communica-

LisA WINSTANLEY, HAIRUL LATIFF
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Leveraging Singaporean food culture as a creative catalyst for typeface design

This paper presents a reflection on a classroom-based project to design typefaces
inspired by Singaporean food culture. This study focusses on two areas of inquiry:
firstly, Singaporean food culture as a source of inspiration for contemporary Latin type
design; considering the structural, the stylised, and the semiotic characteristics of

type as a means of cultural engagement. Secondly, the examination of culturally (and
culinary) inspired typeface design as a medium for the co-creation of a typographic
installation; thereby, providing a physical space for the emerging typographic culture in
Singapore, and a means to collaboratively showcase the visual vocabulary of the diverse

Singaporean foodscape.

At the outset it was discerned that there were very few authentic Singaporean
typefaces, designed by Singaporeans. Specifically lacking were Latin, text typefaces
that considered the rich and varied cultural heritage and disparate racial makeup of
Singapore. Students were therefore tasked to consider the smorgasbord of local cuisine
as a catalyst for their typeface design and to consider how local food culture could
inspire stylistic design choices through conceptual, visual metaphor. The result was
the creation of 29 text typefaces which aimed to provide a conduit for visual narrative,
towards vernacular and cultural understanding. Once the text typefaces were developed
this advanced the second aspect of the project, a collaborative typographic installation.
The installation required students to work in groups and collectively expand their text
typefaces into decorative, display glyphs. This fostered serendipitous experimentation
and capacitated students to embody the Idiosyncrasies of the varying food practices
that served as the catalyst to their creativity. The project culminated in the creation
of a 13 meter ‘wall-of-type’, featuring over 150 unique, culturally inspired glyphs, all
of which served to highlight the potential for indigenous knowledge and culture as a
methodological lens through which to view typeface design, beyond the obvious.

Keywords

typeface design, Singapore, food culture, semiotics, collaboration
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ARTEMIS YAGOU

Fake novelties? Product labels and other curiosities

The proposed paper addresses the theme of the conference (“Beyond the obvious”) by
delving into the world of “fake” artefacts: things that appear to be something different
from what they really are. More specifically, the presentation will deal with portable
clocks and watches of the 18th and 19th century and their labels, engraved or printed
on the object. Such labels were meant to indicate various types of information, for
example the object’s maker, place of origin, production year or serial number. Careful
examination of clocks and watches from museum collections reveals many irregularities
and surprises: the objects are not necessarily what their labelling claims. Meticulous
investigation of these objects and cross-referencing with various written sources are
crucial in order to acquire a more reliable understanding of the objects’ properties.

Is there a wider lesson here to be learnt? The paper will explore this question by
presenting and analysing rich visual material.

Keywords
history of technology, horology, fake artefacts
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Kok CHEow YEOH
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The Red Wok: A visual analysis of European Chinatown restaurant signage that

contributes to their gastronomic identity

Today’s Chinatowns serve as a social gathering place that can help us in understanding
its inhabitants’ relationships with the host country. With food culture as a meaningful
aspect of the Chinese experience, this research analyzes the capacity of signage as a
communicative device that punctuates our gastronomic expectations and experience.
John Bower’s (1999) theory of design is used to analyze 69 Chinatown restaurant
signage to discover the essence of European Chinatown restaurant signage that
contributes to their gastronomic identity. By delving into the design attributes that
contribute to the appearance and types of the signage, observable patterns can be
established to suggest the gastronomic visual identity of restaurants found in Milan,
[taly; Budapest, Hungary; Munich, Germany; Amsterdam, Netherlands; Antwerp,
Belgium; and Paris, France. The data suggested that there are three major essences
that evoke the unique Chinese attributes in signage: i) persistent and overwhelming
applications of Chinese characteristics in naming; ii) a universal preference for the red
color, and iii) application of graphical elements with cultural attributes, calligraphic type

styles, and architectural elements.

Keywords

Chinatown, signage, graphic design, visual identity, communication, advertising, branding, food
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ALEXI0S ZAVRAS

Preserving the non-obvious: an archive of the digital infrastructure of visual
communication

Digital artifacts nowadays are an essential part of our lives. In the fields of typography
and visual communication, creators use software on digital computers to produce digital
content. It is also a common case that assets like typefaces and illustrations only exist in
digital form. But this digital content is very fragile; unlike letters carved in stone, it can
easily disappear or become corrupted.

Software Heritage, an international initiative under the auspices of UNESCO, has
the mission of collecting, preserving, and sharing software and thus enabling future
generations to access digital information which constitutes a fundamental part of human
heritage.

The talk will present the challenges raised by these goals, the current state of
the project, and future steps for preserving the digital infrastructure of the visual
communication domain.

Keywords
preservation, digital, heritage, software

ALEX10S ZAVRAS has almost 40 years experience in He holds a PhD in Computer Science after having
Freeand Open Source software. Heisan evangelistof studied in Greece and the USA. Alexios is currently
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and content licensing in international conferences.

CATALINA ZLOTEA
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Looking at women. Female representation in Charles Mozley’s work

This presentation draws from the research [ am conducting into the life and work of
Charles Mozley (1914-1991), a prolific British artist and illustrator who worked in
various visual disciplines, and left behind an expansive, unsorted collection documenting
visual artefacts produced over half a century. Rather than attempting to place Mozley
within the historical canon by arguing that he is an overlooked notable figure of the
twentieth century, my work is focused on determining how images reflect an ideology that
was dominant in the zeitgeist, and how the producers of images were part of the process

of constructing it.

Charles Mozey'’s archive contains an overwhelming number of pictures where women
play a central role. This is apparent from the numerous sketches of nudes, which were
potentially studies for his oil paintings, as well as from his commercial commissions. Even
though Mozley drew women in various circumstances, this presentation will discuss a
specific category of risqué images which are typical of Mozley: women who are scantily
clothed, pictured around men, engaged in bawdy activities. The images discussed in this
presentation will potentially establish the role that the female characters were assigned
by the producer of images and attempt to decipher some of the mechanisms employed
for encoding their meaning, and how they might have been decoded by their audience.
The pictures selected were produced over a period of approximately 30 years, from the
late 1950s to the early 1980s, a time when Britain went through a whirlwind of social and

cultural changes.

By looking at the work first and the author second, I argue that the history of the
visual arts has the potential of expanding, beyond the extension of the canon, and in
favour of the theoretical corpus of the disciplines. Furthermore, by understanding the
context which generated a certain type of visual narrative, we can in turn understand the
time from where we are researching, and therefore this approach has the advantage of

relating a more accurate history.

Keywords

women'’s social status; gender roles; ideology; visual semiotics; feminism
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The use of image and text by children’s campaign for claiming public space

Athymaritou Philippa
University of West Attica

In cities the built environment and open space can often become an arena for negotiation
and dialogue between the citizens and the authorities. Sometimes the dialogue is silent in
the form of text and image.

There is a relationship between text, image and a city, it is necessary to provide in-
formation about the use and functions in the city, so that the citizen, resident or visitor,
can find the information they needs to move, serve their needs and their experience. In
addition to the various signs, public or private signs with information, there are images
and texts that may be expressed in graffiti, and this gives identity to certain parts of the
city. As well to their aesthetics, their artistic messages can often carry political and social
messages.

The focus of this study is the way that social groups, using text and image in graffiti,
can claim a space for their own use, particularly how children became active citizens and
negotiate space.

The case study follow children in a neighborhood in Athens who are trying to attract
the attention of public authorities and open a dialogue with them through street art.

In the context of isolation and confinement due to the pandemic, children lost direct
contact with its other to play in playgrounds and in other outdoor or indoor areas.

For this reason, as soon as they had the opportunity to go out again searching a place
for entertainment, cultural activities took action. With the support of parents and teachers
organized themselves and using as a weapon the spontaneity, creativity and imagination
that characterize the children’s art of graffiti claim a space in their neighborhood.

A site of historical memory, the area of lignite coal mines, which had become the office
space of a private company, is being expropriated by the municipal authority to be used as
a parking lot and cleaning of rubbish lorries.

This area is located next to schools and nursing schools and this use will degrade this
area and the surrounding its.

The school children took direct action to take over this area by silent protest. In an
organized way by using image and text they managed by painting to put together an entire
proposal to municipality authority to show what they want and are entitled to. Instead they
do not convey a simple message as is usually done with graffiti on the walls of the city.

Children expressed in their own way their desire for the fate of the area in question
and of historical importance. Through their painting, which covered the walls of the old
factory, they sent their own message to the municipal authority, demanding that the plot
opposite their schools be used for the contemporary educational, sports and cultural
needs of the inhabitants and not to be turned into rubbish lorries depot.

The imageability of cities through the integration of public art

Athymaritou Philippa’, Pavlaki Evangelia
1. University of West Attica, Greece
2. University of Nottingham, UK

During the past sixty years cities have globally experienced massive growth and transfor-
mation. During this time public space, which through its significance and value for society
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is often associated with city’s identity, has undergone substantial change. Especially in
modern cities, public space has either disappeared or lost its critical meaning and value.
This can be highly related to a set of factors that also influence the visual identification and
aesthetic appreciation of a place. Contemporary architecture and urban design practices
constantly call for standardization of structures and along with the massive socio-eco-
nomic trends of globalization and unprecedented urbanization have resulted in massive
and rapid urban developments which usually lack meaningful experiences as well as
socio-cultural and visual identities.

So what could possibly be the role of public art in addressing this crucial and fast
developing urban challenge? This paper deals with theories on aesthetic appreciation
and visual perception of space as well as on urban space recognition, especially assessing
the role of public art in improving the ‘imageability’ of public realm and essentially its
identity. Urban imageability is associated with the human need to identify and structure a
perception of the physical environment particularly in the complex and shifting context of
cities (Larice and Macdonald, 2013).

This study will therefore focus on the role that public art can play in creating posi-
tive identities and visual perceptions of public space within urban contexts. Indeed, the
increasing popularity of culture and art-led urban transformations along with wide of ac-
ceptance of art amongst placemaking practices offers exciting possibilities for the creation
of diverse and varied ‘happenings” within the public space that can animate the city and
form places that afford great aesthetic experiences and enhance people’s visual perception
of space. Such urban artefacts can be designed to be collaborative, engaging and inclusive
and in this way constitute part of strategies to foster positive urban experiences amongst
societies around the World.

References
Larice, Ed. M. and Macdonald, E. (eds), 2013, The Urban Design Reader, 2nd Edition,
Routledge

Challenges and Strategies in teaching a Graphic Design Foundation course during
Covid-19

Timothy Kagiri, Bhairavi Warke, Gabriel Juliano, Kenneth Zupan, Diane Gromala
School of Interactive Arts and Technology, Simon Fraser University, Surrey, BC (Canada)

Keywords: Covid19, Education, Graphic Design, online learning

Since March 2020, academic institutions worldwide have shifted a significant portion
of course instruction to online platforms. It impacted students’ learning outcomes and
imposed challenges on instructors in teaching design courses. As Instructors and Teach-
ing Assistants of a Graphic Design Foundation course at Simon Fraser University (SFU),
Surrey, BC, Canada, we have been developing methodological solutions for teaching
fundamentals of graphic design to students throughout the COVID-19 pandemic. This
paper discusses the challenges we faced and the online teaching strategies we developed to
overcome them. We iteratively modified the course structure and deliverables over five ac-
ademic semesters to ensure that we met the key learning outcomes described in the course
outline in the online teaching environment.

Graphic Design Foundation is a required course in the undergraduate curriculum
at SFU’s School of Interactive Arts & Technology (IAT). It is also open to students from
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other faculties at SFU. Over 90 students enroll in this course per semester, who are then
split into smaller studio-like labs of 20-24 students each. Although most of them major in
IAT, many others come from psychology, computer science, business, etc. Because of the
diversity of disciplines amongst the students and varying levels of knowledge in design,
the course focuses on core concepts of digital and print design and provides students with
a basic level of proficiency in graphic design.

Before the Covid19 pandemic, students submitted printed copies of their assignments
on topics like typesetting for in-person feedback. Because of the limitations imposed by
the pandemic, we modified the assignments such that students could print their work at
home, self-examine it by comparing iterations and demonstrate it during online feedback
sessions. By guiding students on conducting self- and peer-evaluation, we could teach
graphic design concepts, such as type anatomy, typesetting, visual identity, and design
styles, with relative ease.

Students in this course use Adobe software for developing their concept sketches,
mainly Illustrator and InDesign. They followed the instructor through software tutorials
during in-person sessions to learn the basics. However, students had to learn new soft-
ware through asynchronous video tutorials in the online teaching environment. Not all
students were able to access the recommended software and develop similar proficiency
levels in using it. So, we had to be flexible and allow students to use the software they felt
most comfortable with, even when it may not be the most appropriate tool for that pur-
pose. For example, some students chose Inkscape - a free and open-source software for
vector graphics, over Illustrator — a paid Adobe software.

Despite the challenges in teaching digital and print design principles online, we suc-
cessfully adapted the course structure and changed deliverables while ensuring the same
learning outcomes. During the Covid19 pandemic, this course significantly evolved to en-
able students to continue learning the fundamentals of Graphic design and develop design
skills that they could carry further into their undergraduate studies. The challenges and
strategies discussed in this paper may provide new perspectives and encourage educators
to explore different avenues for teaching design courses online.

Innovative methodology to retrieve old printing techniques. Case study: the old post-
cards of early 20" century in Greece

Vasiliki Kokla', Chrysoula Gatsou?

1. Dept Conservation of Antiquities and Works of Art, University of West Attica, Athens,
Greece

2. Dept of Graphic Design and Visual Communication, University of West Attica, Athens,
Greece

Keywords: old postcards, microscopical multispectral techniques, texture analysis, preser-
vation, conservation

The combination of the microscopical imaging methods with computational analysis gives
information of old postcards, helping to recover techniques used in their manufacture
procedure. In particular, microscopical imaging techniques help us to collect the texture
traces of the postcards printing. Meanwhile the application of the image analysis on these
traces images can allow the recognition of the postcards manufacture. Microscopical mul-
tispectral techniques were used to give a clear view of the printing traces of postcards and
some optical characteristics of the used colours, while the method that were used from the
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field of images analysis was the texture analysis, which can give similarities or differences
on the various texture traces of the old postcards. The investigation of postcards using
traditional analysis techniques is difficult to realize because of the postcard nature. The
stromatography of old postcards consists of very thin layers of colours found on a thin
also white layer (usually barite layer). Both were placed on a basis made of thin cardboard.
Both imaging methods and computational analysis compose an in situ, innovative and
non-invasive methodology that was enriched with the historical evidences and knowledge
on the historical use of old manufacture techniques.

Nowadays, the contemporary digital process into the graphic arts production leads the
old production techniques to the oblivion, and significant parts of the graphic art evolu-
tion can be lost. On the other hand, the proposed methodology hopes to retrieve the old
manufacture techniques of the postcards using contemporary techniques and, in this way,
the old manufacture can be revived based on an innovative perspective. Thus, the con-
temporary graphic arts industry could reproduce these works on better terms, while the
historical research could enrich its knowledge about the production of historical graph-
ic artworks. Moreover, the texture traces can yield information on the changes of used
colours and thus, information on the preservation conditions of them. Having this can
provide the safe knowledge to protect and salvage of historical postcards.

The third dimension of the page
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Many book editions have surpassed the traditional form. One of the design challenges of
‘Pop-Up’ books consists of the affiliation of three-dimension foldable elements to two-di-
mensional pages.

‘Pop-Up books have a remarkable position in the evolution of typography throughout the
centuries and are a result of long-lived development. The term Pop-Up refers to three-di-
mensional documents or books with movable parts. The structures it includes cover all
movable elements above the level of two pages (pop-up, put outs), creases, book tunnels,
rotating disks and pull-up tabs. The design, pagination and publication of such book
appertain to the applied arts of “Paper Mechanics” which, however, does not relate to the
term “Paper Mechanics” as the science correlated to paper construction. ‘Pop-Up’ books
are multidimensional works of art. Paper engineers have been using various methods of
construction and mechanics for the creation of Pop-up books, which have been educating
and entertaining readers for more than eight centuries.

The primary use of books with foldable parts was originally about scientific documents
of medicine and biology until the 18th century. Since then, ‘Pop-Up’ books are mainly
utilized in child entertainment. Generally, the technology behind book production is con-
sidered as an activity taking place in two dimensions. In reality, anything more complex
than a simple poster functions technically in three dimensions.

The current study begins with extensive research on the paper mechanics of ‘Pop-Up’
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books; specifically, the design and the special parameters of implementation (e.g., pagina-
tion, digital imposition, nesting, book-binding) for the publishing of a three-dimensional
museum art book.

The challenges faced when creating a ‘Pop-Up’ book concern combining design with
the management of the technical difficulties of paper use. Modifying the paper by adding
more levels, cuts and creases converts reading into anengagingly interactive experience.
The involvement of the reader is essential as he/she gives another dimension to the book
by dragging the creases and modifying elements partially or permanently. The use of
innovative cuts or creases make the mechanically processed paper more dynamic in space
and time than the simple, flat paper.

Between the pages of a folded sheet lies an internal secret space that complements the
experience of the reading “tour” Before the page is turned, there is an expectation which
otherwise would not exist if the reader was to observe a flat sheet such as a poster. It feels
as if paper edges open horizons to new levels of knowledge. As more complex folds are
added the experience of space and time keeps changing.

Quality assurance parameters in prepress
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The digitation of Graphic Arts, constantly following new technologies’ integration of that
lead to an entirely digital environment. Through all process stages involving: management
and production procedures, concerning: Prepress workflow.

Study is directed to the aspect concerning, Quality Assurance conditions, in digital
Prepress and the contribution to the printing process production of the form. In particular,
selected elements in modern prepress are explored, such as the controlled design through
the Master Pages, the Templates and the color management based on specific specifications.

In the field of prepress, the management of the printing sheets for the purpose of
printing reproduction is one of the critical mediation stages and an important parameter
for the assurance of the quality of the product. Following the standardization of the design
of the Master pages in the pagination and the Templates in the Imposition, it is proposed
to design a series of visual guides based on which the number of print colors per side is
adjusted for the best economic benefit.

For example, the differentiation of technical data and specifications of different forms, in
printing sheets, are defined through specific multivariate correlation processes, the options
of which are determined by the respective specifications of the final destination of the form.

The criteria of these specifications are evaluated by a predetermined parameter pro-
cess, such as the management of the printing sheet (work style), in direct relation to the
techniques of the post-printing stage, with the main parameter the binding style.

The above elements are of particular importance in the proper management of the
workflow and production in prepress because through them important quality param-
eters are defined that relate to the next stages of the production process. For example,
these elements determine parameters such as test pieces, editing, the RIP process, and the
production of printing plates. Furthermore, the present study contains quality control data
configuration data, which relate to printing, bookbinding and terminations.
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The expected results from the research are estimated to be useful, for the most effective
management of the work in digital printing, and in particular can be the main directions
in the better identification of the required quality control procedures in the printing.

Essentially, the present research offers the possibility of extending quality controls in
prepress through new approaches.

Multicolor printing. The origins

Christos Koutrouditsos**, Antonios Tsigonias"****, Georgios Gamprellis"****, Maria
Gialouri***, Anastasios E. Politis**
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Nowadays, multicolor printing and in particular the expansion of color gamut is a matter
of rapid technological innovations and the respective technologies and applications by a
significant number of vendors, researchers and companies. Such developments are widely
presented today in different forms and occasions and they comprise a significant research
field.

Hence, all these innovations are based on specific origins and fundamental work by pio-
neers of the printing field in the last 200 years.

The present paper is oriented towards the revealing of the origins for color printing. In
particular the research conducted lightens the various technologies and discoveries which
constitute the components for multicolor printing. Such components are (among others,
prepress processing, raster technology, screening, and inks. All these, contributed to the
innovation and applications mentioned today as “multicolor printing”

In particular, the following are investigated:

« Raster, raster technologies

o Screening technologies - raster angles and moiree

o Pre-press technologies (Photoshop, Postscript, RIPs, imagesetters)

o Achromatic processing and its development to UCR and GCR

« Gray Balance and the pioneering work of Felix Brunner

« Four color - process color printing and its evolution

« Six and seven color printing,

« EGP, ECG, FCP and related technologies in multicolor printing such as: Harald Kue-
ppers, eder Repro, ICISs software, Wilcox technology, MFX technology, Pantone Hexa-
chrome.

The aim of the paper is to bring into light these fundamentals and acknowledge the
pioneering work that has been conducted by scientists and technologists. The paper
intends also to pay a tribute to all that have led to today applications of EGP, ECG, FCP
and similar other application originating from scientific and applied research in the wider
fields of print science.

Finally, the paper will suggest a taxonomy and the relation of technologies and innova-
tions contributing to multicolor printing evolution of today.
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Screen printing vs digital printing. A comparative analysis of advantages
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Undoubtedly, screen printing is the most versatile printing method with applications in
sticker, paper, pvc, plexiglass, fabric, glass, aluminum, wood and many other new technol-
ogy materials such as printing board, touch screens, etc. The process of screen printing is
quite time consuming. Taking in to account the Printing preparation.

On the other hand, digital printing is a modern form that has evolved rapidly during
the recent decade, covering communication needs through very specific applications, such
as print on demand and variable data technology. All processing is done by computer and
then the printer takes over the printing directly on the material.

Modern Gutenberg protects the Art. From the revolution of knowledge to modern
Gutenberg
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Modern human, even from a young age, communicates and understands the world, more
than ever, through a multitude of images. Due to the Industrial Revolution, a possibility of
technical image reproduction in multiple copies occurred and became a tool of education
and research. Nowadays an image can cultivate the spirit of modern human, achieve the
creation of emotions to the viewer and ultimately promote culture. The capable modern
Gutenbergians, equipped with knowledge of managing visual information and reproduc-
ing it in multiple copies, contribute to the transfer of work, and therefore to the dissem-
ination of information around the world. Art objects and their derivatives are means of
culture and civilization shaping. At the same time, a financial investment with a huge
commercial value is shaping the economic environment of the Art market.

The present study concerns the methods of creating quality Artwork reproductions
and mainly portable creations. High-quality result is valuated from technological, techni-
cal and aesthetic point of view. Integrated and innovative management of both materials
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and the total workflow production ensures the achievement of an integrated color repro-
duction management. Once reproduction succeeds in producing a series of copies of the
original, its authenticity must be verified with certificates of authenticity accompanying
each copy. The attestation of high fidelity of the original and the reprint can be realized
by using built-in hidden security features in the reproduction itself without distorting the
image’s color balance and being invisible to the viewer.

It is worth mentioned that the Artwork reproduction is evolving into a high val-
ue-added service and as such it is preferred to formulate an aftersales management policy.
The authenticity of the copy can be verified by potential buyers, experts or owners.

A certified copy could be marketed as a legal product in a marketplace for Artwork
and its derivatives. In addition to the materials that could ensure the authenticity of the re-
production, other characteristics could play the role of safeguards. Such an example is in-
telligent communication features through interaction that have the ability to give feedback
in a database in which all the copies of the reproduction of this particular Artwork will be
uniquely marked. In the database, an authentication check can be performed, as well as
an audit of its total circulation, as it has been recorded. After all, the period we are going
through, known as the 4th Industrial Revolution, provides us with many tools and means,
useful for the realization of this purpose. More specifically, by combining the development
of technology, know-how and the perfect application of materials and matters, security
features can be defined, which will ensure the authenticity of an artwork or a certificate of
authenticity. Security levels can be multiple and are intended to prevent a forgery attempt
of a project, while at the same time through a strict quality control can reveal whether the
project is genuine or counterfeit.
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‘Typographische Gestalt’: The modular letterform device / Mechanism of the letter
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Contributors of this project, are three remarkable artists persons, from the field of the
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so-called ‘Contemporary’ Arts: 1. Paul Klee, 2. Josef Albers, and 3. August Herbin, who
formed new aesthetic criteria, in terms of the standard and experimental (both in: Visual
and Technical) design, in the schematic configuration, including complete series, of Al-
phabetic characters.

The specifications of the experimental Letters, however, were proposed in selective
applications, both: Graphic design: typographic arts, as well as consequently construction
work. The highly geometrically experimental propositions were dictated by the dynam-
ic tendencies of the ‘Constructivist’ Aesthetic Movements, with reference to: ‘Cubism,
‘Neoplasticism’ by: ‘De StijI, as well as: ‘Futurismo, focusing —above all- on the standard
project, proposed by the Multidisciplinary School: ‘Bauhaus’ Theory, based on the (‘ideal’)
geometric, normally convex polygons, (standard) shapes (‘Circle, ‘Square’ and “Triangle’).

Representative inventive model, on the modern exploratory inventions, regarding the
experiments of shaping the Alphabetic characters, with notifying - distinct specifications
of properties, both in terms of achieving and establishing a: model - original aesthetic and
functional aesthetic buildable) application seems to be specified in the standard design,
of integrated set of Letters, by the designer: Ian Anderson, introducing criteria for a novel
formulation, which is characterized by the test behavioral properties: ‘Biomorphic’ - ‘En-
ergetic’ — ‘Kinetic, of the Letter. The emerging: ‘Constructivist’ schematic specifications of
this Letter shape format are presumed, from the geometric integration of the alphabetic
characters, in the standard - technical means, of the structural - ‘Cartesian’ orthogonal
coordinate grid (pattern modular square).

The specifications of the examined sample of alphabetic characters would be searched
in a multifaceted way, on interpretive arguments and determinations, of this project
phenomenon, regarding the potential tendencies, which co-shape the perspectives, in the
morphological management and search, of the artful, communicative beyond the conven-
tional — obvious rules.

Greek banknotes with name and surname during the 1954-2002 period: the creator of
the initial design

Anastasia Pesmatzoglou
PhD candidate, University of West Attica, Department of Graphic Design and Visual Com-
munication
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Banknote is a miniature work of art that hides all the secrets and aesthetic features of a
painting. As matter of fact, no one could have been imagined that it would evolve into

the arrangement that we know today. The first banknotes were a handwritten document
where the publisher promised to pay the listed amount to the person with whom he made
the transaction. The technological advancement and progress, but also the necessity to
take security measures have evolved the banknote, allowing its mass production with
complexity in synthesis and multicolor in prints. In essence, the banknotes became artistic
creations. They acquired aesthetics, security rules like all works of art.

The creation of the banknote begins after the selection of the context and the orna-
mental features, where the artist-painter is called to implement the idea. Creates drafts,
follows the final draft and then creates the color design where every detail of the proposal
design is rendered.

We observe that all the actions that take place in a painting are followed and the artist
who implements the idea is its creator.
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We basically have miniature paintings. Who is the artist of these initial designs since
they are unsigned?

The designs of the period 1984-2002 have the signature of their creator. But it is not
immediately visible, such as in paintings. The artist’s monogram, a set of initials of the
creator’s name and surname, is encrypted and incorporated into the drawing.

The refined composition of the background, the decorative graphics, the design fea-
tures and the monogram impresses and gives a harmonious and elegant result. Studying
and observing the design, the creator could be deciphered.

These banknotes, their artists, monograms and their position are presented.

The creator of the banknote design is essentially certified. A particularly important
element for its documentation.

At the same time, the design difficulty of banknote is evident from the harmonization
of all features that contained in it, and its evolution. The continuous research and ingenui-
ty of the artists is recognized. It proves its importance, as well as its establishment.

KEYNOTE
The Print-media science and technology in the modern era. Trends and evolution

Anastasios Politis
IC - The International Circle of Educational Institutes of Graphic-Media Technology and
Management

Keywords: Printing Industry trends and developments, industry 4.0, Digitalization, Tradi-
tional printing technologies

The Graphic communication, Printing and Packaging fields are characterized by a con-
stant transformation process. This includes rapid technological developments, restruc-
turing of design, management and production processes, and the application of various
innovations. Quite important subjects are digitalization, digital transformation (as a part
of a holistic industry and sector evolution) the application of numerous innovative tech-
nologies, based on Industry 4.0 concepts and elements and the new shape of busines and
research in printing, based on the concepts of lean manufacturing, continuous improve-
ment and operational excellence.

All these combined, create a rather disruptive environment, which affects in many
ways the existing business models applied today in printing business. Therefore, intensive
research is required in order to predict the structural changes and the formation of the
appropriate convergence of science and research, technology, business and education for
the future of print media. Among others, the following subjects are of great importance:

« Evolution, Innovations and main trends in the graphic communication, printing and
packaging industry

« Digitalization and printing production

« Typography and its importance in the digital media domain

o The future of printing

In this keynote, effort will be given to illustrate the trends and developments as men-
tioned previously taking under consideration the so-called “post-industrial” society, in
which the print-media science, technology and industry should adapt.
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The present study investigates the concept of the implementation practices of Corporate
Social Responsibility, as well as the recognized / authorized organizations that work for
the promotion of CSR, both in Greece and Internationally.

The concept of Corporate Social Responsibility is becoming increasingly important
both globally and within the European Union and is a part of the debate on globalization,
competitiveness and sustainability.

The purpose of the research is to compile and suggest to Graphic Arts-Printing com-
panies, an easy-to-use index that will include CSR promoters, both in Greece and abroad,
as well as basic information for each organization. As such, the study aims to raise aware-
ness of Graphic Arts-Printing companies towards the gradual adoption of similar good
practices in their business and operation.

Although there is interest, more information is needed on how and through which or-
ganizations they can operate. Therefore, the purpose of the study is to increase the overall
degree of adoption of good practices in Greece, and the index is one initial tool to be used
by the companies.

Businesses need to be informed and understand that incorporating CSR practices has
great benefits which could have a beneficial effect on business profitability and increased
productivity. They should be encouraged to integrate social and environmental actions in
their business activitieson a voluntary basis, as well as in their cooperation with consum-
ers, partners, other companies, and the general public.

Research conducted revealed some of the Greek organizations operating for the pro-
motion of CSR:

o The European CSR Network, of which the Hellenic CSR Network is a member (CSR

HELLAS)

« The Contex checklist

o The Global Reporting Initiative

o The EFQM Framework for CSR

« The Association of Businesses and Industries (XEB)

o The Hellenic Institute of Business Ethics (EBEN GR)

o The Quality Net Foundation

o The Great Place to Work Institute

o The EuroCharity

o The Institute of Communication International CSR organizations

o The European Business Network for Corporate Sustainability and Responsibility

(CSR Europe)

o The United Nations of UN Global Compact (UN Global Compact GC)

o The Center For Sustainability & Excellence (CSE)

o The Global Reporting Initiative (GRI)

« The Accountability Rating

« The Responsible Supply Chain Management (CSR Compass)

 The BUSINESS IN THE COMMUNITY (BITC)
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The use of graphic arts technologies in scenography

Charalampos N. Sepentzis
PhD Candidate at the University of West Attica

Every science and professional activity can be a lever of development with its application
in another science and activity.

In this context, the present research investigates the degree of use and applications of
Graphic Arts Technologies in Scenography and its Evolution.

In particular, the application of Scenographic Creations based on the Technologies of
Graphic Arts is investigated. Selected Scenographies are presented based on Scenography
applications presented at AVIGNON (France), at a Theater Festival.*

The selected Scenographies present Plays of Ancient Greece, which were created with
the specific applications of Printing Technologies and Graphic Arts. In particular, the
Scenographies concern the following:

Aeschylus Persians,

« Seal stone — Stamp, with printed letter characters.

« Helmet, which has letters, in hand, in various characters of typographic elements.

« Boots, with Coins stuck to the soles.

Oedipus Tyrannus

« Large Elongated Fabric (caboto) Tape, 10 meters long and half a meter high, with an
element - pattern, with writing in a spiral form.

Alkistis

o Scenography with characteristic phrases in Ancient Greek, from the Play, with Large
Golden Inlay Letters, Engraved with a Pyrograph on a Crate made of expanded Polyure-
thane Material (DOW).

Hippolytus

« Manufacture of White Mask

The result of the present research is that in every application in the design and produc-

tion-construction of Scenographies, Graphic Arts Technologies are one of the most

dominant - if not the most decisive factor in the visualization of the necessary Theatrical

infrastructure and the required representations of the fields that must be presented in each

Stage Design and Creation.

It generally appears that there is an interaction between the intended (convincing
Scenography) and the Graphic Arts Technologies used.

* AVIGNON (France), Theater City, where every July the World Theater Festival takes place.
The Plays used as Examples are Directed by Telemachos Moudatsakis.

Complexity, simplicity, decorativeness. From expressive - experimental to invisible
typography and functional new media design
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This paper examines the design choices and principles of simplicity, complexity and dec-
orativeness, their relationship and role in the typographic design process and the modern
design of interactive surfaces. Typo-graphic design is a composite of many influences and
inspirations.

The aim is to identify and analyze critical issues that judge the choice of one style and
not another. Through this perspective, reference is made to issues such as: technological
determinism, style characteristics, sociological transformations, innovation, but also the
central and extreme trends of the transition periods, the influence of other design fields
(such as fashion and architecture), the distribution of ready-made cheap pre-fabricat-
ed teplates from digital platforms. The new hyper media, a result of convergence of the
constant transformations the logic of pre-designed typologies and the flexibility of choice
forms a pivotal point for the scientific field of digital and web typography both threatening
and redefining it.

Complexity and simplicity alternate in the process of evolution of typo-graphic design.
Function-oriented typography pushes the boundaries of the chaotic context of emerging
technologies, from the industrial revolution to the advent of the Internet and the devel-
opment of user-friendly interaction environments. Decorativeness and historical survival
—despite their exclusion as design options of functional typography- are rather parallel
waves with the simplicity and purity of modernism with a constant appearance on differ-
ent media platforms. Finally, simplicity and complexity show extreme manifestations with
the oversimplification of design trends on the one hand and the harsh typographic style
on the other.

References

Austin Tricia, Doust Richard, New Media Design, Laurence King Publishing - Central Mar-
tins College of Art & Design, London 2007.

Bolter Jay David (2006). Remediation: Understanding New Media, Metaixmio, Athens.
Bringhurst R. (2012). The elements of typographic style, Crete University Press, Greek Font
Society, Heraclion.

Dondis A Donis (2002). Primer of Visual Literacy, EAP Editions, Patras.

Flusser, V. (2008). Towards a philosophy of photography, Smili Editions, Athens.
Frangopoulos Miltos (editing) (2006). Introduction to the history and theory of Graphic
Design, Futura, Athens.

Gordon Bob, Gordon Maggie (Consultant Editors) (2005). The complete guide to Digital
Graphic Design, Thames & Hudson, London.

Heller Steven, Ilic Mirko (2007). The anatomy of Design, Rockport Publishers Inc., United
States. Hollis Richard (1996). Graphic Design — A concise history, Thames and Hudson,
London

Julier Guy (1993). Encyclopedia of 20th Century Design and Designers, Thames and Hud-
son, London.

Kinross Robin (1995).The new typography, Berkeley, Los Angeles, London: University of
California Press, (Print Magazine (May/June 1996).

Kress, G & Leeuwen, T. V. (2010). Reading images — The grammar of visual design, Epiken-
tro, Athens.

Livingston Alan & Isabella (1996). Dictionary of Graphic Design and Designers, Thames and
Hudson, London.

Lupton Ellen (2010). Thinking with Type: A Critical Guide for Designers, Writers, Editors, &
Students, Princeton Architectural Press.

Meggs Philip, Purvis Alston (2016) Meggs’ History of Graphic Design (6th Edition), John
Wiley & Sons Inc.,New York

Obendorf Hartmut (2009). Minimalism: Designing Simplicity, Springer, Hamburg Germany
(1.4. Finding a Minimalism for Interaction Design p.16-17).



106

8th ICTVC 2022

Raimes Jonathan, Blaskaran Lakshmi, Retro Graphics-cookbook - Recreate 100 years of
Graphic Design, Ilex, UK 2007

Rand Paul, Confusion and Chaos; The Seduction of Contemporary Graphic Design, AIGA
Journal of Graphic Design Volume 10, n.1, 1992.

Online resources

Botha Danae (2020). Maximalist Design and the Problem with Minimalism, https://www.
toptal.com/designers/ui/maximalist-design

Britez Alex (May 4, 2019). Navigating the Complexity of Design through Alignment and
Feasibility, abritez.medium.com

Britez Alex (May 21, 2018). Design for outcomes, not devices, abritez.medium.com
Fessenden Therese (January 24, 2021). Aesthetic and Minimalist Design (Usability Heuristic
#8), Nielsen Norman Group, https://www.nngroup.com/articles/aesthetic-minimalist-design/
Gell-Mann, M., 1994, Complex Adaptive Systems, in in Complexity: Metaphors, Models,
and Reality, edited by G. A. Cowan, D. Pines and D. Meltzer, SFI Studies in the Sciences of
Complexity, Addison-Wesley (New York).Google Scholar

Gordon Chloe (March 18, 2021). Student’s Typography Design Uncovers The Complexity Of
The Mind — PRINT Magazine, https://www.printmag.com

Gosling Emily (August 12th, 2019). Anti-grid Design Icon David Carson Says Computers
Make You Lazy + Indie Magazines Needs to Liven Up ~AIGA Eye on Design, eyeondesign.
aiga.org, https://eyeondesign.aiga.org/anti-grid-icon-david-carson-on-why-computers-make-
you-lazy- and-indie-mag-design-needs-to-liven-up/

Jackson Brent (6/23/2015). Mathematical Web Typography, https://jxnblk.com

Maier, Jonathan & Fadel, Georges (2007). Understanding the Complexity of Design.
10.1007/3- 540-32834-3_6., researchgate.net/publication/225812946

Malewicz Diana (Sep 29, 2020). The 5 main anti-trends in design. Everything is cool, until it
isn’t cool..., UX Collective, uxdesign.cc

Minimalist Typography Meets Patterned Complexity in (R)EISEN - Design & Paper, https://
www.designandpaper.com/minimalist-typography-meets-patterned-complexity-reisen/
Moran Kate (July 12, 2015). The Characteristics of Minimalism in Web Design, Nielsen Nor-
man Group, https://www.nngroup.com/articles/characteristics-minimalism/

Moran Kate (June 28, 2015). The Roots of Minimalism in Web Design, Nielsen Norman
Group, https://www.nngroup.com/articles/roots-minimalism-web-design/#:~:text=Search,
Nielsen%20Norman%20Group,-World%20Leaders%20i

Nielsen Jakob, How Users Read on the Web, October 1, 1997, www.useit.com.

Colorimetric analysis and light fastness of coatings based on acrylate resins
on AA1050 aluminium alloys

Stamatina Theohari', Sanja Mahovi¢ Polja¢ek?, Tamara Tomasegovi¢?, A. Stefanis?, E.
Ntaflou*

1. Graphic Design and Visual Communication Dept, University of West Attica, Greece
2. University of Zagreb Faculty of Graphic Arts, Croatia

3. Conservation of Antiquities and Works of Art Dept, University of West Attica, Greece
4. School of Chemical Engineering, National Technical University of Athens, Greece

Keywords: aluminium, inks, nanoparticles, screen printing

Deposition of coatings on metal substrates using screen printing technique can find appli-
cation in various industries. For deposition of technical coatings and for different decora-
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tive and industrial applications, aluminium has gained a great interest due to its distinct
properties. In order to define the functionality of printed coatings, extensive research
should be carried out to adjust the properties of the used materials and to tailor the coat-
ings for the specific applications. In this work, the colorimetric analysis and light fastness
of coatings based on acrylate resins screen printed on AA1050 aluminium alloys were
studied. Nanoparticles of silica and titanium dioxide were added to the ink composition to
determine the potential benefits of coatings prepared by the addition of nanomaterials for
the colorimetric stability of aged and unaged coatings. The aluminium surface was chem-
ically pretreated and anodized prior to the printing process to modify the surface proper-
ties and ensure optimal printability. The surface roughness of the aluminium samples was
measured to determine the influence of the anodizing process on the morphology of the
samples. The thickness of the coatings as well as the colorimetric properties, optical densi-
ty and CIE Lab values, were measured on the samples before and after accelerated ageing.
ATR-FTIR spectroscopy was used to identify the changes in the surface of the coatings
after the ageing process. The results showed that the different structure of the anodized
aluminium results in coatings of different thicknesses. Colorimetric analysis showed that
the addition of nanoparticles to inks did not cause any specific changes in the coatings,
but did have some effect on the lightfastness of the coatings.
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As the role of digital transformation becomes multi-fold in every sector, it generates huge
amounts of information (data) that can yield valuable insights at all fields of business and
production activity. This has led to an expansion regarding the necessity of data handing
and processing.

Industry 4.0, is the current trend on automation and data exchange in manufacturing
technologies, including various elements such as cyber-physical systems, the Internet of
Things, cloud computing and cognitive computing (Politis, 2019). All these, create the so
called “smart factory” concept which indicates the direction towards the total transfor-
mation processes for all industries. One of the most important issues is, the continuous
generation of data and more data, which need to be processed. Therefore, data become the
main stakeholder for critical business decisions and operations.

Data analytics, following data collection, storage and handing, become a crucial com-
ponent of any business management system as an integral tool for creating strategies in
all major organizations. as it helps them predict customer trends and behaviors, increase
business productivity, and make evidence-backed decisions. Printing industry —of course-
in not an exception of this rule. Analytic tools are embedded in all major MIS (Man-
agement Information Systems) and data are collected throughout the production from
prepress to postpress departments. These data contain useful information which are pro-
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cessed through data analytics. Data collected from printing machines may include setup
time, good production time, speed, number of waste, downtime, OEE (overall equipment
effectiveness) and many more. (Heidelberg, 2020)

The present paper investigates the structure and formation of data from print manage-
ment and production and the way that these can be used for providing actual and accurate
information for the total business operation of a printing company.

The research has been conducted at printing companies in Greece, which have been
regarded as case studies, operating mainly with sheet-fed offset and digital printing ma-
chines and from where integrated and comparable data could be derived (reference). In
particular, research has been conducted under the philosophy of end-to-end management,
on the foundations of smart manufacturing, tailored in printshop environments. (Heidel-
berg, 2019)

Case study research results are presenting data analytics on OEE, waste management,
customer integration with the printshop, cost controls and statistics.
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The subject of the work is the study of the impact of new digital technologies that de-
veloped and continue to develop with the Fourth Industrial Revolution in the graphic
arts and printing industry. The main goal of the work is the smart factory. Graphic arts
have been an industrial field that pioneers the adoption and integration of new process-
es and methods in its operations. With the Fourth Industrial Revolution, new digital
technologies were developed that will constantly evolve. More recent, more automated,
and functional digital technologies are constantly being created and developed through
these technologies, and the existing ones are further changing. With the application of
new digital technologies such as the Internet of Things, 3D Printing, Cloud Computing,
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Big Data, Robotics, Cybersecurity, Augmented Reality, Notification Chain and Artificial
Intelligence in the industrial production chain, the “Smart Factory” of graphic arts and

its product, which also incorporates digital technologies, the “Smart Product” of graphic
arts — printing. Within the era of new digital technologies in the graphic arts industry, a
necessary and constantly evolving digital transformation was created through production’s
horizontal and vertical integration. The workforce must be trained in new digital skills to
meet the unique demands of smart production. With the development of the industrial
output and human skills, the modern and intelligent graphic arts industry of the Fourth
Industrial Revolution takes on a material substance. Companies in the industry that will
not adapt their production to the new modern digital data in the future will be in danger
of extinction due to the change in production and trade that is observed today on a global
scale. New digital trends in the derivatives of the graphic arts industry, such as printed
electronics, 3D printing, the printing of decorative elements, plates, and fabrics, will pre-
vail, radically changing the traditional form of printing.

The research results conclude that the industry will have significant growth in the fu-
ture and, through its transformation, will expand its production to many new or existing
products. These products will incorporate the art and philosophy of graphic arts and new
digital technologies.
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Nixn Zuwbkn, Ot eptodinés endooeLS yia to graphic design wg amodetripia tng totoplag TG EAANVLLIG YpapLoTuig 0To TEAOG TOU
2000 awbva, Stelios Irakleous, On the cataloguing of the Turkish Cypriot Ottoman newspapers archive of the Press and Information
Office in Cyprus. Initial description and remarks
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